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IN WARTIME CHICK FEEDING 


The specific amount of RIBOFLAVIN (Vita- 
min G) in various feeds has been definitely 
determined and authorities are in good agree- 
ment as to the amount. 

Cornell says 2,600,000 Micrograms per ton 
of All Mash Chick Starter . . . while California 
follows closely with 3 million Micrograms. 

Be sure your Starting Mash contains at least 
an average of 2,800,000 Micrograms of this 
vital vitamin . . . for fast wartime chick growth 
and development. You can do this easily, surely 
and economically with Blatchford’s “better than 
ever” VITADINE “20”! See below. 


9,000 MICROGRAMS CERTIFIED* 
IN EVERY POUND OF VITADINE "20"! 


SE Yes ... now you can be sure and save at the same time... 
cau , TADINE “20” gives you a certi- 
be se Blatchford’s new VI INE 20 gives 
fied potency of 20 Micrograms Riboflavin per Gram! 
300 Wheat Bran 272,400 > 
Over 9,000 units certified in every pound ... to help you 
side-step high costs and uncertainties and provide a solid 
margin of safety against the Riboflavin variabilities of other 
150 Alfalfa Leaf Meal 750,000 
mash ingredients. See typical wartime formula at left. 
F ‘ In addition to certified potencies of Riboflavin, Niacin and 
80 50% Meat and Bone 217,600 


Pantothenic Acid, VITADINE “20” gives you, in every bag, 


OO: Reh ee tied the equivalent of 3 lbs. of 400 D Feeding Oil, enough Potas- 
— we sium Iodide and Manganese to fortify a ton of average mash, 
ne po meinen as well as “matched” proteins with Amino Acids similar to 
those of feeding dried milk. 
2,000 2,884,160 


Be patriotic in a practical way. See that every wartime 
chick started on your mash this spring gets the proved bene- 


This shows how VITADINE “20” boosts an aver- 


age wartime 18% All Mash Chick Starter above fits of adequate Vitamin G — and other VITADINE values. 
the established RIBOFLAVIN requirements. Note 

that a minimum of animal protein is used. (Note: * According to the tentative A.O.A.C. method. Cash refund on any veri- 
if scratch grains are fed with mash in place of All tied variation under 20 Micrograms per gram. 


Mash ration, more VITADINE “20” is required 
for maximum results.) 


Carload buyers of VITADINE “20” may have 
VITADINE “Custom Built” to any desired 
potency for a moderate additional cost. 


See Your Distributor Now or Write 


BLATCHFORD CALF MEAL COMPANY x WAUKEGAN, ILLINOIS 
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\NGREDIENTS— FIRST STEP 
TOWARD BUILDING A 4eder FEED 
DAWE’S VITAMELK 


DAWE'S VITAMELK will give your feeds 


the necessary quality and sales punch which 
spells profits and increased food production. 
This quality ingredient contains 16 vitamins 
and trace minerals, in laboratory-controlled 
amounts. DAWE’S VITAMELK will strengthen 
your feeds 16 ways against “hidden weak- 
ness” and “partial deficiency.” Details sent 
on request. 


DAWE’S FLAVONNE RIBO-D 


DAWE'S FLAVONNE RIBO-D—the twin 
of dried milk—equals dried milk in riboflavin, 
pound for pound. You can use FLAVONNE to 
make a high quality feed at slightly lower 
cost. FLAVONNE also contains Vitamin D, 
wheat germ oil, manganese and iodine. Try 


this low cost successor to milk today. 


ALASKA |Brand| FEEDING OIL 


ALASKA (brand) FEEDING OIL is pro- 
duced to suit the requirements of every feed 
mixer. Any combination you need in 55’s or 
30’s. We can supply 100-D and 600-A; 400-D 
and 2000-A; 400-D and 3000-A; also 3000-A. 
Also available in Dry 400-D and Dry 100-D. 


WE ALSO DISTRIBUTE... 


FEED BARLEY 
BARLEY CHAFF 


MILLFEEDS MALT SPROUTS e 


LINSEED MEAL e SOYBEAN MEAL e 


BREWERS’ GRAINS 
BARLEY 
SCREENINGS 

MALT HULLS 


CHICK BED POULTRY LITTER 


THE PAETOW COMPANY 


FEED — GRAIN — SCREENINGS 
MILWAUKEE, WIS. 


FEED DEPARTMENT 
CLARENCE MOLL 


MEMBERS 


MILWAUKEE GRAIN & STOCK EXCHANGE 
GRAIN & FEED DEALERS NATIONAL ASSN. 


LIN WILLIAMS 
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“Merchandising is just as 
much ofa scientific 
problem as the chemistry 
of nutrition.” 
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TRADE WITH 


FOR SATISFACTORY RESULTS 
IN EVERY BRANCH OF 
THE GRAIN BUSINESS 


ARGILL 


INCORPORATED 


MINNEAPOLIS AND ALL 
PRINCIPAL TERMINAL MARKETS 


Special Attention Given To Barley 
And All Feed Grains Shipped To 
MILWAUKEE 


Read the Cargill Crop Bulletin 


FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of ... 


Wheat 
Wheat Middllings 
Rye Middlings 
Malt Spnrouta 
Gnewens Grains 
Linseed Meal 
Soybean Meal 
Oatfeed 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


THE 
BAR 
BUSINESS 


KATZ 
BAG CO., 


INDIANAPOLIS, IND. 


BURLAP AND COTTON 


BAGS 


THE FEED BAG — January, 1943 


JUTE TWINE, 
“PAPER BAGS, 


WATERPROOF 
anal 


WATERPROOF 
REINFORCED 


CROSSCORD 
PAPER 


—TARPAULINS, 


Simplest 
Operation 


Safest 
For All Use 


cuts cutting costs 


Today's lowest cost for ‘steelcut corn — ‘Eureka 
keenedge, sta-sharp knives cut faster and 
cleaner, they produce more coarsegrade, make 
less by-product, save power, reduce labor's 
attention and lower knife-and-screen expense 
. .. 1942's most modern, bestbuilt and cheapest- 
to-use Cutters . . . Several sizes — capacity to 
suit every mill. 


Ask for catalog B-167 
S. HOWES CO., INC., Silver Creek, N. Y. 


| 
: 
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Corn That Sells At Top Price 
| 
ese 


FOR YOU 


Handling Arcady Feeds is al- 


most like having an insurance 
policy that guarantees you 
profits, satisfied customers and 


repeat business. 


Feeding Results | 
FOR YOUR CUSTOMERS Suaranteed 
You can whole-heartedly recom- - 
mend ANY item of “America’s 
Most Complete Feed Line” and | 
be confident that it has what it () [ / C Y 


takes to get RESULTS . . . the 


same results that have made ———_- +> 


Arcady Feeds such dependable 


profit-makers for so many thou- 
sands of successful dealers and 
feeders. 


29 SUCCESSFUL YEARS 
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Learn how you can become an Arcady Dealer — write 
FARMS MILLING COMPANY 
| 223 W. Jackson Blvd. CHICAGO, ILLINOIS. 


DAVID K. STEENBERGH 
Publisher 


JANUARY, 


1943 


here are the year’s ten best 


Merchandising 


as selected by the feed bag 


ID you do a good job of mer- 
chandising in 1942? Some 
feed men say they are “too 
busy” to bother with merchandising 
stunts but the “up and coming” 
dealer, the fellow who shows a 
profit every year, knows the value 
of creating friendships and building 
good-will even when business is 
booming. 
The progressive feed merchant 
keeps his store clean and neat, he 
gets rid of slow-moving and shop- 
worn items, he checks up on past- 
due accounts, shows an interest in 
the welfare of his customers, and 
is always on the alert for ways of 
getting new buyers into his store. 


At the close of each year mem- 
bers of The Feed Bag staff select 
what in their opinion are the 10 
best merchandising ideas used by 
feed dealers during the past year. 
Here is the selection for 1942. Why 
not clip these out and save them for 
future reference? 


BIRTHDAY CAKES 

In observance of its 25th business anni- 
versary an eastern feed store gave away 
nearly 50 decorated birthday cakes. During 
the anniversary week a special birthday 
sale was held and every customer entering 
the store was given free cake and coffee 
and asked to sign the birthday book. The 
birthday cakes were awarded to every 
25th person on the list. At the end of the 
week the cakes were prepared and decor- 
ated by a local baker and delivered to the 
winners, along with an appropriate mes- 


sage from the feed store, which incidental- 
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ly stated that the cakes were made with 
the brand of flour sold at the feed store. 
The names in the birthday book also sup- 
plied the dealer with an up-to-date mailing 
list. 


SAID WITH FLOWERS 

There are a number of ways of building 
up good will but an Indiana dealer, who 
likes flowers, hit upon an idea which he 
found very effective. Whenever a birth, 
death or marriage occurs in the family of 
one of his customers he sends a potted 
plant to the home with an appropriate 
card. He finds these gifts are much appre- 
ciated and help immeasurably in building 
patronage. The expense is charged to ad- 
vertising and by placing all his orders with 
a local florist he obtains the plants at an 
especially attractive price. 


REPAIR HEADQUARTERS 

Minnesota feed dealer, who carries a 
line of hardware and dairy equipment as a 
sideline, has established his store as repair 
headquarters for milk cans, pails, strainers 
and other types of metalware equipment 
that farmers use. Service work of this type 
is profitable to the company and it also 
brings new customers to the store and 
builds good-will. Putting in new strainer 
screens, and soldering leaks in cans and 
pails are the repair jobs most frequently 
done. Since this was established as a 
good-will feature, repair costs are made 
as reasonable as possible yet this depart- 
ment has already shown a good profit and 
has paid for itself in more ways than one. 


4-H JACKPOT 

A Wisconsin feed man for several years 
has been distributing cash prize awards 
among his county 4-H clubs in such a way 
that his business has benefitted immeasur- 
ably from the practice. Each year the deal- 
er notifies the county 4-H club leader that 
$100 has been placed at his disposal to be 
distributed in the form of prizes among the 


club members. The leader then is at liberty 
to set up the awards on any basis and in 
any manner he chooses, but individual 
prizes do not usually exceed two or three 
dollars. This far-sighted dealer, however, 
has worked out a system that insures him 
of a number of good contacts from this 
stunt. Although the leader determines who 
shall get the money, he does not make the 
actual award, but sends the names of the 
winners and the amounts they are to re- 
ceive to the feed man, along with a brief 
note explaining the nature of the contest. 
The dealer then mails a check to the reci- 
pient along with a congratulatory letter 
explaining that if in lieu of cash, the win- 
ner prefers to take the prize out in trade 
the dealer will honor the check for double 
the original amount. The feed merchant 
claims that this is undoubtedly one of the 
best good-will builders he has ever used. 


KNOW YOUR TOWN 

A New England feed dealer was shocked 
one day to discover that one of his custom- 
ers who had lived in the community a long 
time did not even know who had founded 
the thriving little city. Proud of the town's 
traditions and his own heritage he sat 
down and wrote up his weekly ad for the 
local paper in which he listed five ques- 
tions about the history of the community. 
He offered several prizes in merchandise 
to the first persons bringing in the correct 
answers. The idea caught on and met with 
such response that he ran a whole series 
of similar ads. In fact the stunt was so 
effective that it was adopted in several 
neighboring towns. In several instances 
the local chamber of commerce sponsored 
the ads offering free theatre tickets as 
prizes. 
BIRD HOUSE CONTEST 

For several years an Ohio feed dealer 
has been sponsoring a bird house contest 


(Continued on Page Eighty-seven) 
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ARE THE Fac 


FROM THE 
RECORDS OF 
RAY GERARD 


New Sharon, lowa 


10,715 pounds of pork 
in 170 days of feeding 
at cost of $5.75 per cwt. 


Pictured above is part of the herd of 56 head of hogs on the Ray Gerard Farm, New 


Sharon, Iowa. These hogs were fed The HUBBARD SUNSHINE Way from start to 
finish. 


CHECK THESE FEEDING AND COST RECORDS 


FEED CONSUMED 45 head marketed after 170 days of feeding at total 
a 336.51 weight of 8,950 pounds, an average of 199.9 pounds. 
SUNSHINE Eleven head retained for breeding (3 boars, eight 

‘ % gilts) weighed total of 1,765 pounds. 


7,800 lbs. Pig Meal : TOTAL POUNDS OF PORK PRODUCED.. .10,715 


TOTAL COST OF FEED CONSUMED.... .$616.41 
TOTAL FEED COST COST OF PORK PER CWT......... 


Hubbard dealers everywhere receive unsolicited facts and figures from enthusiastic feeders. Facts 
on the Ray Gerard test were received by the Peterson Grain Company of New Sharon, Iowa, which 
supplied all the feed used. Your customers will be your best salesmen when you make your own 
brand of feeds and mashes The HUBBARD SUNSHINE Way. 


4 


THE 


HUBBARD SUNSHINE J way 


EASTERN BRANCH 410 ELEVENTH STREET, AMBRIDGE, PA - 
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Shortage 


tion in the feed industry, a 

committee of the American 
Feed Manufacturers association, at 
a conference in Washington early 
this month, told Commodity Credit 
corporation officials that a 23 per 
cent increase in the supply of 12 
essential feed ingredients will be 
required in 1943 to meet the actual 
needs of livestock on American 
farms. 

A report submitted by the feed 
industry planning committee to J. B. 
Hutson, CCC head, showed that 
whereas 11,700,000 tons of high pro- 
tein feeds, minerals and vitamin 
supplements will be needed during 
the present year, only 9,516,000 tons 
are now in sight. 

“The feed situation is critical and 
there's no psychological myth about 
it,” said Dr. R. M. Bethke, animal 
nutritionist of the Ohio State Agri- 
cultural Experiment station at 
Wooster, one of three college nutri- 
tionists who cooperated in assem- 
bling and presenting the facts. 

Pointing out that human foods 
can't be made available unless ani- 
mals are fed,-Dr. Bethke said, “We 
must reverse our thinking process 
and put feed ahead of food in our 
overall planning. If production goals 
are to be met we must feed animals 
properly and that doesn’t mean giv- 
ing them only 75 per cent of their 
requirements.” 


£ MPHASIZING the critical situa- 


of many feed ingredients 
reported by feed experts 


Other educational leaders parti- 
cipating in the report were Dr. L. 
C. Norris, nutritionist of Cornell uni- 
versity, Ithaca, N. Y., and C. F. Huff- 
man, dairy cattle specialist of the 
Michigan Experiment station at East 
Lansing. 

Predicting that the situation will 
get “steadily worse” for the next 90 
days during which time 40 per cent 
of the nation’s cows will freshen 
and will need more feed, J. A. Mc- 
Connell, general manager of the 
Grange League Federation ex- 
change of Ithaca, N. Y., and chair- 
man of the committee, said that the 
nation faces liquidation of some of 
its livestock unless quick action is 
taken. 

Mr. McConnell admitted that 
there is no one way of meeting the 
proplem which he said calls for the 
combined cooperation of feed manu- 
facturers and government officials. 

He said that already most feed 
manufacturers have reduced the 
protein content of dairy feeds to a 
minimum and have streamlined for- 
mulas to eliminate duplicating 
feeds. 

The committee reported that its 
survey showed that the “immediate 
bottleneck” is lack of processing 


facilities for production of high 
vegetable protein ingredients such 
as soybean and other oil meals, 
and urged that action be taken to 
strengthen cottonseed, soybean, 
and linseed crushing facilities. 

Another recommendation was 
that additional grinders be made 
available to take care of more 
plentiful cereal grains and that a 
supply of most needed feed milling 
repair parts be made available. 

A third recommendation was that 
the importance of vital feed ingredi- 
ents be considered in the setting of 
ceiling prices, and that these be set 
so as to help direct scarce ingredi- 
ents where they will do the most 
good. 

The report, based on government 
and industry figures and on a two- 
weeks survey, figured needs on the 
actual requirements of chickens, 
cattle, hogs, turkeys, and sheep if 
1943 food goals are to be met, and 
available supplies on stocks on 
hand and maximum processing fa- 
cilities now in operation. 

Fish Meal: Needed, 370,000 tons; 
available, 100,000 tons. Enemy subs 
have driven fishing boats to shore. 

Meats and Tankage: Needed, 


(Continued on Page Eighty-five) 


Feed Requirements vs. Supplies Based on 1943 Production Quotas 


(Thousands of Tons) 


Meats *Soybean Cotton Lin- **Milk 
and Oil Seed seed Bone Alfalfa Equiva- D.D. Brewers 
Fish Tankage Meal Meal Meal Meal Meal Milk lent Grains Grains Gluten 

Hogs 205 620 1,100 333 230 35 150 
Poultry 156 468 2,115 154 528 182 182 
Cows 1,144 600 77 388 142 1,200 
Young Stock 70 73 1.5 5* 
Beet 324 648 108 
Sheep 150 150 
Turkey 9 25 67 8 20 10 10 17+ 
TOTAL 370 1,113 3,676 2,275 1,161 275.5 698 197 192 388 142 1,217 
Available Estimate 100 850 3,000 2,200 92 110 coo Below 77S 1,072 


Protein concentrates, minerals, riboflavin supplement (vitamin B-1 group) 11,700,000 tons needed—9,516,000 available. 
*Note that most of the soybean oil meal is allocated to hogs and poultry and none to dairy cows. 
**Milk equivalent tonnage expressed in terms of riboflavin content of dried milk and dried whey. 


Supply 
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You, as a progressive feed manufacturer, want the highest 
possible quality and greatest uniformity in all ingredients. Even 
though ground limestone is your lowest cost feed ingredient 
. .. its quality and standards are just as important to final 
results as your more costly items. 

Hence the reason for the Calcium Carbonate Laboratories. 
They are maintained for your benefit. Here is another “glimpse 
behind the scenes” showing why you can buy and use CCC 
products with confidence. 


Brack B. McHan (right), CCC Director of Research, confers with chamien 4 
—— of Uniformity Control, in the modern, 3 story CCC Laboratory in Quircy, 
inois. 


1 This well-equipped “control corner” of the CCC laboratories 2 Iodine determinations —12 in @ tow! Under the trained, 

* acts as a constant check against variations in plant production. * critical eyes of CCC chemists, the iodine content and stability 

Here the calcium carbonate, iodine and manganese content of every shipment is carefully determined. CCC holds U. S. 

. .. and other essential feed properties, are tested daily with Patent 2276503, covering an exclusive wet process of er poo | 
precision apparatus and by trained men. calcium carbonate, in which calcium particles are coated wit 


a film of iodine. 


3 Here a technician uses a colorimetric or “‘color-meter’’ device The “end result’? of Calcium Carbonate quality control . . . 
* ... which makes the determination of manganese within “parts * dypical CONTROL ANALYSIS reports on potassium jodide 
per million’”’ accuracy a simple and sure matter. Light rays and manganese. These reports, made on every shipment, en- 
are used in conjunction with coloring matter in this interesting able our plants to maintain constant uniformity and precision 
phase of Calcium Carbonate quality control. : over all production, . 


< 


@ Yes... CCC QUALITY CONTROL functions for your protection and profit. Whether you use CCC 
Iodized Calcium, Manganesed Calcium, Iodized-Manganesed Calcium, Electro (Free-Flowing) Calcium, 
Pellet Machine Calcium or Regular Calcium — you may rest assured each measures up 100% to our rigid 
quality standards. Free samples of CCC products gladly sent on request. 


“Pioneer Producers of Trace Elements Produc’;” 


43 E. Ohio St. Box 409 se Brandeis Theatre Bidg. 
Chicago, Carthage, Mo. Omaha, Neb. 


e10e ° THE FEED BAG — January, 1943 


SHORTAGES It is only in the last few weeks that the feed industry has 
ARE SERIOUS begun to understand that the troubles concerned with 
securing fish and animal and soybean and other oil meal 
protein ingredients, as well as some mineral and vitamin essentials, are not 
due to price control regulations but to actual shortages of the feedingstuffs. 


Sixty days ago, talking at Des Moines, John K. Westberg, head of the feed 
section of the OPA, tried to emphasize this truth to our industry and his state- 
ments are now more than substantiated in the report of J. A. McConnell, chair- 
man of a spetial committee of the American Feed Manufacturers association 
which worked cooperatively with several of the leading feed nutrition experi- 
ment station workers of the nation. The findings of this committee have been 
presented to and concurred in by officials of the United States department 
of agriculture. 


A summary of the report is published beginning on page 9 of this number 
of The Feed Bag. It reveals shortages of supplies of feedingstuffs to meet 1943 
food production goals at 270,000 tons of fish meal and scrap, 263,000 tons of 
meat scraps and tankage, 676,000 tons of soybean meal, 75,000 tons of cotton- 
seed meal, 269,000 tons of linseed meal, 165,500 tons of bone meal, 98,000 tons 
of alfalfa meal, 112,000 tons of milk—and so on up and down the list. The 
overall shortage is averaged at 23 per cent of requirements. 


This means, as Dr. R. M. Bethke of the Ohio State Agricultural Experiment 
station said at a government meeting in Washington, D. C., that we must put 
“feed ahead of food in our overall planning” and places a tremendous respon- 
sibility on all in the feed industry. 


We, in the feed industry, must revise our formulas and selling programs so 
that we use every available ton of feeding protein to best advantage. We must 
cut our protein guarantees where necessary for this purpose and we must use 
our best protein feedingstuffs for rations fed to breeding stock and poultry and 
to chicks and growing animals. This is essential to keep the present food 
production goals within sight and to assure reproduction of the necessary birds 
and animals to meet the food production goals of future years. 


In this land of plenty, it is difficult to adjust our thinking to the import of the 
preceding paragraphs but no problem is more vital to the nation in our deter- 
mination to win this war. The Feed Bag believes that there is no man in the 
feed industry who will not put in brains, brawn and business facilities to work 
to meet this emergency and help the general public understand the critical 
feed-food shortage which now exists. 
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Plan 


proves big time-saver at 
roper and brown feed store 


SELF-SERVE plan recently in- 
augurated by the Roper & 
Brown feed store, Hobart, Ind., 

has been of invaluable aid in sav- 
ing time both for customers and the 
management. Just as the super- 
market puts bulk products in cer- 
tain size packages on the shelves 
for the customers to serve them- 
selves, so does this feed store put 
shelled corn, wheat, oats, scratch 
feed, mashes, and other items into 
various sized containers so that no 
time is lost weighing out small 
quantities during rush hours. 

The plan is one worked out by 
Frank Brown, junior member of the 


iii 


firm. First, he built, or had built, 
four tall strong racks each about 
five feet high and eight feet long, 
strongly braced for strength. Two 
of them occupy the wall space on 
each side of the store. On top of the 
rack the grain and feed is stacked 
in 25, 50, and 100 pound paper 
bags. The prices are attached in 
holders just beneath the sacks on 
strips of wood running the length 
of the racks. The figures for pricing 
were purchased from a commercial 
source but the cards that carry the 
names of the different feeds were 
lettered by Mr. Brown, himself. 


“It takes a lot of time to weigh 
out small quantities of feed when 
we are busy,” explained Mr. 
Brown. “Some customers ask for as 
little as five or ten pounds. So, 
whenever we find a bit of time to 


‘BLDG. MATERIAL 
COAL 


spare, we sack the feeds in quanti- 
ties of our own choosing. 

“Then the prices are marked so 
plainly that customers get the idea 
at a glance. If a customer asks for 
10 or 15 pounds it is no difficulty at 
all to get him to take the larger 
amount of 25 pounds already sack- 
ed. Or he may even take a 100 
pound sack. It depends upon how 
much ready change he has in his 
purse. 

“There is another benefit from 


A 


neat display windows of Roper 
& Brown feed store are shown 
above. At right is close-up 
view of self-serve section show- 
ing packaged feed products 
and price cards. 


this self-serve plan,” according to 
Mr. Brown. “In fact it is as import- 
ant, or more so, than the other. For 
example, a customer comes in and 
asks the price per hundred of 
scratch feed. If we say two dollars 
then he expects to get 25 pounds 
for 50 cents. But we can’t do that. 
We have to have more for a smaller 
quantity but saying so may start an 
argument which is never good for 
business. With the feed ready-sack- 
ed and the prices plainly marked 
you don’t run into this kind of 
trouble.” 


On the day the writer visited the 
Roper & Brown store, the prices for 
feeds on the self-serve rack were as 
follows: 

Wheat, half bushel, 65 cents; bu- 
shel, $1.10 

Oats, half bushel, 33 cents; bu- 
shel 63 cents 

Scratch feed, 25 pounds, 57 cents, 
50 pounds, $1.10, 100 pounds, $2.10 

Egg mash (cheaper grade) 25 
pounds, 72 cents; 100 pounds, $2.73 

Egg mash, (best) 25 pounds, 78 


cents; 100 pounds, $2.93 

Growing mash, 25 pounds, 77 
cents; 100 pounds, $2.89 

Starting mash, 25 pounds, 82 
cents; 100 pounds, $3.10 

Just as in the self-serve grocery 
store, the customer takes the goods 
at the stipulated prices and seems 
satisfied. And the plan saves the 
feed store grief, time, and money. 
The chances are that the customers 
are more friendly as a result of the 
service since they too, save valu- 
able time by this plan. 

The racks, with their convenient 
price tags, can also be used to dis- 
play other merchandise. Beneath 
the top deck is plenty of room for 
storing large lots of sacked feeds. 
At the Roper & Brown store this 


(Continued on Page Seventy-seven) 
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Your feeds—VITAMIN-FORTIFIED 


will help make this goal possible 


The Food-for-Freedom goal in 1943 is the highest in 
history! 

Four billion pounds of chicken meat—560 million pounds 
of turkey meat—and an 8% increase in egg production! 
YOU-the feed manufacturer—can play an important part 
in helping poultry producers reach these astounding figures. 
Fortify your feeds with Vitamins A and D of guaranteed 
potency. Particularly important is Vitamin D—the vitamin 


that aids bone growth—helps get poultry meat to market 
earlier—helps build egg shells and increase egg production. 


Be sure of a reliable source of supply. Squibb offers you 
D-SEC—a dependable source of Vitamin D in dry form. 


EASTERN SALES AGENTS: 


ATKINS & DURBROW, Inc., 165 John Street, New York 


Branch Offices: 

Chicago Minneapolis Kansas City 
PACIFIC COAST SALES AGENT: 
CARL F. MILLER & CO., Inc. 

1217 Sixth Avenue South, Seattle, Washington 


Boston 
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Made from domestic raw materials, D-SEC is always 
available. 


D-SEC is as efficient as fish liver oils in providing birds 
with their Vitamin D requirements for bone building—for 
fast, healthy growth—for the stamina to stand up under 
heavy laying. 

Moreover, D-SEC costs you less per A.O.A.C. chick unit 
than fish liver oils. It is always uniform, easy to handle, 
easy to mix, light in weight. It disperses evenly, cannot 
congeal in cqld weather. D-SEC is offered in 900,000 
A.O.A.C. chick units per Ib. 


Write today for prices and full facts about D-SEC—and 
about EXADOL* and SQUIBB FEEDING OIL—for both 
Vitamins A and D. Address Department FB-1 , E. R. Squibb 
& Sons, Veterinary and Animal Feeding Products Division, 
745 Fifth Avenue, New York, N. Y. 

%* Exadol is a trademark of E. R. Squibb & Sons 


hicke™ 
Jo more i eat ° 
e ducti 
ew 
~SQUI BB NAME YOU CAN TRUST 


VEN Mickey, the office boy of 

the Hickory Grove feed store, 

could not fathom the mystery 
of the telephone calls his boss, Lem 
Jones, made during a blustery win- 
ter afternoon when a_ blizzard 
brougt a lull in the usually busy 
activities. He knew that Lem had 
called Joe Stearns, the hardware 
dealer; Fred King, the implement 
man; Bill Skidds, the lumber dealer, 
and Art Slugg of the local garage. 


“Could you come to a meeting at 
my store Friday evening?” Mickey 
heard Lem say to all. “I've got an 
important proposition that will help 
your business. Tell you all about it 
when you get here.” 

And from the satisfied smile on 
Lem Jones’ face, Mickey knew that 
each of the town business men had 
agreed to come. 

When closing time on Friday roll- 
ed around, Lem called Mickey to 
his desk. 

“I'd like to have you come back 
to the office after supper to help 
Mrs. Jones do a little work,” he said. 
“Get here about 7:30 and Mrs. Jones 
will tell you what to do.” 

Still mystified, Mickey plodded 
home through the deep snow. 

“Must be something special,” he 
mumbled, “ ‘cause Mrs. Jones sel- 
dom comes to the office after 
hours.” 

Promptly at 7:30 the Hickory 
Grove business men began arriving 
and were greeted with a handshake 
and a smile by Lem who had a 
comfortable fire roaring in the office 
stove and a semi-circle of chairs 
placed conveniently around his 
desk. After the usual exchange of 
banter and good-natured kidding 
among the arrivals, Lem called the 
meeting to order. 

“Men,” he began. “We're all in 
the business of serving the farm 
trade. There are a lot of things we 
can do together that will help our 
business and help the farmer.” 

“You're right, Lem,” interjected 
Joe Stearns, the hardware dealer. 

“As I was saying,” continued 
Lem, “we have a lot of things in 
common and especially during 


Grove War 


committee organized with 
lem jones as president 


by Sgt. EMIL J. BLACKY © 


these war times. Now, my idea, if 
all of you are agreed, would be to 
organize a Hickory Grove Business 
Men's War committee. We could 
work with the farmers as well as 
the folks in town to sort of keep 
things on an organized plane for 
the duration of the emergency.” 


Lem paused, and Mickey who 
listened through the slightly ajar 
back door where he and Mrs. Jones 
were busily occupied wondered 
how his boss ever made up such a 
swell speech. Then he suddenly 
realized that he talked rather long 
to the advertising man from the 
Hickory Grove Bugle that afternoon 
and that he had written out some- 
thing for him. Nevertheless, Mickey 
agreed it was a master speech and 
he could discern that it convinced 
the other business men from the 
interested looks on their faces. 

“First of all,” Lem spoke on, “we 
have a lot of problems of our own 
that we can work out together—the 
shortages of materials, rationing of 
gasoline and tires, ceiling prices, 
taxes and a hundred and one other 
war problems. Now, if you are all 
agreed on the idea I will throw the 
meeting open to discussion. 

Joe Stearns, the hardware man, 
popped to his feet. “Lem,” he de- 
clared. “I think you have a splend- 
id idea and you ought to get a lot 
of credit for thinking about it. You 
know, I was thinking the other day, 
that my truck is making a lot of 
deliveries and service calls in the 
country. Why couldn't I call you be- 


fore that truck left, or any of the. 


members of the committee, and see 
if they had anything going to any 
farms along the roads my truck was 
covering? Then each could do the 
same for me.” 

“Say,” interrupted Fred King, the 
implement man. “You hit the nail 
right on the head. Lem here is prac- 
tically always sending out an order 


of feed, and Art Slugg often has a 
rush tractor or automobile part that 
the farmer needs quick. You bet 
that’s a swell idea. Look at the gas- 
oline and tires this idea will save 
all of us, too.” 

“You see,” interposed Lem, 
“we're making the Hickory Grove 
Business Men's War committee click 
already. Now let me add something 
to this truck pooling idea. Why not 
make it a service for the farmer on 
trips back to town too. What's the 
harm in hauling back a crate of 
eggs, a broken part that needs re- 
pairs, as well as delivering a cream 
separator or a bale of wire and a 
ton of feeds.” 

Just at this point the editor of the 
Hickory Grove Bugle walked in. 

“Gentlemen,” he said, “I want 
you to know that you can count on 
the full cooperation of the Bugle in 
promoting the activities of the Hick- 
ory Grove Business Men's War com- 
mittee.” 

“Well, what are we waiting for,” 
chimed in Bill Skidds, the lumber 
dealer. “Let's elect officers and get 
started. And for president I nomin- 
ate the man who proposed this idea 
—Lem Jones.” 


The vote for Lem was unanimous 
as well as for Bill Skidds for vice 
president and Joe Stearns for secre- 
tary. 

The Hickory Grove business men 
never knew how much they could 
help each other from the sugges- 
tions arising from the discussions 
which followed. 


One idea which met with imme- 
diate acceptance was the awarding 
of a $50.00 war bond and a special 
pennant to the farmer who showed 
the biggest increase in the produc- 
tion of either milk, eggs or pork 
during 1943 as compared to 1942. 

The discussion lasted until after 
11 o'clock, when Lem called for an 
adjournment of the meeting with a 
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SOME CHANGES MAY BE NECESSARY 


but you can get and depend on Flaydry 
— an economical source of milk’s B-G Vitamin Factors 


Poultry feed formulas are changing fre- 
quently these days. But there is no need to 
experiment— or compromise on the use of 
milk’s B-G Vitamins. 

Barden’s Flaydry Poultry Feed Supple- 
a regular or with Vitamin D, provides all 


the known as well as the unidentified factors 
of the B-G Complex. 

Flaydry is a standardized product. It is 
laboratory and farm tested for growth, egg 
production, and hatchability at the Borden 
Nutritional Laboratory, Elgin, Illinois. 


Flaydry — or Flaydry-D 


Flaydry-D is fortified with Vitamin D in potencies 
to meet poultry feed requirements — Tested and 
guaranteed. 


THE 


BORDEN 


Write, wire or phone for all the facts. 
COMPANY 


SPECIAL PRODUCTS DIVISION *© 350 MADISON AVENUE * NEW YORK 


GROWTH = EGG PRODUCTION = HATCHABILITY 
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Supplementary 
IODINE 


RecomMenDATION for supplementary iodine in rations of all 


farm live-stock and poultry has been established by a committee of nutritional 


research authorities. 


This is a minimum recommendation. It is based upon thorough review 
of available evidence and experience. It indicates the low level of safety rather 
than the optimum for any particular condition or location. It applies both to 
the large areas in which the need for supplementary iodine is well established, 
and to other areas where addition of a minimum quantity of iodine may be 


desirable as an insurance measure. 


We have published an approved report of the informal 
conference at which the iodine recommendation was 
established. We will gladly mail you a copy free. Address— 


Iodine Educational Bureau, Inc. 
120 Broadway « New York 75 E. Wacker Drive *« Chicago 
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soybean processors discuss 


Protein Shortage 


deny market is “‘cornered” 


Te critical shortage of protein feeds 
which has developed throughout the 
industry within the past few weeks has 
occasioned some complaints that commer- 
cial feed interests had cornered the market 
on soybean oil meal and were withholding 
it from regular trade channels. Investiga- 
tions by several sources have generally 
proved the falsity of these charges. 

Following an interview with soybean 
processors in Des Moines, Iowa, George 
Shane, feature writer for the Des Moines 
Register commented as follows: 

Farm bureau officials in Iowa charged 
farmers have been unable to buy soybean 
oil meal or tankage for several weeks 
while “apparently there was an ample 
supply” of commercial mixed feed. 

The Iowa Farmers union also protested, 
asserting soybean oil meal had been allo- 
cated to the fertilizer industry at a time 
when the soybean product is “urgently 
needed for livestock feed.” 

Soybean processors in Des Moines, who 
supply all types of distributors, including 
the commercial feed mixers, were unani- 
mous in asserting soybean oil meal “is 
being distributed through normal channels 
in approximately the same proportion as 
before.” 

Processors interviewed denied emphati- 
cally that any commercial feed mixer is 
“hoarding.” 

A. F. Leathers 


A. F. Leathers, general manager of the 
swift & Co. soybean plant in Des Moines, 
said soybean oil meal from that plant is 
sold over a wide area (as far west as 
Utah), and that this year’s distribution is 
going to approximately the same buyers, 
in the same proportion, as last year. 

He said numerous commercial feed mix- 
ers who had not called before have made 
inquiries about obtaining more proteins. 

“Some are able to operate only a half 
to two-thirds of the time,” Leathers said. 

Leathers also said a soybean oil meal 
surplus had been anticipated this fall. 

He said he had participated in five feed 
schools held throughout the state this fall 
to give rural dealers the latest information 
on use of soybean oil meal. The schools, 
he said, were held because of the antici- 
pated surplus, which never materialized. 

Walter Berger 


Walter C. Berger, president and general 
manager of the Des Moines Oat Products 
Co., said he had traveled extensively in 
the midwest in recent weeks and observed 
a definite shortage in soybean oil meal. 

He said he had observed activities in 
numerous markets in Kansas City, Mo., St. 
Louis, Mo., Chicago, Ill., and Omaha, Neb., 
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and in each place the situation was the 
same. 

“For example,” he said, “in Omaha a 
dealer received 30 tons of linseed oil meal. 
In six hours he was entirely sold out to 
trucks.” Such instances, he continued, were 
quite common and in the soybean oil meal 
was going into all types of trades. 

Berger said that this fall it was believed 
that in Iowa an educational program 
would be needed to encourage use of soy- 
bean meal with production being doubled. 

However, he said, termination of huge 
imports because of the war has resulted 
in unprecedented demands upon the do- 
mestic soybean oil meal supplies. 


Bigger Demand 


Berger said the demand for soybean oil 
meal was reflected in declines in imports 
of fish meal, meat scraps and tankage as 
well as the soybeans formerly imported 
from Manchuria. 

At the same time, he said, the demand 
for soybean oil meal had increased many 
times because of better prices for hogs and 
livestock. 

Many more farmers, he said, were feed- 
ing protein supplements, and consequently 
the pressure on the market had increased 
tremendously in spite of the stepped up 
production. 

Berger also stressed his belief that the 
commercial feed mixer is playing an im- 
portant part in the war effort. 

“The feed mixer,” he said, “who is 
blending proteins is doing a patriotic job 
because he is making the proteins go far- 
ther, more efficiently.” 


M. C. Narramore 

M. C. Narramore, meal sales representa- 
tive of Spencer-Kellogg & Sons, Inc., said 
“no hoarding is going on.” 

“We are shipping out soybean oil meal 
as fast as it is processed,” he said. “It is 
going to the dealers, mixers, wholesalers 
and retailers. And it is following roughly 
the same channels as it has followed in 
the past and in the same proportions.” 

He said sales “were made to the first 
comers” and that numerous times “these 
purchasers were the feed mixers.” 

Narramore pointed out that in spite of 
the 100 per cent increase in soybean pro- 
duction, the facilities for crushing the 
beans have remained the same. 


D. V. Stewart 
D. V. Stewart, of the by-products depart- 
ment of the Iowa Packing Co., reported the 
same circumstances prevail with tankage. 
“We are selling through the normal 
channels, to the same classes of trade,” he 
said. “There has been no changeover 
which means bigger buyers get dispro- 


portionately more than the little buyers. 

“There just isn't enough to go around.” 

Factors putting the strain on the tankage 
market, he explained, include the curtail- 
ment in production of dried milk and fish 
meal. 

He said every possible effort is being 
made to allocate production but all buyers 
are feeling the strain because of the heav- 
ier demand's effect upon the supply. 

Processors also said they are convinced 
there is no hoarding among the feed mix- 
ers because the demand for soybean oil 
meal is just as constant from the latter as 
from any other group of type of buyers. 


Radio Comment 


In a recent radio broadcast, Mal Hansen, 
farm editor for the lowa Broadcasting Co., 
Des Moines, Iowa, sized up the protein 
shortage picture as follows: 

We've heard both sides of the protein 
shortage. Right now, we want to point out 
that we aren't feed experts . . . but this is 
the way the picture shapes up. 

First, it was a mistaken idea on the part 
of thousands of people this summer when 
emphasis was placed on feeding of more 
soybean meal because there would be a 
great surplus. 

That surplus never materialized. There 
are many reasons why that surplus never 
materialized. Certainly we had plenty of 
soybeans on Iowa farms. But, apparently 
we forgot that processing capacity for 
crushing those beans was unchanged. 
Plants went into the 1942 fall feeding sea- 
son with small supplies. They were prompt- 
ly used up by the large livestock popula- 
tions. 

More Livestock 


So, the oil meal was coming out of 
plants no faster than it was a year ago. 
Yet more farmers had more livestock to 
feed; they listened to the advice of feed 
experts and fed more protein; the price 
ratio was also favorable for more feeding; 
the governmeni urged farmers to get ani- 
mals to market quicker, and at heavier 
weights. It met a demand for more feed. 
While the oilmeal supply wasn’t much 
greater, we experienced a slash in sup- 
plies of other protein feeds. There was cur- 
tailment of dried milk production for live- 
stock feed, the war halted imports of pro- 
teins from South America, fish meal sup- 
plies dropped off because of a cut in 
ocean fishing due to the war. 

This has meant that even the largest 
commercial feed mixers in lowa have had 
to shut down, sometimes two and three 
days in a week, because they can't get 
supplies. They didn't anticipate the de- 
mand. They say they could sell much more 
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commercially mixed feed if they could just 
get the materials. Now they say, why do 
farm organizations crucify us by saying 
that we are holding stocks of feed for our 
own commercial feed purposes? Processors 
of soybean meal and tankage say their 
customers are much the same as they were 
a year ago... that they know of no huge 
supply being kept off the market for com- 
mercial purposes. 

It's a tough problem. Some of our most 
successful feeders do use commercial feeds 
... and they have a right to expect to get 
that feed in the future. Yet there are other 
successful feeders who mix their own pro- 
teins. They have a right to get their tank- 
age and soybean meal in the straight form. 
It's a matter of getting the protein to the 
farm in the best and most equitable man- 
ner so we can produce the most meat to 
help win the war. 

How can we do it? The protein supply is 
limited. Maybe all proteins should go to 
the commercial men because they claim 
they've had more experience in mixing 
feeds and can do a better job. Not for all 
farmers, but for most farmers. 


Suggest Rationing 


Maybe farm groups are right. Perhaps 
there are stocks of protein feeds still off the 
market . . . although they haven't laid their 
fingers on it. The Farmers Union has sug- 
gested rationing of protein feeds to get the 
feeding job done. Just how it would be 
rationed, they haven't suggested. It might 
be possible to work out a plan whereby 
commercial feed mixers are given a sup- 
ply of proteins on the basis of what they 
received a year ago... with any excess 
going direct to farmers who want to do 
their own mixing. That has been suggested 
by Iowa State college economists. Price 
ceilings are also a possibility, although 
many commercial representatives say they 
have kept feed prices down. 

We don't know what the answer is. We 
do believe there is a shortage of proteins 
. .. until we are shown actual hoarding of 
the products. It’s a tough problem. Perhaps 
there will be a let-up in the situation when 
meal comes back from the south where 
beans have been shipped for processing. 
Some experts expect a let-up by February 
first in the protein shortage. We personally 
anticipate the problem will face feeders 
until we get long grass this summer. That's 
why farmers must feed proteins with effi- 
ciency and without waste. 

Co-ops Investigate 

The Grange League Federation exchange 
and other cooperatives also conducted an 
independent investigation of the protein 
situation. J. A. McConnell, general manager 
of the GLF, in his report stated: 

“During the last ten days I have person- 
ally investigated this feed and grain situa- 
tion, endeavoring to piece together the 
various factors to see what the whole 
looked like. 

“First, I was already aware that G.L.F. 
feed plants were in difficulty because of a 
rising backlog of unshipped orders, in spite 
of the fact that the plants were operating 
seven days and nights per week attempt- 
ing to catch up. 

“Second, I had the inventories of all 
feeds checked in large numbers of retail 


feed merchants’ warehouses in New York 
and Pennsylvania and New Jersey. On the 
average there was a week's supply. The 
significant thing here was that inventories 
had declined materially early in the feed- 
ing season, in spite of the retailers’ at- 
tempts to keep them up, or even, increase 
them. This seems to indicate that early in 
the winter, the rate of feeding, exclusive of 
home-grown grains, is faster than the rate 
of feed arrivals at community warehouses. 
“Third, I then spot-checked to see if 
farmers were buying and storing on the 
farm as we have been advising them to do. 
This seems to be even less than normal. 
“Fourth, I then checked with a great 
many cooperative managers and feed 
manufacturers clear across the country and 
found, with some variations: 
(a) All mills running very heavily, many 
the heaviest in their history at this season. 
(b) Allowing for some panicky ordering, 


all had large backlogs of unshipped orders 
based on heavy feeding. 

(c) All without exception were in ex- 
treme difficulty because of lack of high 
protein ingredients for dairy and poultry 
feeds, and high riboflavin carriers such as 
dried whey, milk, and others for poultry 
feeds. 

“Fifth, the United States department of 
agriculture figures show the country’s in- 
ventory of farm animals to be the largest 
in our history. There is some difference of 
opinion as to how much these animals will 
eat this year, but this much is true: 

(a) Farmers have been given great quo- 
tas of food to produce: they have agreed 
to do their best, and will. 

(b) Feeding ratios on pork, beef, eggs, 
and milk in the order named are favorable 
enough to allow heavy feeding. This means 
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THREE-POINT program to checkmate 
the growing shortage of protein in- 
gredients for feeds was worked out at a 
meeting at Buffalo, N. Y., last month by 
leaders from five agricultural co-operatives 
serving the eastern seaboard from Maine 
to Virginia and from Long Island to Ohio. 

The three-point program calls for: 

1—Reduction of the average protein con- 
tent of dairy feeds, chiefly by suspending 
production of 24 per cent feeds. 

2—Elimination of some specialty feeds 
—both dairy and poultry—to ease inven- 
tory and production bottlenecks. 

3—Aid of WPB in securing materials for 
maintenance of overworked milling ma- 
chinery. 

Quentin Reynolds, general manager of 
Eastern States Farmers exchange of Spring- 
field, Mass., presided over the meeting. 
Other co-operatives represented were: 
Southern States Cooperative, Richmond, 
Va.; Cooperative G.L.F. exchange, Ithaca, 
N. Y.; Pennsylvania Farm Bureau Coopera- 
tive association, Harrisburg; and Ohio 
Farm Bureau Cooperative association, Col- 
umbus. Also present were representatives 
from six state colleges, the United States 
department of agriculture and the war 
production board. 

Estimating that the nation would go into 
the new year with the largest livestock 
population in its history, Professor L. C. 
Cunningham of Cornell said that January 1 
would find on the farms 160,000,000 grain- 
consuming animal units (roughly speaking 
one cow represents an animal unit). Rep- 
resented in this total, he said, would be 
76,000,000 hogs, up 25,000,000 to 35,000,000 
from previous years; 76,000,000 cattle, an 
increase of 11,000,000 in five years. He 
pointed out that available feed supply per 
animal unit appears to be slightly less 
than last year. 

Summarizing the situation on ingredient 
supplies, F. H. Hessel of G.L.F. pointed out 
that cereal grains are abundant, but that 
production of high protein ingredients is 


act to checkmate 
protein shortage 


not keeping pace with demand. Potential 
production of high protein ingredients for 
1943 is substantially greater than in 1942, 
said Mr. Hessel, adding: “But statistics 
don't make feed, and present production 
doesn't equal demand. 

Professor E. §. Savage of Cornell threw 
additional light on the paradox of a short- 
age of feed in a country where there is 
enough wheat, corn, oats, and barley to 
supply all feeds needs, twice as many soy- 
beans as can be crushed, as much flax 
and cottonseed as usual. His answer to 
the question of “why a feed shortage?” 
was four-fold. 

1—Crushing capacity of oil mills is too 
small. 

2—Real shortage of animal by-products, 
skimmed milk, whey, fish meal, tankage 
and meat scraps is causing poultry and 
pig feeders to turn to vegetable proteins. 

3—There has been wider and stronger 
feeding demand and practically no imports 
on both seaboards. 

4—Farmers are using more feed. 

Most of the mill operators present re- 
ported growing backlogs of orders, largely 
because of inability to get enough high 
protein ingredients. None of the mills rep- 
resented had more than a few days’ sup- 
ply of ingredients on hand. 

The cooperative “open formula” principle 
took some battering during the session, but 
survived in slightly modified form. G.L.F. 
has announced that it will maintain the 
open formula tag on its poultry mashes 
and certain of the dairy feeds. On three 
of the dairy rations, however, in order to 
facilitate frequent formula shifts if they 
become necessary, the tag will merely list 
the ingredients; the actual formula will be 
placed in the car so that the local agent 
will receive it with the feed. 
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EVER GO FISHING THROUGH A MINE FIELD? 


certain fish products. 

But you don’t have to worry too much about 
supplies of natural fish-vitamin oils. Farallone 
Packing Company is still able to meet your 


EASTERN SALES OFFICE - 
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e 
Our Western Fishermen face many perils to supply 
e 
Natural A and D vitamins for your feeds 

Today’s fishing is risky and somewhat limited normal Vitamin A and D requirements with 

— and the entire fishing industry is having NATURAL A AND D FEEDING OILS 
" difficulty supplying the tremendous needs for FORTIFIED VITAMIN D FEEDING OILS 


NATURAL VITAMIN A FISH OILS 
FORTIFIED SARDINE OIL 
These Farallone oils are now available in guar- 
anteed potencies to meet your needs. 


FARALLONE PACKING COMPANY 
Pier 92 - San Francisco - California 
350 MADISON AVENUE - 


Late DISTRIBUTED BY: WAYNE FISH & CO., Minneapolis, Minn. 
SOUTH TEXAS FEED CO., Houston, Texas 


2 EELSINGH & LUGTIGHIED, Grand Rapids, Mich. 


NEW YORK CITY 
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INCREASED DEMAND 


It is now more important than ever that both Feeders 
and Feed Manufacturers take the necessary steps to 
assure POSITIVE and COMPLETE Vitamin A and D 
protection in all chick and poultry mashes. .. . Without 
this protection the poultry industry cannot possibly 


GORTON'S OILS COMPLY 


The Gorton-Pew "FAMILY" again rises to the need 
of the times by offering vitamin oils which, when mixed 
according to recommended levels not only provides 


Vitamin D but furnishes the NECESSARY additional 


‘Vitamin A to meet final feeding requirements! 


accomplish the production "QUOTAS" set by the 
government! 


GORTON ADVANTAGES 


1. Each oil is a COMPLETELY balanced product, fur- 
nishing BOTH vitamins A and D! 


SUPPLY PROBLEMS 


Fully realizing the tremendous demand in the feed in- 


dustry for vitamin supplies, our government has re- 2. Each oil provides ADEQUATE and NECESSARY 
stricted the use of Vitamin A in oils to certain definite, 
but adequate, quantities (order L-40). . . . At the same 3. Each oil comes within revised Government limita- 
time the available supplies of carotene (pro-vitamin A) tion order L-40 on vitamin A usage! 


i imi = 4. Y id ALL COMPLICATIONS by usi 
ary by ante, are Gorton oil which does a COMPLETE job on BOTH 
tremely variable— and are subject to constant and 
progressive deterioration. Additional true vitamin A 
easily furnished by VITAMIN OILS is required. 


GORTON'S COD LIVER AND FEEDING OILS 


All the oils shown at the left conform fully to revised Government order 
L-40 at feeding levels detailed below: 


RTON 
All Chick All Laying Mash and 
Chick (Pea (Fed % 
— (Total with (Total with (Fed % 
Ration) Grain) Ration) Grain) with Grain) 
G. P. Super Forti- (Lbs. of Oil per Ton of Mash) 
we 
Feeding Oil or : 2 4 8 
G. P. Fortified Cod 
Liver Oil 400D 
{ poo > 2 4 4 8 16 
VITAMIN D in AOAC units. VITAMIN A in USP units 7 d 
85 D—400 A 10 20 20 40 x 


A complete line of VITAMIN OILS, produced, tested and guaranteed by GORTON-PEW FISHERIES 
of Gloucester, Mass. 


NEW ENGLAND BY-PRODUCTS CORP. 


177 MILK ST. 
BOSTON, MASS. 


E. F. MORRIS, Rt. 2, Hopkins, Minn. 


Western Division Sales Manager 


JAMES A. ZEHR, Wauseon, Ohio 


Central Division Sales Manager 
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new opa order regulating 


Margins 


HE much talked-over regula- 
Ti: of mixed feed prices was 

issued by the Office of Price 
Administration on January 16 and 
became effective on January 22. 

Mixed feed is defined as “a mix- 
ture or blend of more than one 
feed ingredient for the purpose of 
feeding animals and poultry” ex- 
cept that mixtures of the offals or 
by-products of a single vegetable, 
plant or other agricultural product, 
screenings and cat and dog foods 
are not included. 

The order, known as amendment 
87 to supplementary regulation 14 
of the general maximum price regu- 
lation, especially concerns more 
persons and firms in the feed indus- 
try than any heretofore issued by 
OPA. 

Margins for all classes of manu- 
facturers are fixed at their individu- 
al averages for the months of Janu- 
ary, March, May, October, Novem- 
ber and December in 1942. Whole- 
salers (warehousing mixed feeds 
for resale to dealers) are permitted 
a margin of $2.50 per ton over the 
list prices of their manufacturers. 
Retailers are permitted a margin of 
$7.50 per ton over the price lists of 
the manufacturer or wholesaler 
from whom they purchase. 


CUSTOM MIXERS 


Custom mixers may figure their 
prices to include: such service 
charge or charges as they have 
filed with OPA, their ceiling pur- 
chase price on such ceiling ingredi- 
ents as they furnish plus a mark-up 
on such ingredients at $7.50 per ton, 
the replacement cost of such other 
ingredients as they furnish plus 
$7.50 per ton on such ingredients, 
the actual cost of bags when bags 
are supplied by the custom mixer, 
and the actual cost of transportation 
when delivery is made to a buyer. 

Manufacturers are divided into 
two classes, A or B, depending up- 
on which basis each individual 
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manufacturer elects to use in figur- 
ing his margins and selling prices. 
Class A manufacturers must figure 
in carload quantities, consequently 
most feed mixers will qualify as 
class B manufacturers and figure 
their margins and selling prices on 
an l.c.l. basis. 


CLASS B MANUFACTURERS 

To determine his margin for sales 
to consumers on each mixed feed 
that he produces, each class B 
manufacturer shall figure the sell- 
ing price per 100 pound bag in l.c.l. 
lots for each such feed that he sold 
or billed in each of the months of 
January, March, May, October, No- 
vember and December of 1942. 
From these prices he shall deduct 
the replacement cost at his plant or 
rate point of the ingredients used 
in each feed at dates of sales to 
obtain the monthly average mar- 
gins which must then be averaged 
over the six named months to ob- 
tain the actual mark-up he will be 
permitted on each 100 pound bag 
of each mixed feed which he pro- 
duces. With his cost of ingredients 
he may include the cost of the bag 
if furnished by him. 

To compute his selling price per 
100 bag in lc. lots for sales to 
consumers, each class B manufac- 
turer shall add his margin for edch 
feed as determined in accordance 
with the explanation in the preced- 
ing paragraph to the cost of his ma- 
terials for each such feed figured 
from his formula as follows: 

He shall include the cost of all 
millfeeds, fish meal or fish scraps, 
animal feedingstuffs and soybean, 
cottonseed and peanut oil meals 
and cakes used at the maximum 
ceiling price delivered to him at 
his plant or rate point for the quan- 
tities normally purchased by him at 
the time of the calculation as pre- 
scribed by OPA. 


effective jan. 22 


He shall include the cost of every 
other ingredient used which is sub- 
ject to maximum prices prescribed 
by the OPA at the actual cost there- 
of to him (incluing transportation 
charges, if any are paid by him) 
but not exceding the legal maxi- 
mum price for the quantities nor- 
mally purchased by him at the time 
of the calculation. 

He shail include the cost of every 
other ingredient used which is not 
subject to maximum prices prescrib- 
ed by the OPA at the reasonable 
market value to him at his plant or 
rate point for the quantities normal- 
ly purchased by him at the time of 
the calculation. 

He shall include the cost of one 
100 pound bag for the sacking of 
one bag of the commodity to be 
priced at the maximum price there- 
of to him at the time of the calcula- 
tion as prescribed by the OPA pro- 
vided that he shall give due propor- 
tional credit for bags received in 
the purchase of ingredients, and/or 
for returned bags. For filling bags 
supplied by his customer, he may 
make no additional charge. 

The total of his margin plus his 
cost of ingredients and bags as ex- 
plained above shall be his selling 
price to consumers f.o.b. his plant 
which he must refigure once each 
week on the same day of each 
week and post in his place of busi- 
ness and supply to his trade upon 
request. 

For sales to any other class of 
purchaser and for deliveries to es- 
tablished wholesale and retail out- 
lets (in quantities greater than lots 
of one to five 100 pound bags) he 
must allow the same discounts as 
were given by him in 1942. 


For sales of pelleted mixed feed, 
he may add to his above prices at 
the rate of $1.50 per ton. 


For sales in bags of less than 100 
pounds he may add to his selling 
prices at the rate of $1.00 per ton 


| 
: 


MIXED FEED CEILINGS AT A GLANCE 


TYPE OF BASIS for CAL--METHOD OF COMPUTING PROFIT|METHOD OF COMPUTING SELLING 
FIRM CULATIONS | MARGINS FOR 6-MONTH PERIOD 


PRICE IN FUTURE 


REMARKS 


Class A* Base figures on 


Selling Price to ||March, May, 
Dealers, Carlot ||Nov., Dec., 1942. 


Must determine average margin per ton in|feeds, fish meal or fish scraps, animal feed- 
specified months as follows: Figure eachljingstuffs and soybean, cottonseed and pea- 
feed separately. Use records for each day|nut meals and cakes at maximum ceiling 
of each month. Determine cost of feed by|price delivered as set by OPA; include 
finding cost of each ingredient at replace-|other ingredients which are subject to OPA 
Manufacturer |jrecords for follow- 


c ment value at plait or rate point. Add to/control at actual delivered cost (but not 
Calculates on |ling months: — this cost, the cost of 20-100 lb. bags, if 


ct.,/furnished by manufacturer, to obtain cost. 
'942.|Subtract cost for each day from selling|shall be figured at reasonable delivered 

Basis, Per Ton ||Figure on basis of price for each day to obtain profit margin. 
one ton. Determine daily 


rofit margin, then aver-|bags furnished but due credit must be giv- 
age monthly pro’ 


or each of sixjen for bags received in purchase of ingredi- 
months listed. Total these margins, divide/ents or for returned bags. For filling bags 
by six (number of months) to find average 


profit margin. This margin is basis of op-|extra charge. Then add stated profit marginjconsumers shall _ be 
eration in future. | 


Determine selling price in future as fol- 
lows: For each feed, figure cost of mill 


exceeding maximum legal price); ingredi- 
ents not covered by OPA price control 


market value. To this total, add cost of 


furnished by customer there can be no 


as determined in column to the left. Result- 
ing total is selling price per ton in carlots 
to retailers. Price must be rc d t 


Must compute maxi- 
mum prices within 
one week after effec- 
tive date of regulation 
or before January 29. 
Must refigure weekly 
on same day of week 
thereafter and _ post 
and make available to 
trade. For sales to 
consumers, maximum 
price at producing 
plant shall be same as 
that of nearest retail 
competitor. Sales in 
l.c.l. to other than 


list price plus $1.00 
per ton. Must grant 
a discounts as in 


nearest 20 cents per ton. 


B* 
Use same basis 


l.c.l. Basis, 100 Ib. bag 
Per 100 Ib. Bag 


Calculates on |jfor class A manu-Determine profit margin same as Class A 
Selling Price to ||facturer but fig-/manufacturer (above) but unit of calcula- 
Consumers, jure on unit of one|tion is one 100 Ib. bag. 


Formula to determine selling price to con- 
sumer f.o.b. manufacturer’s plant is the} 
same as for a Class A manufacturer (above) 
except that all figuring is on one 100 Ib. 
bag basis and price is rounded out to near- 
est one cent per 100 Ib. bag. Due credit 
must be given for bags received in pur- 
chase of ingredients or for returned bags. 
For filling bags supplied by customer there 
can be no extra charge. 


Wholesaler of 
Mixed Feeds 
Must Warehouse |/Not necessary 
and Resell to 
Retailer 


Not necessary 


Must compute maxi- 
mum price within one 
after effective 
date or before Janu- 
ary 29 and refigure 
weekly on same day 
of week thereafter, 
and post and make 
available to trade. 


Allowed $2.50 per ton maximum profit mar- 
gin over list price of manufacturer. Manu- 
facturer must give customary discounts as 
allowed in 1942. Thus, wholesaler is allow- 
ed $2.50 per ton profit plus any discount he 
receives. All applicable transportation 
charges which wholesaler pays in obtaining 
feed and in delivering to receiving point 
may be added. 


Retailer of Mixed 
Feeds Sells to 


Feeds Livestock 
and Poultry 


Consumer Who |/Not necessary Not necessary 


Must compute maxi- 
mum prices within 
two weeks of effective 
date of regulation or 
before February 5 and 
refigure weekly there- 
after. Must keen price 
schedule posted at 
place of business. 


Allowed $7.50 per ton maximum profit mar- 
gin over his sunpplier’s list price or hic 
wholesaler’s maximum price, from which 
ever he purchased, plus all apvlicable trans- 
portation charges to his nlace of business. 
The retailer may also add all actual deliv- 
ery costs from his establishment to the 
buyers’ receiving point. 


Refer to servic 
charge for mixing 
and grinding 
which been 


mixer with OPA. 
Based on highest 
fee charged in 
March, 1942. 


Custom Mixer |/filed by custom|Not necessary 


Must compute maxi- 
mum prices within 
two weeks after effec- 
tive date of regulation 
or before February 5 
and refigure weekly 
thereafter. Must keen 
price schedule posted 
at place of business. 


Custom mixers compute price as follows: 
Service fee as filed with OPA PLUS ceiling 
»urchase price as set by OPA on such ingredi- 
ents furnished plus a mark-uv on the in- 
gredients at $7.50 ner ton PLUS renlace- 
ment cost of such ingredients not cov-red 
hy OPA ceiling price plus a mark-un of 
$7.50 per ton on such ingredients PLUS 
the actual cost of bags when furnished bv 
custom mixer PLUS actual cost of delive- 
when made to a buyer EQUALS selline 
vrice. 


Manufacturer manufacturer 


Mineral Feed ||Same as for Class}|Same as for Class B manufacturer 


Must advise customer, 
prior to the produc- 
tion of the custom 
mix, the maximum 
price as calculated in 
accordance with thie 
regulation. This price 
must be comnuted a* 
or within one week 
vrior to the date of 
vroduction. 


Same as for Class B manufacturer EX- 
CEPT that all versons other than said 
manufacturer selling such mineral feeds to 
consumers shall be considered as retailers. 


Must compute maxi- 
imum prices within one 
week after effective 
date of regulation or 
hefore Tanuary 29 
Must refigure weeklv 
on same day of week 
thereafter and post 
and make available te 


trade. 


of figuring. 


*Manufacturers may choose whether they want to com- 
pute on Class A or B basis. Once the choice is made, 


Pelleted feeds may be figured at $1.50 per ton over list. 


For sales in less than 100 lb. bags the followi: ice diff ial: ; 
however, the manufacturer must always use that basis 50 lb. bags—$1.00 
F 25 lb. bags—$1.50 per ton 


10 Ib. bags—$5.00 per ton 
5 Ib. bags—$6.00 per ton 


for 50 pound bags, $1.50 per ton for 25 
pound bags, $5.00 per ton for 10 pound 
bags and $6.00 per ton for 5 pound bags. 
When buyer supplies the bags, only the 
actual increased cost of filling such smaller 
bags may be added. 

To determine the margin for carload 
sales to retailers and for deliveries in 
carload quantities to his established 
retail outlets for each mixed feed that he 
produces, each class A manufacturer shall 
follow the same procedure as the class B 
manufacturer except that he shall figure 
his selling prices, costs and margins in 
carlot quantities per ton instead of in 
l.c.l. lots per 100 pound bag. 


To compute his selling price per ton in 
carlots for sales to retailers and for deliver- 
ies to his established retail outlets, he shall 
add his margin for each feed as determin- 
ed in the manner explained in the preced- 
ing paragraph to the cost of his ingredients 
and bags computed in the same manner 
as for class B manufacturers except that 
his figures will be per ton instead of per 
100 pound bag and including 20 instead 
of only one sack. The resulting total for 
each feed shall be known as his list price, 
must be refigured each week and must be 
posted and otherwise made available to 
his trade and to others upon request. 

For sales in carload quantities to whole- 


salers and for deliveries in carload quan- 
tities to his established wholesale outlets 
including his own processing plant, each 
class A manufacturer shall grant the same 
discount from his list prices as given in 
1942 to the same type of purchaser and 
for the same type of sale. 

Carload lots or quantities shall be deem- 
ed to include shipments in pool cars or 
assorted cars. Actual transportation costs, 
except to the extent such mixed feeds are 
shipped under transit billing, shall be paid 
by the buyer. 

Differentials for pelleted mixed feeds and 


(Continued on Page Sixty-nine) 
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DISTRIBUTORS FOR 


E. R. Squibb & Sons 
EXADOL 
2,000 or more Vitamin A and 
400 or more Vitamin D units 
VITAMIN A& D FEEDING OIL 
1000 or more Vitamin A and 
400 or more Vitamin D units 
D-SEC 
Vitamin D in dry, powder form. 
900,000 A.O.A.C. 
Vitamin D units per Ib. 
@ 
VioBin Corporation 
REX WHEAT GERM OIL 


A cold processed, extracted 
oil, rich in Vitamin E 


Pabst Brewing Co. 


PABST'S BREWERS DRIED YEAST _ 


Contains 20,430 int’! units 81, 
18,160 gammas Riboflavin and 
158,900 gammas Nicotinic Acid 
The Barrett Division 


Allied Chemical & Dye Corp. 


NIACIN 
(Nicotinic Acid) 


California Packing Corp. 


REGULAR BIOTOL 
Not less than 600 Vitamin A 
and 85 Vitamin D units 


SPECIAL BIOTOL 
Not less than 1,000 Vitamin A 
and 400 Vitamin D units 
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A new name has been added! 


Atkins & Durbrow is proud to announce the addition of another outstanding 
name to the list of quality products handled by the "House of Vitamins.” 


Niacin (nicotinic acid) is manufactured by the BARRETT DIVISION, Allied 
Chemical & Dye Corporation. Along with the products of other quality 
manufacturers whose cards are shown above, Atkins & Durbrow is now 
able to offer feed manufacturers a more complete service than ever before. 


Whatever your vitamin requirements may be, you'll find Atkins & Durbrow 
prepared to serve your needs and assure you of dependable quality at all 
times. Why not join the hundreds of feed manufacturers who today make 
Atkins & Durbrow their headquarters for vitamin products? Our service 
representatives operate from 10 centrally located cities. To facilitate ship- 
ments we have warehouse stocks in 11 cities. We are prepared to render 
you efficient thorough service in every way. 


See the Atkins & Durbrow service representative next time he calls. Hear 
his story. You will find him the type of man you like to do business with— 
a true representative of a quality house. 


HEADQUARTERS FOR 
QUALITY VITAMIN PRODUCTS 


ATKINS & DURBROW, inc. 


165 JOHN STREET, NEW YORK, N.Y. 


CHICAGO BOSTON DETROIT 
MINNEAPOLIS OMAHA KANSAS CITY 


panst coset 
23 
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NO NEED TO CHANGE FORMULAS! 
—NO NEED TO CHANGE PRODUCTION METHODS! 


Yes, you can still get all the BIOTOL Oil you need! Still the 
dependable quality you know. Still available in different potencies 
and A to D ratios, for various requirements. 

Think what this means to you, right now! 

It means you can still use your own tested formulas and pro- 
duction methods. A real help, these days! 

It means you’re always sure of a fine, natural source of vitamin 
D — tested and guaranteed. Plus the added protection against 
crop variations you get from BIOTOL’s true vitamin A. 

It means you can count on quality and vitamin potency, with- 
out fail! The world-wide reputation of the packers of Del Monte 
Foods is back of every drop of BIOTOL Vitamin Oil. 

Why miss any of these advantages—especially this year! 


Biotol is produced, tested and guaranteed by 


CALIFORNIA PACKING CORPORATION 


San Francisco, California 
Packers of Del Monte Foods 


BIOLOGICALLY TESTED 


ofency 
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Northwest 


meeting draws record crowd 
in spite of gas rationing 


AS rationing and its effect on 

attendance at feed trade 

meetings, received its first 

test January 11 and 12 at the 
Nicollet hotel, Minneapolis, and the 
results proved especially interesting. 
The occasion was the llth annual 
convention of the Northwest Retail 
Feed association and the meeting 
drew the largest attendance in its 
history with a registration of 400 
persons. 

Only one other meeting, that of 
the Western Grain & Feed associ- 
ation, at Des Moines, has been held 
since national gas rationing went 
into effect, but attendance at that 
session was not a real criterion 
since it opened the day gas ration- 
ing became nation-wide. 

The success of the Minneapolis 
meeting may offer the green light 
to other industry gatherings which 
are designed to bring to the feed 
and grain men the latest informa- 
tion on government regulations and 
operations under war-time condi- 
tions. The Minneapolis sessions 
were well attended by members 
of the trade who were highly in- 
terested in what the speakers had 
to say. 

The convention opened Monday 
morning, January 11, with an ad- 
dress of welcome by E. C. Hill- 
weg, secretary, Minneapolis, Cham- 
ber of Commerce. The first two 
speakers were representatives of 
government agencies who ex- 
plained the operations of their de- 
partments. 

Frank Corcoran, district manag- 
er in Minneapolis for the Office of 
Defense Transportation, reviewed 
ODT regulations and explained 
their purpose and function. F. 
Peavey Heffelfinger, Minneapolis 
district director of the War Pro- 
duction Board, followed Mr. Cor- 
coran. 

Mr. Heffelfinger explained the 
complicated operation of the WPB 
and referred briefly to the con- 
trolled materials plan. He said that 
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the WPB is trying to decentralize 
authority and added that food and 
manpower are the growing prob- 
lems in this war. Mr. Heffelfinger 
said that the Minneapolis area had 
been given a quota of 90,000,000 
tons of ore for shipment in 1942 
yet 92,000,000 tons had been 
shipped, illustrating how industry 
has responded. 

“A Cooperative Educational Pro- 
gram With Feed Dealers” was the 
topic of a talk by Paul E. Miller, 
director of the Minnesota Extension 
service. 

“The extension service and feed 
dealers are on common ground,” 
said Mr. Miller. ‘At the start of the 
war the public was not concerned 
about food. They remembered too 
well the surpluses of other years 
and could not take the food prob- 
lem seriously. 

“Even now there is not enough 
high protein feed available for the 
farmer despite the fact that last 
fall every indication pointed to- 
ward a surplus.” 

Mr. Miller emphasized that Min- 
nesota is a key state in food pro- 
duction. Minnesota exports large 
quantities of food each year, ac- 
cording to Mr. Miller, but it is not 
certain that all food commitments 
for 1943 can be met. 

Mr. Miller told his audience that 
it must help cut down losses of 
livestock—that will be one way to 
step up production. The efficiency 
of feeding will also be stepped up 
if more attention is paid to the 
health of the animal. 

Charles Stickney, Minnesota 
state chairman of the AAA, was 
also on the program but he re- 
linquished most of his time to two 
American soldiers who were in 
Minneapolis. They were Lieut. Col. 
Kearney and Sgt. James McEarney. 

Lieut. Col. Kearney explained how 
the army quartermaster corps works 
incessantly to see that the Ameri- 


can soldiers have both ammunition 
and food in sufficient quantities. 
He said that the American soldier 
eats about five and one-half 
pounds of food every day, com- 
pared to an average of four 
pounds eaten by civilians. Accord- 
ing to Lieut. Col. Kearney the armed 
forces are buying, inspecting, stor- 
ing, shipping, issuing, cooking and 
serving over 15,000 tons of food 
a day. 

Sgt. McEarney, a veteran of 15 
years’ service, told of his experi- 
ence in the field and related in- 
teresting incidents during the 
bombing of Pearl Harbor. 


Climaxing the Monday program 
was the appearance of John K. 
Westberg, price executive of the 
food price division of the OPA. Mr. 
Westberg, who has spoken at many 
trade gatherings in the past eight 
months, was in fine fettle and his 
talk created a great deal of inter- 
est. 


“Before we get food we must 
have feed,” said Mr. Westberg. 
“The feed industry is more essen- 
tial today than ever before. State 
experimental stations should stress 
now, more than ever before, that 
better feeding is better manage- 
ment.” 


Mr. Westberg told briefly the 
background and purpose of the 
OPA and explained how the grain 
and feed division works. He main- 
tained that price control should be 
applied equally to all segments of 
the feed trade. He promised that 
as long as he had control, his divi- 
sion would not play politics. 


“There are two types of price 
control,’’ according to Mr. West- 
berg. “One is the freeze technique 
in which prices are frozen as of 
a certain date, and secondly, a 
system where specific dollars and 
cents ceilings and margins are set 
for each item.” 


Mr. Westberg traced the price 
control steps taken on meat scraps, 


by 
° 25 


tankage and fish meal and indicated how 
complex the problems were in setting ceil- 
ings. He reported that it is now possible to 
put a ceiling on linseed meal at 100 per 
cent of parity. This would figure $37.15 per 
ton but whether it would be F.O.B. mill 
or a rate basing point would not be de- 
cided until after facts were gathered from 
an industry conference. 


Mr. Westberg revealed that the OPA is 
now working on uniform ceilings for all 
feed ingredients and hopes to have the 
entire job done within five months. 


He explained briefly the ceiling on 
mixed feeds which is expected to go into 
effect very shortly, perhaps by the time 
this issue reaches the trade. In essence 
the mixed feed ceilings would provide a 
profit margin control depending on how 
cost is computed plus an escalator clause 
to provide for fluctuations in the price 
of commodities on which there is no ceil- 
ing. 

Mr. Westberg indicated that margins for 
sale of prepared feeds by a wholesaler 
would be $2.50 per ton over the manufac- 
turers’ list selling price and for retailers 


PICTURED above are photos taken at the Northwest Retail Feed Dealers asso- 
ciation convention in Minneapolis, January 11-12. Top row (all left to right) 
are: A group shot at a luncheon given by Wayne Fish — back row: Harvey 
Yantis and D. A. Williams, Minneapolis, E. P. MacNicol, Chicago, John West- 
berg of the OPA (the cowboy hat is one Mr. Fish won on a bet that his recent 
child would be a boy) and Tom Wilkinson, New York City; front row: W. O. 
Plummer, W. S. Kiesner, Mr. Fish, Harold Fisher, Bob Jones and George Smith, 
all of Minneapolis; W. L. Ledin, Bethel, Minn., president of the Northwest 
association, Joe Jonas, chief of police of Minneapolis, and Don Schroeder, Min- 
neapolis; John Rayney, Oak Park, Ill., Carroll Swanson, Des Moines and Joe 
White, Albert Lea, Minn. Second row: The four Schroeder brothers of North 
East Feed Mill fame — Don, Arthur, John and Joe; C. A. Harvey, Grand Forks, 
N. D., with R. M. Shoop, Minneapolis; and a happy group —E. F. Morris, 
Lloyd Bohanon, L. E. Campbell and Charles Hooker of Minneapolis and Joe 
Nelson, Chicago, Charles Karschner, Des Moines. Third row: C. W. Jensen, 
George Smith and Harold Fischer, all of Minneapolis; W. G. Kellogg and 
Bill Thatcher, Minneapolis; and D. A. Williams and Bob Jones, Minneapolis. 
Lower row: James Watson and J. E. Sams, Waukegan, Ill.; Russell-Miller's 
Dorothy Hogg; W. S. Kiesner and W. O. Plummer at Wayne Fish's luncheon: 


_and Joe Schroeder, Minneapolis, talks confidentially with D. A. Lewis, Milwaukee. 


$7.50 per ton over list. Manufacturers would be good for one week. All prices 


would find their average profit margins— 
selling price over cost—for the months of 
January, March and May and October, 
November and December in 1942. These 
average margins would be filed with the 
OPA and would henceforth constitute the 
profit margin on each feed. Each week, 
manufacturers would compute their price 
on one day and file it locally. This price 


would be rounded out at 20 cents per ton 
or one cent per bag. 

During his talk Mr. Westberg explained 
that something was happening in Wash- 
ington that very day which was mighty 
important but which he could not discuss. 
It proved to be the freezing of corn prices, 


q 
(Continued on Page Eighty-four) 
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Mr. Feed Manufacturer, the 
Poultryman Needs Your Help 


In spite of labor shortages and other handicaps, the 
poultryman is asked for a further increase in egg and 
poultry production. Can he reach the quota set? Only 
with your help. 


An important part of your program . . . to help him 
reach his quota . . . will be to show him the necessity 
of feeding well balanced rations — adequately fortified 
with vitamins and minerals ——throughout the year. 
Examine your own formulas carefully, and at frequent in- 
tervals, to be certain that they fulfil these requirements 
in all respects. 

When it comes to the vitamin A and D fortification of 
your own poultry mashes, be careful to use only depend- 
able, carefully standardized supplements. CLO-TRATE 
400” Vitamin A and D Feeding Oil is such a product. 
It may be used at customary levels in all poultry feeds, 
for it contains 2000 U.S. P. units of vitamin A and 
400 A.O. A.C. chick units of vitamin D per gram. 


VITAMINS. for VICTORY 


CLO-TRATE 


2° VITAMIN A&D 
400” on 
Other CLO-TRATE Feeding Oils Include: 


“Super 400" (3000A - 400D) 
"L-40" (1000A - 400D) 

"Vitamin A Feeding Oil" (9000A) 
"800" (800D) 


Also, CLO-TRATE "Dry D" (2000D in 
edible powder). 


Each CLO-TRATE Product is guaranteed to contain not 
less than the unitage claimed. Every batch is checked 
before shipment in our chemical and physical labora- 
tories, and tested on chicks by the A. O. A. C. method. 


WHITE LABORATORIES, INC. 


Manufacturers of Dependable Vitamin Products 


NEW JERSEY 
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FEED MIXER 
WEAPON 


PASS IT THE RIGHT 
KIND OF AMMUNITION 


on SHLMO 


Vitamin A and D Oils 
Fortified Oils — Dry Mixes 


il — 400 AOAC-D per gram, 
per gram. Ged Oil 


ase. 


Also available with lower Vitamin A 
potencies. 


Fortified A-D Oil — 400 AOAC-D 
per gram, 3000 USP-A per gram. 
Fish and Fish Liver Oils. 

Also available with lower Vitamin A 
potencies. 


Silmo A-D Oil— !00 AOAC-D per 
gram. 600 USP-A per gram. Fish 
and Fish Liver Oils. 

Also supplied in potencies of 85D/ 
200A and 85D/600A 


SILMO CHEMICAL 


Laboratories and Main Offices 
VINELAND, NEW JERSEY 


Division o f 


Vit-D-400%—400 AOAC-D per gram. 
Vitamin D in a cereal carrier. 


Vit-D-100%—1!00 AOAC-D per gram. 
itamin D in a cereal carrier. 


Silmo AA — 9000 USP-A per gram. 
Vitamin A Fish Liver Oil. 


High Potency Fish Liver Oils 


—Available in many potencies. 


Special Vitamin A and D products to 
meet a specific requirement. 


* Vit-D is the registered trade mark of 
Silmo's Vitamin D Products in Cereal 
Carriers. 


SILMO SALES CORPORATION 


CORPORATION 
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Needs 


ERIOUS shortages in impor- 

tant feeds, now and in the 

near future, will necessitate 
rather drastic changes in poultry 
rations. Meat scraps and fish meal 
are now unavailable in many lo- 
calities. Dried milk is high in price, 
reduced amounts of corn may soon 
be experienced, and high grade al- 
falfa leaf meal may be difficult to 
obtain. 

The protein of animal feeds such 
as meat and fish products can be 
supplied by protein from properly 
processed soybean oil meal since 
large quantities of this feed will be 
available. However, soybean oil 
meal is deficient in several of the 
B-complex vitamins as well as in 
certain minerals. When animal 
feeds are entirely replaced on a 
protein basis with soybean oil meal 
other feeds must be adjusted to 
supply riboflavin and choline and 
in some cases nicotinic acid and 
pantothenic acid. All of these fac- 
tors appear to be adequately sup- 
plied when chickens have access to 
edible green pasturage. 

Excellent egg production has 
been obtained from the following 
relatively simple ration fed as an 
all-mash ration to fowls kept in- 
doors: 


Ingredients Per Cent 
Ground yellow corn ........... 64.5 
Soybean oil meal ............. 20.0 
Alfalfa leaf meal (dehyd.) ..... 8.0 
Steamed bone meal ........... 4.5 
Ground limestone ............. 1.0 

“Mineral Mixture ............... 0.5 
100.0 


*Mineral mixture: 9.5 salt and 0.5 mangan- 
ese sulphate 

The foregoing ration gave just as 
good results in egg production as a 
complex ration containing dried 
milk, meat and bone scraps, liver 
meal and wheat by-products; but 
the hatchability of the simple ration 
was unsatisfactory. However, when 
five per cent of meat and bone 
scraps was included better hatch- 
ability was obtained and when 2.5 
per cent of liver meal was included 
high hatchability resulted, indicat- 
ing a vitamin deficiency in the ra- 
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of poultry can be met 


with 


by C. W. CARRICK 
Purdue University 


tion so far as hatchability is con- 
cerned. 

The simple ration was converted 
to a grain and mash basis as 
follows: 


Grain: Whole yellow corn—l2 pounds 
daily per 100 Plymouth Rocks. 


Mash Per Cent 
Ground yellow corn ............ 38 
Soybean oil meal .............. 40 
Alfalfa Leaf meal .............. 10 
Steamed bone meal ............ 9 
Ground limestone ............... 2 
Mineral mixture ................ 1 


The fowls on this ration were 
given access to bluegrass pastur- 
age in March and eggs set each 
month from April to late July gave 
hatches of 80 to 87 per cent of fer- 
tile eggs which was a little higher 
hatchability than the eggs from the 
complex ration believed to be com- 
plete in all necessary nutritional 
factors. 

It is obvious from these experi- 
ments that animal proteins are not 
necessary for either high egg pro- 


feeds available 


needed for hatching eggs and to ra- 
tions for starting young chicks. Fur- 
thermore, many flocks needed for 
hatching eggs have access to good 
pasturage for a good part of the 
hatching season and hence could 
be fed cheaply and adequately 
without animal feeds. If this shift in 
poultry feeding practice were made 
and if suitable adjustments were 
made in feeding swine by utilizing 
more soybean oil meal instead of 
animal feeds, there would likely be 
plenty of meat scraps and fish meal 
to supply the real needs for these 
products. Such change would re- 
duce feed cost without impairing 
efficiency. 

In rations for starting young 
chicks we have found that three to 
five per cent of meat and bone 
scraps are adequate when the ra- 
tion is properly adjusted. In this 
case it appears that the benefit we 
obtain from the small amount of 
meat and bone scraps in our chick 
rations is due to their vitamin con- 
tent. To illustrate this point let us 
examine the following data from 
chick experiments: 


Basal Ration Per Cent 
duction or high hatchability. Prob- Ground yellow corn ............ 55.0 
ably three-fourths of the flocks of Soybean oil meal .............. 34.5 
the country need to be fed only for Alfalfa leaf meal ............... 5.0 
egg production. If our results are Whey concentrate .............. ne 
any indication all of these flocks 

cou e - saus Y Mineral mixture (salt & Mn SO,) 0.5 
cheaply without the use of animal 400-D oil ...................... 0.5 

Lot No. Lot No. Lot No. Lot No. Lot.No. Lot No. Lot No. 
Vitamin Additions 31 32 33 34 35 *36 *37 
Riboflavin concentrate .... 0 5 
x x x 0 0 0 
Nicotinic acid ............ x x x 0 x 0 0 
Pantothenic acid .......... x x 0 x x 0 0 
x 0 x x x 0 0 
Meat and bone scraps .... 0 0 0 0 0 5: 5. 
Av. 8-wk. wt. (gms)....... 559 570 559 486 440 463 578 
*In lots 36 and 37 adjustments were made in corn, soybean oilmeal; and bone meal 
to keep the protein and mineral content comparable in all lots. 
** “x" indicates addition of indicated ingredients to rations. 


feeds. In this way our reduced 
meat scraps and fish meal supply 
could be diverted to feed flocks 


It is obvious that the basal ration 
used was deficient in riboflavin, 
nicotinic acid, and choline, and that 
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the five per cent of meat and bone scraps 
in the ration corrected the nicotinic acid 
and choline deficiencies but not the ribo- 
flavin deficiency. Although choline has been 
shown to be a factor in preventing slipped 
tendons, the chicks on the ration without 
choline had no slipped tendons even 
though they grew at a slower rate. 

In other experiments it appears that the 
basal ration without any milk concentrate 
may be slightly deficient in pantothenic 
acid also. Riboflavin can easily be cor- 
rected by adding a little more of a milk 
product, distillers’ dried solubles and other 
feeds rich in this factor. It is also easy 
enough to correct the pantothenic acid and 
nicotinic acid deficiencies. We have not 
yet found a combination of practical feeds, 
without using meat scraps, fish products, 
or pasturage, which will meet the choline 
needs. However, there is evidence now 
that choline and methionine (one of the 
essential amino acids) have an intersup- 
plementary value in which case sources 
of methionine may serve some of the pur- 
poses of choline. Experiments with this 
objective will soon begin and there are 
reasons to believe that starting rations for 
chicks kept indoors can be developed with- 
out any meat scraps or fish meal which 
will give at least satisfactory, if not maxi- 
mum growth. 

Excellent results have been obtained in 
“finishing” out-of-season “broilers” kept 
indoors when the broilers were fed on a 
ration containing 3.5 per cent of meat and 


bone scraps and containing neither milk 
nor wheat by-products. The formula is as 
follows: 


Ingredients Pounds 

Meat and bone scraps............ 35 
Ground yellow corn .............. 722 
Soybean oil meal ................ 165 
Alfalfa leaf meal ................ 33 
Ground limestone ................ 7 
Steamed bone meal .............. 23 
Mineral mix (salt & Mn SO,) ..... 5 


This ration is fed as all-mash from six 
weeks of age to time of slaughter and 
no grain should be fed in addition. 

While it has not been tried, it seems 
likely that pullet growing rations (to be 
fed from six or eight weeks to laying age) 
can be used which involve no animal feeds 
provided good pasturage is available be- 
cause of the excellent results obtained from 
such rations for egg production and hatch- 
ability. Experience has shown that pullets 
can be raised on relatively small amounts 
of meat and bone scraps when pasturage 
is provided. 

There is some evidence that wheat and 
wheat products have certain values in ra- 
tions made up largely of corn and soybean 
oil meal. Just what these values are we 
can only guess at present but they may 
prove practical in rations with little or no 
meat products even though wheat producis 
are often relatively expensive. 


Distillers’ dried solubles, while not gen- 
erally available at present, and other fer- 
mentation residues have been shown to 
have practical use in replacing part or all 
of the milk in chick rations which are low 
in meat and bone scraps. These products 
offer some promise in feeding layers for 
hatching eggs. Whey and whey products 
have been shown to be suitable for re- 
placing milk in chick rations and offer pos- 
sibilities in feeding breeders. 

High grade alfalfa leaf meal may be 
difficult to obtain during the coming year 
especially since more will be wanted when 
government wheat replaces yellow corn. 
Good pasturage when available will sup- 
ply its values and even more. The growing 
of temporary pasture crops, which could 
be cut and given to the fowls without pas- 
turage, offers another possibility. 

Reports are somewhat conflicting con- 
cerning the supplies of fish oils which will 
be available for poultry feeding. However, 
irradiated animal sterols are now on the 
market which have proved to be satisfac- 
tory sources of vitamin D but of course 
these products supply no vitamin A. Since 
the young chicks have a relatively low 
vitamin A requirement it is amply supplied 
when reasonable amounts of yellow corn 
and alfalfa leaf meal are included in the 
ration. It may be well to use these irradi- 
ated animal sterols for vitamin D in chick 
rations and conserve the fish oils with vita- 
min A for breeding flocks which must be 
confined. More vitamin A is required for 
good hatchability than for growth and egg 
production. One should avoid the use of 
irradiated plant sterols for chickens since 
they do not supply the kind of vitamin D 
needed. 

Carotene concentrates are now available 
which supply vitamin A. Just how much of 
this material can be produced we are not 
able to say but it offers a possible supply 
of vitamin A for breeding stock which can- 
not be given pasturage. Some firms are 
combining carotene preparations with ir- 
radiated animal sterols thereby giving a 
product similar to fish oil so far as vitamin 
A and D are concerned. 

We would caution against too radical 
changes in feed formulas without rather 
definite evidence that such changes can 
be safely made. Rations of known perform- 
ance should be used as the basis for new 
formulas and any changes should take into 
account that adjustments are intelligently 
made so that the known nutritional factors 
are adequately supplied. Fortunately, 
enough experimental work has been doneto 
permit changes which will maintain efficien- 
cy and in many cases actually reduce cost. 

If we are willing to face new facts and 
forget some of our fond, but no longer use- 
ful beliefs, our problems should not be dif- 
ficult. There is a place for rations for egg 
production, where hatchability is not need- 
ed, and we believe a little educational 
work can well be carried on by those who 
make and sell feed so that such feeds can 
be used advantageously. Now is a good 
time for feed manufacturers and dealers 
to cooperate with farmers in helping to ad- 
just to the new situation. It is obvious 
that we cannot go on using products as 
we have in the past because there simply 


“We just dropped in to ask Mother if she’d mind taking care of the children for awhile.” are not enough of certain products to do it. 
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SALES TIP FOR FEED DEALERS: 


Your £9qg Feed Customers Need 
Cartons, (oo! Sell Them 


CUSHIONED | 


EGG CARTON 


@ NESTED, READY TO FILL 
@ ELIMINATES BREAKAGE 
@ WONDERFUL DISPLAY 


THIS POPULAR CARTON BRINGS YOU EXTRA PROFITS PER CUSTOMER... 


Every Egg Feed buyer is a prospect for these _tised . . . are well-known and liked by your trade. 


attractive, sturdily-constructed cartons . . . be- 
cause CARRY SAFE Cartons help them market 
eggs at better prices. 


Thus you make a bigger sale and more profit 
per customer ... and pave the way to steady, 
profitable repeat business. 


CARRY SAFE Egg Cartons are heavily adver- 


They are easy to sell to poultry raisers, roadside 
stands, grocery stores, etc. Exclusive features 
provide a wonderful display of eggs . . . with 
maximum protection against breakage. 


Low in cost, the CARRY SAFE Egg Carton is 
a tried and proven money-maker for feed dealers. 
Write us today for prices and FREE SAMPLES. 


SELF-LOCKING CARTON CO., 
511 E. Illinois St., Chicago, II. 
Gentlemen: 


| 

| 

| Send at once prices and FREE SAMPLE of CARRY 
| SAFE Egg Cartons. 
| 

| 

| 


Send for Free Sample and Prices Today ! ay | 


Telephone: SUPerior 3886 


SELF-LOCKING CARTON CO. 
511 E.llinois St., Chicago, Illinois 


Individual 


City State 
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Sure, the tankage situation is tough— BUT the dealers who are 

selling Occident Mineraled Hog Supplement have quit worrying 

about it, for Occident Mineraled Hog Supplement is tankage Plus! 

Occident Mineraled Hog Supplement contains Proteins—Min- 

: ' x; erals—Vitamins—all in one bag—all ready to feed. And you can 

s = Me take it from us, this product backed by the famous Occident name 

; is really selling. Many dealers who have taken on small trial orders 

find their supply gone almost overnight. Farmers and feeders have 

been quick to realize that the Occident name means quality and 
guaranteed satisfaction. 

So, stop worrying about tankage . . . Sell Occident Mineraled 

Hog Supplement. It’s Tankage Plus! And, it’s available right now : : 

from your Occident Warehouse. 


Ask your Occident Salesman about exclusive distribution on 
Occident Mineraled Hog Supplement in your town. There are 
protected areas open right now to alert dealers who want to take 
on this fast-selling profitable feed. 
Prompt and complete feed delivery service from these 
Wholesale Warehouses of Russell-Miller Milling Co. 
Des Moines, Ia. Huron, S. D. Wadena, Minn. Oshkosh, Wis. 
Mason City, la. Duluth, Minn. Virginia, Minn. Middleton, Wis. 
ee Cedar Rapids, la. Waseca, Minn. Milwaukee, Wis. Rockford, Hil. 


Sioux City, la. Minneapolis, Minn. Chippewa Falls, Wis. Iron Mountain, Mich. 
Sioux Falls, $.D. Willmar, Minn. Green Bay, Wis. Traverse City, Mich. 


RUSSELL-MILLER MILLING CO. 
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Remedeled 


EBUILDING an old barn on the 

premises of the Westville Ham- 

mer Mill, Westville, Ind., gave 
Chris Moser, feed mill proprietor, 
storage for about 2700 bushels of 
grain in the old barn loft. That en- 
ables him to buy direct from the 
local farmers a lot of corn, oats, and 
other grains, whereas before the 
remodeling program he had to buy 
the grain from elevators, some dis- 
tance from home. 

“I like to use old grain for my 
feed formulas,’ explained Mr. Mo- 
ser. “Any one knows that good 
feeds must be made from grains 
thoroughly seasoned. Now I can 
buy, especially the corn, any time 
I want it. It used to be that eleva- 
tors would be crowded with the 
new crops in the fall, and old grain 
was therefore hard to find. As it is 
with that old barn made over, I can 
always have enough of the old 
grain on hand to tide me over in 
any emergency.” 

Mr. Moser, until two years ago, 
operated only in the original mill 
building. While this has consider- 
able storage space on the second 
floor, he realized that he could use 
more storage bins to a great ad- 
vantage. And out there on the lot 
was the dilapidated old barn. It 
had not been used for years. Then 
an idea struck the feed man. I'll 
give it a going over and see what 
will come of it, he said to himself. 
And finally, the work had been 
done and the old barn could be 
recognized only by those who had 
been watching the transformation. 


Here now is a fine storage build- 
ing that is a truck garage besides. 
Overhead are the four big bins and 
on the cement floor below on either 
side of the driveway is ample space 
for the storage of fertilizer. The 
truck, stationed in the driveway, 
can be loaded from any one of the 
four upper bins merely by pulling 
a lever that opens the chute of any 
particular bin. Unlike most upper 
bins, these have their spouts com- 
ing out obliquely from the sides, 
and not directly overhead. 

To fill the upper bins Mr. Moser 
assembled an elevator and leg 
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provides chris moser with 
much needed storage space 


after his own idea. This is a port- 
able leg, with all of the elevator 
machinery attached to it, both top 
and bottom. That enables him to 
move the leg from one side of the 
driveway to the other as desired. 
It's base rests on iron rollers. 
Mounted on the leg for power is a 
Briggs & Stratton engine. The plan 
is economical inasmuch as not so 
many spouts are required for bin 
filling and no cupola is needed. 
Moving the elevator leg takes only 
a few minutes. 

A feature in connection with the 
portable leg is a two-wheeled cart 
that pours shelled corn, oats, soy- 
beans, or other grains, right into the 
base of the leg for the elevator to 
catch. The body of the cart is trough- 
like, wide at the end where the 
grain comes in from the truck, and 
narrow at the other with a funnel- 
like spout fitting into the leg intake. 
The slant of the cart body precipi- 
tates the flow of grain down and 
into the leg opening. No other kind 
of a dump process is required in 
this old barn that has now been 
converted into an excellent storage 
shed. 

To give the upper bins plenty of 
support, Mr. Moser used old build- 
ing steel for uprights beneath them. 
Likewise, steel was used for some 
of the girders. A new roof was put 
on and sheet metal was used to 
cover the old barn siding. The 
building is painted with aluminum 
paint which not only preserves it 
but acts as a fine background for 
the big printed sign. 

It was 10 or more years ago that 
Mr. Moser established his feed busi- 
ness in a small building. Because 
he had a hammer mill for grinding 


UPPER photo shows Westville 
Hammer Mill with Chris Moser, 
left, and his helper, Bruce 
Fletcher, standing in the door- 
way. Below is the old barn 
which has been converted to 
provide additional storage 
space and also houses the feed 
mill truck. 


the farmers’ grain he called the 
business just that—Westville Ham- 
mer Mill. Now the name is em- 
blazoned on both of the buildings. 
The original structure has been en- 
larged and otherwise improved, to 
keep pace with the steady growth. 
In the basement is a Blue Streak 
hammer mill and the 110 h.p. motor 
is twice the size of the one used 
during the first few years. A one-ton 
Kelly Duplex mixer is stationed on 
the main floor next to the front 
entrance. 

In the beginning Mr. Moser 
ground the farmers’ grain and let 
it go at that. But after while he was 
stocking commercial feeds, putting 
up his own formulas, and showing 
customers what his feeds were 
worth by feeding them to his own 
live stock. During the recent sum- 
mer and fall he fed two pigs in the 
back yard of the feed mill. While 
one pig got Westville Hammer Mill 


(Continued on Page Sixty-four) 
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HE sale of poultry remedies 

and disinfectants in general 

can be made more profitable 
by following four simple principles,” 
recently declared John K. Helmers, 
proprietor of Helmers Feed & Sup- 
ply Co., Owensboro, Ky. “These 
four principles are variety, window 
display, attractive counter display, 
and constant suggestion of their im- 
portance to all feed customers.” 


Unlike most dealers, Mr. Helmers 
carries several lines of remedies, 
thus getting the benefit of the poul- 
try and farm paper advertising of 
all of these companies. It happens, 
too, that certain customers are in- 
clined to one special brand. It may 
be—in the case of younger farm 
folk—that this is the brand used by 
their parents. Or it may be that 
next—farm neighbors have had ex- 
cellent results from one sort and it 
takes considerable pressure to get 
them to purchase any other. This 
busy feed dealer says he saves time 
and mental strain by going with 
the tide of customer-preference 
rather than against it. 

Of course, there is argument in 
favor of carrying just one kind. The 
dealer will be able to master the 
sales talks advocated by the manu- 
facturer and by concentrating on 
one brand may be able to increase 
his own sales enthusiasm. However, 
on many points, Mr. Helmers be- 
lieves the things said for one quali- 
ty line of remedies and disinfectants 
can be truthfully said of another— 
so he stocks the brands that are 
most popular with his customers. 

“Changing window and counter 
displays frequently and keeping 
them clean and attractive are mat- 
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rules help helmers boost 


ters never to be overlooked,” he 
continued. ‘We may feel at times 
that few people are paying heed 
to remedy or other store display but 
it’s surprising how many see and 
make mental note of displays with- 
out saying anything about it at the 


time. In the matter of suggestion— 4 


do not just suggest remedies and 
disinfectants to progressive people 
who will be sure to receive the 
suggestion cordially. Suggest it to 
backward and over-conservative 
folk, even if you know it will start 
an argument and you will have to 
prove your claims. Once convinced, 
the slow cautious buyer may devel- 
op into your most enthusiastic boost- 
er. A good rule is to suggest reme- 
dies and disinfectants to everybody 
every chance you get.” 


On the other hand, Mr. Helmers 
believes in promotion of but one 
line of commercial feeds. He has 
standardized on Purina and during 
the four years of his feed store op- 
eration in Owensboro he has been 
convinced that it pays to stick to 
one good line of feeds. 


Names mean a lot and once your 
particular brand of feed has been 
established it is easy to sell related 
products. When we started to sell 
dog feed we didn't have to do much 
talking because we had already 
built up a reputation for this firm's 
livestock feeds,” stated the feed 
man. “I sell dog food strictly on the 
quality idea. A fine way to get the 
dog owners acquainted with this 
product, I've found, is to distribute 
samples at the local dog show.” 


Mr. Helmers says he likes the re- 
tail feed business as it has treated 
him kindly. He has a good location 
at the Kentucky end of the majestic 
bridge across the Ohio river, at 
Owensboro. His store floor inclines 
gradually so removal of feeds by 
hand truck is made easy. You take 
out the loaded hand trucks down- 


= grade, you come in up-grade but 


with empty hand truck—so it works 


poultry remedies 


CONSTANT 
greatly boosted the sale of 
poultry remedies for John K. 
Helmers, shown at left above, 
waiting on a customer in his 


suggestion has 


well-lighted store. Note the 
attractive front in photo be- 
low and the extensive use of 
sidewalk and window display. 


out well. He sells chicks and poul- 
try supplies and sales of these often 
give him an inside track on poultry 
mash sales—and vice versa. 

He’s another booster for feed 
manufacturers who supply films for 
farm meetings. He says these meet- 
ings always draw a good attend- 
ance and that seeing the movie 
convinces many to buy commercial 
feed at his store. He thinks that 
live display almost constantly be- 
fore the customers, and his ever- 
lasting insistence upon the superior 
quality of the brand of feeds he 
sells have helped stimulate his feed 
business more than anything else. 

“I make a special effort to get 
printed matter in the hands of the 
right people, change the stock and - 
displays weekly, and keep busy 
with live display at all seasons,” 
he continued. “I'll tell you the truth 
—there’s no place to stop in this 
business. It's just one thing after an- 
other but all of these tested mer- 
chandising principles convince peo- 
ple. More and more I am ‘sold’ on 
the idea of making the windows 
work—24 hours a day.” 

Mr. Helmers had his Thanksgiv- 
ing window display all planned 


(Continued on Page Sixty-three) 
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get more satisfaction from their feeding programs! 


Dr. Salbury's PAR-O-SAN Ideal Disinfectant FOR 
THE BROODER HOUSE 

SAFE: Chicks can be housed same day disinfecting is done. 

CERTAIN: Kills common disease germs and bugs on contact. 

PLEASANT: Stainless. Non-caustic. PLEASANT ODOR. 


You can recommend this one product — Par-O-San for 
such a large variety of uses —— wherever a good disin- 
fectant is needed. For brooder houses, laying houses, 
hog houses, other outbuildings, general household use. 


IT PAYS TO SELL THE LEADER! 


Behind Avi-Tab, Par-O-San and other Dr. Salsbury 
poco stand the scientific reputation of Dr. Salsbury’s 
aboratories . . extensive research . . . nation-wide 
service to dealers and their customers . . . years of 
national advertising. The name—Dr. Salsbury — is 
your assurance of customer satisfaction. 


THE FEED BAG — January, 1943 


Step Up Feed Sales 


Droopy, run-down hens eat little .. . make no money for 
their owners — or the feed dealer. Help your customers 
keep their flocks in top condition and step up feed sales, Recommend 
Dr. Salsbury’s Avi-Tab, the ideal flock conditioner. 


Avi-Tab contains nine helpful drugs — tonics, stimulants, correctives. 
That's what it takes to stimulate lagging appetites and promote body 
functions! Also provides trace minerals needed for good nutrition, 
plus ingredients that inhibit the growth of many molds. 


10-Day Treatment 


Encourage your customers to mix Avi-Tab in the feed for ten days each month. 
Use Avi-Tab as a conditioner. Watch sluggish birds get added pep. Watch customers 


Dr. Salsbury’s 


YOUR DR. SALSBURY DEALERSHIP 
MEANS POULTRY HEALTH LEADERSHIP 


FREE SALES AND ADVERTISING HELPS 


Dr. Salsbury dealers receive valuable FREE sales and 
advertising helps . . . big two-color farm and poultry 
paper advertising and radio broadcasts from coast to 
coast .. . striking literature, counter materials, displays, 
mat service. Check your Avi-Tab stock; order by mail. 
Then talk to your Dr. Salsbury service man about our 
profit-building 1943 merchandising plan. Save his tires 
and time for SERVICE! 


DR. SALSBURY'S LABORATORIES, Charles City, lowa 
A Nation-wide Poultry Health Service 


MEMBER Poultry raisers recognize this 
Nation-wide POULTRY 
HEALTH SERVICE 


sign as a guide to sound poul- 
try health advice. Display it 
prominently. 
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Puts Jt Up To Customers 


and feeders? 


PLEASE — 


EMMETSBURG 


CARLOAD Soybean Meal 


We will have another car of Soybean meal direct from 
mill at Des Moines very soon. We need help in 
answering this question — 


WHAT IS THE BEST METHOD OF DISTRIBUTING 
THIS CAR (600 BAGS) OF SOYBEAN MEAL? 
Shall we sell it “straight” on a “first come, 
first served basis” and take care of the re- 
quirements of perhaps thirty to fifty farmers 


Shall we use it to help make approximately 
3,000 bags of mixed feeds — Egg mash, Pig 
Meal, Grain Balancer for poultry, Hog sup- 
plement, and Dairy feed — feeds that will 
take care of the vitally important require- 
ments of the many thousands of laying hens, 
pig meal for a multitude of small Fall pigs, 
Grain Balancer for brood sows, and supple- 
ments for milking cows, until such time as 
more feed supplies reach us? 


Take a piece of paper now and write down which plan 
you are in favor of, and why — sign your name, and mail 
it to us at once. Your comments will help us come to a 
fair and just conclusion. We feel it our patriotic duty and 
privilege to help our customers to produce more meat, 
eggs and dairy products — in every way we can. 


Kerber Milling Co. 


PHONE 479 


General Mills Names 
New Vice Presidents 


L. N. Perrin was elected executive vice 
president of General Mills, Inc., at a meet- 
ing of the board of directors held in Min- 
neapolis, Jan. 4, according to an announce- 
ment by James F. Bell, chairman. 

Mr. Bell also announced that S. C. Gale, 
director of advertising; G. S. Kennedy, 
director of flour and feed sales; and Searle 
Mowat, president of the Larrowe division 
of General Mills with headquarters at 
Detroit, were elected vice presidents. Each 
of the three men, in addition to new re- 
sponsibilities, will continue his present 
functions. 


J HE protein problem, especially soy- 
bean meal, has become a headache for 
all members of the feed trade. Fred 
Kerber, Kerber Milling Co., Emmetsburg, 
Iowa, has had his share of headaches 
but recently seized on a logical way to 
solve his troubles. 

Whenever a carload of the precious soy- 
bean meal went on track at the Kerber 
mill, farmers from far and wide were an- 
xious to get their share. Of course, Mr. 
Kerber needed some soybean meal for 
making his own line of feeds but he 
feared that he would be criticized by 
the farmers in his community if they were 
unable to get any of the meal. 

Mr. Kerber finally threw the entire 
problem into the lap of his customers 
with a clever advertisement in the local 
newspaper. This advertisement is repro- 
duced herewith. 

In it, he explains that another car- 


load of soybean oil meal was going to be 
spotted on the firm's siding shortly and 
he asks the farmers to help him decide 
how to distribute this meal in the most 
equitable manner. 

One way, Mr. Kerber explains, would 
be to sell it “first come, first served” and 
perhaps take care of from 30 to 50 farm- 
ers. The other way would be to use 
it to make approximately 3,000 bags of 
mixed feeds which could be distributed 
among a large number of farmers in this 
period of short feeding rations. 

The advertisement invited the farmers 
to write down on paper which plan they 
preferred. Mr. Kerber reports that most 
of the written replies favored using the 
soybean meal to make mixed feeds and 
in addition many of the farmers who came 
to his mill expressed similar sentiments 
verbally. 


Gradon “Duke” Swanson, executive sec- 
retary of the Western Grain & Feed asso- 
ciation, Des Moines, Iowa, has resigned his 
position effective Jan. 22, according to an 
announcement by C. F. Hayes, association 
president. Mr. Swanson has served as sec- 
retary of the Western association, since 
March 1941 when he was named to suc- 
ceed the late Harold E. Thiele. Mr. Hayes 
announces that applications are now being 
accepted for a new secretary and that for 
the time being the association office will 
be in charge of Frances Huddleston, who 
for many years has served as assistant 
secretary. 


@ HARRY DEAN, of W. & F. Miller, Iowa 
City, lowa, who has been seriously ill with 
pneumonia is now on the road to recovery 


and is recuperating at Tuscon, Ariz. 


HEADS OPA FEED UNIT 

George Montgomery, professor of agri- 
cultural economics at Kansas State college, 
Manhattan, Kan., has been named head of 
the feed section of the Office of Price Ad- 
ministration according to an announcement 
from Washington. Mr. Montgomery suc- 
ceeds Charles Kenney, who has been act- 
ing head since the promotion of John West- 
berg to the higher post of price executive. 


THE FEED BAG — January, 1943 


$ 


2 é 
dy 
= 
= 
: 
e360 SCs 


GLIDDEN Marches On 


The Glidden paint and varnish company was started in 1875. 
In 1917 Adrian D. Joyce became president. 


In 1919 the Glidden Company began the acquisition of paint 
and varnish companies in the United States and Canada. 


In 1930 the company built a large soybean plant in Chicago. 
Mr. Adrian Joyce went to Europe and obtained many patents on 
soybean products. They also took over Durkee Famous Foods. 


1942 


Glidden owns and operates thirty-four plants, and three mines 
all manufacturing different products; possibly even the glaze that 
this paper is written on was manufactured by Glidden. They also 
operate thirty stores in the principal cities in the United States 
and Canada with a plant in Honolulu. They maintain twenty- 
seven laboratories. There are possibly few people in the United 
States that haven't used some Glidden products. The Glidden 
Company, when completed will have one of the most modern 
Feed Plants in the United States. This feed will be distributed 
through feed dealers on a protected franchise in each community. 
They will not only get the feed franchise but other commodities 
as well that Glidden manufactures. 


It will pay you to get in touch with the Feed Mill Division 
at the earliest possible moment for information pertaining to the 
feed franchise. 


THE GLIDDEN COMPANY 


Feed Mill Division 
INDIANAPOLIS, INDIANA 
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Best Balanced 


PEEBLES 


FORTIFIER 


ED WHEY 
MILK SOLIDS 


Correct snaredients in Breeding Mash assure 
plenty of nutrition in eggs to prevent 
embryo starvation in the shell 


To get balanced nutrition into eggs so as to assure plenty 
of feed to support developing embryos and hatch out sturdy, 


well-formed chicks . . . if must be fed in the daily rations 
of breeder hens. 


Breeder hens require sufficient protein, minerals, vitamins and 
lactose to properly maintain the health and weight of their own 
bodies plus a surplus to deposit in their eggs. 


For over 12 years breeding mashes fortified with Lacto-G have 
helped poultrymen avoid starvation in the shell, helped 
them secure higher hatches of sturdy, well-formed chicks. 


Lacto-G is a rich and economical source of readily digestible, 


easily assimilated proteins, minerals, vitamins and lactose of the 
finest quality. 


100% Milk Solids, Lacto-G supplies these vital materials in 
naturally balanced ratios. Its Lactalbumin protein is the most 
complete of all proteins for chick needs. Its high content of 
Riboflavin is made more effective by the natural grouping of 
milk vitamins. 


The large percentage of Lactose greatly aids in the speedy and 
complete metabolism of calcium . .. helps to conserve energy 
in converting feeds to proper form for utilization by all parts of 


the body. 


From Egg to Maturity help your customers secure better results with Lacto-G fortified 


feeds. 


PRICED 
ECONOMICALLY 


Please write for additional data and new booklet. 


SHIPPED 
PROMPTLY 
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N the pre-war years, before the 

advent of gasoline rationing, 

tire shortages and other pres- 
ent-day transportation difficulties 
there was a general shift of city 
residents to outlying areas where 
one could raise a few chickens or 
keep a cow or two without incon- 
veniencing the neighbors. 


It was this trend that encouraged 
Russell Hamann, then 20 years old, 
to establish the Hamann hatchery 
and feed store at East Peoria, Ill. 
Beginning at scratch less than two 
years ago, his total sales for the 
year just closed will exceed $50,000. 
A large percentage of this business 


comes from back-lot and small-farm d 


poultry raisers. 

At the time he started, Mr. Ham- 
ann was alone. Now the business 
requires the full time of two em- 
ployes in addition to himself. His 


wife keeps the books and his father 


also helps when necessary. 


Young Mr. Hamann had good 
training for the business. His father, 
August Hamann, has been in the 
hatchery and feed business since 
1914 up to six years ago when a 
severe attack of arthritis compelled 
him to suspend work. Young Rus- 
sell was brought up in the business, 
helping in the hatchery where his 
father worked, from the time he was 
a small boy. In addition to this 
practical training he has taken a 
course in poultry husbandry. 

After a few months in business, 
the young man found he did not 
have facilities to take care of the 
constantly increasing business. 
Therefore in the fall of 1941 he built 
a new brick building 30 by 70 feet, 
two stories high and especially de- 
signed for the feed and hatchery 
business. Instead of building on 
Main street where his first store had 
been located, he selected a site 
about a block away and only a 
half block from one of the main 
trunk routes entering the town. 
Further, his store is just across the 
street from a super market operated 
by one of the big chain stores. His 
location gives him plenty of space 
for customers to park without 
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are backbone of hamann’s 
profitable feed business 


EXTERIOR view of the new 
brick building erected by Rus- 
sell Hamann at East Peoria, 
Ill., showing the youthful pro- 
prietor sitting in front of his 


attractive feed store and 


hatchery. 


crowding. It also gives him room 
to have a nice grass plot on one 
side of the store enclosed with a 
neat, low, white picket fence which 
gives an atmosphere of homey 
comfort. 

In designing the new establish- 
ment, he had foresight to plan a 
method to reduce the overhead of 
the business by providing for three 
modern apartments on the second 
floor. One of these he occupies him- 
self as he finds it is very convenient 
to be close to the scene of his work. 
The other two he rents and this in- 
come materially aids in cutting 
down operating expenses. 


He handles two lines of commer- 
cial feeds, Full-O-Pep and Critic, 
and also carries a full line of bulk 
feeds, whole corn, oats and wheat, 
poultry remedies, poultry supplies, 
hay, straw, salt and some other 


items. He has just received from the 
south the first carload of cotton seed 
hulls for litter ever handled in this 
territory. He also sells other feed 
specialties and puts out a chick 
mash under his own brand name. 
This is put up for him in bright col- 
ored bags made from percale ma- 
terial in various colors and figures. 
When emptied they can be used for 
making serviceable and attractive 
dresses. Mr. Hamann has found 
these attractive and useful bags to 
be a distinct asset in his program 
of feed selling and they are extrem- 
ely popular with women. 


Mr. Hamann aims at maintaining 
a complete feed service — a feed 
for every need. He sells feeds for 
all kinds of livestock from white 
mice up to elephants. This may 
seem like an exaggeration but it is 
the truth. He sells feeds to several 
customers who raise white mice. He 
has one customer who is raising 
guinea pigs for laboratories who 
buys 200 pounds of feed per week. 
Last year the Masonic Shrine stag- 
ed a big circus in Peoria and Mr. 
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Hamann furnished all the animals in the 
circus including elephants as well as hors- 
es with feeds. Several customers raise 
milch goats for which he supplies a special 
feed. 

While all these specialties account for 
sizeable sales, and dairy, cattle and hog 
rations are being sold in increasing quan- 
tities, it is poultry feeds that bring in the 
greatest volume of sales. This, of course, 
is natural with a hatchery which last year 
produced and sold 100,000 chicks in its 
three incubators of 40,000 total capacity. 
With the exodus of hundreds of people 
from the city into the country the hatchery 
has supplied them with their baby chicks 
and with feeds to grow them to maturity. 


— Lets 


The sale of poultry feeds now averages 20 
tons per month throughout the year and is 
growing constantly. 

It must not be inferred that this busi- 
ness was built up without effort. Mr. Ham- 
ann is always plugging for new business 
and is quick to appreciate the value of 
modern merchandising methods. His store 
has two large display windows that are 
used constantly for displays in which feeds 
take a leading part. During the hatching 


season live chicks are shown and one at- 
tractive window included two half-grown 
turkeys. These live displays attract a great 
deal of attention and they will be featured 
even more frequently during the coming 
year. 


him 
THE BEST-FED SOLDIER IN THE WORLD 


% Nourishing FOODS for the men fighting 


for us on far-flung fronts . 


. . that is our daily 


challenge and responsibility. As producers of 
freshly dehydrated and sun cured Alfalfa Meal 
. .. for use in the well-balanced feeds so impor- 
tant to food production, we are proud of the 
part, however small, we can play in this mighty 


program. 


WRITE -PHon, 


Toledo, Ohio 
Napoleon, Ohio 
Latty, Ohio 
Deshler, Ohio 
Lakeview, Ohio 


SAUNDERS MILLS INC., TOLEDO, OHIO 


PLANTS AT 


Tiptonville, Tenn. 
Phillippy, Tenn. 
Big Bend, Colo. 
May Valley, Colo. 
Las Animas, Colo. 
Calipatria, California 


DEHYDRAT 


MTA-GR 


The sales room is also a display room. 
It is fitted on one side with neat bins for 
bulk feeds and a platform scale. On the 
other side is a bank of shelves used for 
poultry remedies and other small items 
and supplies. A battery of live chicks 
adorn the center of the room during the 
chick season. Back of the sales room is 
another large room where the three elec- 
tric incubators are located. This room also 
contains storage space for feeds. A wide 
door makes it easily accessible for loading 
and unloading trucks. The basement of the 
building is utilized for storage of poultry 
supplies. 

One of the most effective displays in 
good weather is a sidewalk display of 
poultry supplies, feeds, etc. With a wide 
walk, these displays are very extensive 
and cannot help but attract the attention 
of the passer-by. 

Several types of publications are used 
for advertising. A display ad is carried in 
the East Peoria Community News, a week- 
ly paper. A classified ad is carried every 
day in the Peoria Journal-Transcript in the 
farm classification and during the hatching 
season, both display and classified ads are 
extensively used. Ads are also carried in 
fraternal papers and in high school year 
books. 

Direct mail is also used frequently. The 
mailing lists are of two types. One is a 
list of about 1000 names and addresses of 
customers and others who have been rec- 
ommended. These have the full name and 
address. The other list comprises about 
2500 mailings, addressed simply to the 
boxholders on the various rural routes of 
the community. The mailing pieces have 
been for the most part regular government 
postal cards. The copy used on these is 
of Mr. Hamann’s own composition and for 
1943 he is working out plans for a two- 
color mailing piece. All advertising fea- 
tures both feeds and chicks. 

Personal solicitation is used to a con- 
siderable extent but very few contract 
sales are made. Mr. Hamann’'s business is 
by far and large a cash business. A few 
preferred customers are allowed charge 
accounts of not more than 30 days. Charge 
accounts are not solicited and no credit is 
allowed to new customers. With this watch- 
fulness, credit losses are practically nil. 

Mr. Hamann’s practical experience in the 
hatchery business and his knowledge at- 
tained at a poultry school have made him 
sought after for advice on feeding prob- 
lems. He makes no charge for culling cus- 
tomers’ flocks but he does considerable 
blood testing and vaccinating, for which a 
charge is made. These qualifications have 
been of much value in securing the confi- 
dence of customers, a confidence which 
has been reflected in a practical way by 
the cash register. 

A one-half ton truck is kept for delivery 
purposes. While deliveries have been 
made as far as 15 miles away most of the 
deliveries come within a five-mile limit. 
Because of the war it is no longer possible 
to deliver here and there indiscriminately 
every day. Therefore Mr. Hamann is work- 
ing on a plan to have definite delivery 
routes in various communities once a 


(Continued on Page Fifty-seven) 
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That’s the increase over record-breaking 1942 figures necessary to meet the 
U. S. production goal for 1943. 


More eggs that hatch and more chicks that live are first and fundamental steps 
to such attainment. 


Good hatchability requires these nutritional essentials: 
1—High quality protein in good amount, 
2—Ample vitamins, particularly A, D and G-complex, 
3—Minerals in good proportion, particularly calcium, phosphorus and manganese, 
4—Proper energy value. 
For good liveability the nutritional essentials are identical. 


Now match dry skim and buttermilk with this pattern and see how ideally 
they fit: 
1—High quality protein in good amount, 
2—The water-soluble vitamins of the B-G-complex. 
3—Caleium and phosphorus in good but not excessive quantity, 
4—Milk sugar. an excellent energy source. 
The most important time to use milk is here and now. Wishful thinking about 
substitutes is wasted energy. There is no substitute for milk in ‘breeder’ mashes 


and ‘starter’ mash that will let you out with a whole hide! 


Send for our newly revised Bulletin 211 on “Feeding for Hatchability”. Use 
dry skim and buttermilk for safe and sane feed efficiency, especially where it 
counts most of all. 
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Sell Chichs 


it’s a patriotic duty for 
feed dealers this year 


HIS year feed dealers will find 

it is not only profitable but 

also patriotic to urge their cus- 
tomers to raise more chicks and in- 
crease the size of their flocks. Con- 
ditions right now make it practical- 
ly imperative that the poultry popu- 
lation of the United States be in- 
creased for several reasons. 

First among these is the’ fact that 
more eggs are needed in 1943. Eggs 
are a number one requirement for 
shipment overseas to the men who 
are fighting for the United Nations 
on all fronts. Eggs are desirable 
not only for their excellent food 
value, but also because in their 
dried form they take comparatively 
little shipping space. It is estimated 
that a 30-dozen case of shell eggs 
when reduced to powder weighs 
only 10 pounds and can be carried 
in a container about the size of a 
gallon pail. 

Aside from the need for eggs for 
our forces overseas and in the 
camps in this country, the consum- 
ing public will require more eggs 
in 1943 to replace other types of 
foods which may be harder to ob- 
tain. Certainly there will be more 
egg dishes in the tables of Ameri- 
cans in 1943—that is if every per- 
son who deals with the farmer, and 
especially the feed dealer, will en- 
courage the farmer to raise more 
chickens. 

Chickens will be more in demand 
also as a source of meat. This will 
be true for all types of fowl and 
with meat rationing just around the 
corner, chicken should be much in 
favor. In addition to layers many 
farmers will find it profitable this 
year to feed off several crops of 
broilers. 

Part of this stepped up production 
is already certain to materialize. 
This prediction is based on the fact 
that on January 1, 1943 farms in the 
United States had about seven per 
cent more layers in their flocks than 
on the same day in 1942. 

Prices for poultry should hold up 
because of the expected increased 
demand plus large government pur- 
chases. For that reason the feed 
dealer can assure his customer that 
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in all probability additions to his 
flocks at this time will turn out to 
be a good investment. 

Many feed dealers in past years 
have made it a point to sell baby 
chicks. This has been of value from 
many angles. It not only helps in- 
crease feed sales for the store but 
it also provides a handy service for 
the farmer, enabling him to make 
most of his farm purchases at one 
place. Added to this, must be the 
profit realized on the chicks, of 
course. 

Perhaps some feed dealers have 
avoided handling baby chicks be- 
cause they felt it was too much 
bother. If they have, they have fail- 
ed to look at the situation on a 
broad basis and have neglected to 
investigate how really easy it is to 
build a large volume of baby chick 
sales. 

From letters received at The Feed 
Bag it is easy to see that many feed 
dealers are changing their opinions. 
Quite a few have written asking for 
names of reliable hatcheries. 

Most feed dealers who handle 
chicks merely act as a clearing 
house. No chicks are carried at the 
mill. All it takes is a little initiative 
and a good sharp pencil to write 
the order. A suggestion to the farm- 
er that he might be able to use 
some extra chicks this year will 
often result in a sale. 

The feed dealer can arrange with 
the hatchery with which he has 
connected for prompt shipment of 
all orders he sends in. The dealer 
can work on a straight commission 
per hundred chicks. The feed deal- 
er sends in his orders for chicks 
daily, or twice a week and has the 
chicks shipped to his mill. 

Then when the chicks arrive they 
can be delivered to the farmer, if 
that is convenient, or better still, the 
farmer can be sent a post card tell- 
ing him to come in and call for his 
chicks. 

Of course, getting the farmer into 
the store is the preferred method of 


operation. Once this occurs, a good 
feed man can make sure that the 
farmer buys his feed where he buys 
the chicks. That gives the feed man 
a chance to show what his feed 
can do in raising healthy, produc- 
tive chickens and helps gain a good 
customer. 

Recently there appeared in Suc- 
cesful Farming magazine an article 
by E. H. Matzen of Purdue univer- 
sity in which he offered some sug- 
gestions to poultry raisers. These 
suggestions are some which every 
feed dealer should learn and pass 
on to his farm customers who raise 
chickens. The suggestions follow: 

Anticipate and obtain required 
feeds and other needs as early as 
possible. 

Use labor efficiently by making 
use of labor-saving devices such as 
adequate self-feeders and automa- 
tic watering equipment where pos- 
sible. 

Use feed efficiently by feeding 
balanced rations, properly supple- 
mented with minerals, to get maxi- 
mum production per pound of feed. 

Conserve feed by marketing loaf- 
ing hens from time to time. 

Buy high-quality chicks which 
come from disease-free flocks, and 
from high-producing and large-egg- 
producing strains. A few extra cents 
will be a small item if lower mor- 
tality and high production of large 
eggs are obtained. 

Don't overcrowd the poultry 
house. Doing so may result in more 
disease troubles and lower produc- 
tion. 

Producing broilers should be a 
safe venture if already available 
buildings and equipment are utiliz- 
ed and adequate labor and feeds 
are arranged for early. 

Don't overlook the opportunity of 
using your county agent, feed 
dealer, or hatcheryman on manage- 
ment and feeding problems. They 
all have available facts and infor- 
mation which may be helpful to you 
in planning ahead. 
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thanks to 


This is war... and believe me, I have reason to know it, Have you 
seen the demands placed upon us for war production? They’re terrific. 
Uncle Sam asks us to produce billions of eggs, chock full of nutrition and 
to hatch healthy, patriotic chicks. That’s a tall order . . . but thanks to 
AMBURGO, I think that we can fill the bill. 


Loox TO AMBURGO ror tHe successrut use oF 


Pure WHEAT GERM OIL 


(Amburgo Pure Wheat Germ Oil is cold-pressed from 
selected high grade wheat by General Mills, Inc. It is 
stabilized and biologically tested for uniformly high 
Vitamin E potency.) 

AMBURGO was one of the first to accept and recom- 
mend the use of Wheat Germ Oil in feed Formulae and 
in direct feeding. The Alfalfa Meal supply is nearing 
exhaustion. Substitutes are being used containing little 
or no Vitamin E, We also know that Amburgo Wheat 
Germ Oil is the richest natural source of this important 
vitamin. Be assured of the proper nutrition levels — 
avoid costly breeding failures and other nutritional dis- 
eases due to Vitamin E deficiencies. Look to AMBURGO 
representatives to advise you as to the exact uses of 
Wheat Germ Oil and the best way to meet today’s 
challenges. 


FREE BOOKLETS 


Write to Amburgo for your copy 
of these informative booklets: 
1. Facts About Wheat Germ Oil. 
2. Making Your Dairy Herd Pay 
a Better Profit. 3. An interesting 

WHEAT GERM OIL article on the Effect of Vitamin 
in preserving Vitamin A in 

i oil solution. 


CORPORATION 


BROAD STREET AT NEDRO AVENUE - PHILADELPHIA, PA. 


Our Destiny In'43 
ome by Sot. EMIL J. BLACKY = 


Nineteen hundred and forty three! 

What does it mean to you and me? 

Business as usual—we don't know; 

Victory for the Allies—we're pray- 
ing so. 

Work? Yes, harder than we've ever 
done; 

Loading up feeds or carrying a gun, 

With brain and brawn at the su- 
preme test, 

Solemnly vowing we'll come out 
best. 

That's the forecast for forty-three, 

The general orders for you and me. 

Working or fighting, we know it's 
true; 

We've all got a mammoth job to do. 

Giving our utmost will be our lot, 

Smacking the Axis with all we've 


got; 

Some on the front and some at 
home, 

Alert, aggressive from dawn to 
gloam, 


Shoulders erect and fighting mad, 

Whether in work clothes or khaki- 
clad; 

Making the enemy feel our thrust, 

Working and fighting for all that's 
just. 

Yes, on these turbid pages of time, 

Let over each date our laurels 


climb, 

And may this New Year of forty- 
three 

Be crowned with the laurels of 
history. 


--- 
@ CLIFF JOHNSON, Akron, Iowa, has 
taken over the management of the Farm- 
ers Grain Co. 


@ HARM RADEMAKER, Stout, Iowa, is the 
new manager in charge of the A. J. Fron- 
ning & Son elevator. James Wilson was 


the former manager. 


@ SAMUAL PEACOCK, Clayton, Ill., has ~ 


opened a retail feed business which he is 
operating as the Wayne feed store. 


CHANGE PUBLICATION POLICY 

Strong-Scott Mfg. Co., Minneapolis, Minn., 
publishers of Strottco Grainews, have an- 
nounced that they are discontinuing the 
regular publication of their popular house 
organ. This voluntary action was taken in 
order to help conserve critical materials 
used in making engravings as well as 
critical photographic material. The an- 
nouncement stated that for the duration, 
the publication would be issued from time 
to time “whenever events or occasions 
seem to make it advisable or desirable.” 
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CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


ABIE KNEW 

Teacher: “Can you tell me the differ- 
ence between a stoic and a cynic?” 

Abie: “A stoic is a boid that brings the 
babies and a cynic is the place where 
you wash the dishes.” 

* * * 

Wear a smile and have friends; wear a 
scowl and have wrinkles. 

* * 
SOUNDS REASONABLE 

Judge: “How do you know he was 
drunk?” 

Complainant: “Well, he shook the 
clothes tree and then started to feel 
around the floor for some apples.” 

* * * 
HE WHO GOT SLAPPED 

“Why does Geraldine let all the boys 
kiss her?” 

“She once slapped a lad who was 
chewing tobacco.” 
* * * 

Some women can give a man a two- 
hour sermon in a two-second look. 

* * * 
MIRAGE 

The captain thought he would fool the 
Irishman, so he put one of his own red 
hairs on the front glass of his binoculars. 

“Did you ever see the equator,” he 
asked of Mike. 

“I never did.” 

“Look through these. See that red line 
along there. That's the equator.” 

“Yes,:an, b’jases, Oi see a camel 
walkin’ on it.” 

* * * 

Ever notice how there’s no front to a 

lot of things some fellas ‘ll back. 
* * * 
SOME BUILD-UP 

A traveling feed salesman was register- 
ing at a hotel. In his conversation with 
the manager he inquired what there was 
in the way of entertainment in town at 
the time. 

“Well,” said the manager, “do you like 
burlesque shows?” 

“Yes, I like a good burlesque show,” 
replied the salesman. 

“Then,” continued the manager, “we 
got just the thing for you. Zaza, the most 
popular burlesque queen in the country 
is appearing at the local burlesque house 
this week. Her act alone is worth twice 
the price of admission. She does one of 
those dances of the seven veils. She has 
beautiful hair, a lovely face, a marvelous 
shape; oh boy, wait till you get a load of 
her. The music plays real slow and she 
comes out on the stage and dances 
around and discards a veil and the music 
plays faster and she discards another 
veil, then the music keeps getting faster 
and faster and she drops more veils until 
—say, wait until I get my hat and coat. 
I better go along with you.” 
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LOVE AND DUTY 
Gal: “I'll die if you don’t kiss me.” 
Boy: “This is terrible. I'm being torn 
between Love and Duty.” 
Gal: ‘What do you mean, dear?” 
Boy: “I’m in the undertaking business.” 


* * * 


An efficiency expert is one who is 
smart enough to tell you how to run your 
business and too smart to start one of his 
own. 


Our fighting forces need not only the wea- 
pons to whip the enemy, but equally im- 
portant, they must have nutritious food 
and lots of it. 

America sees to it that her fighting men 
are the best fed in the world, and we at 
M. J. Neahr and Company are proud of 
our part in making this possible. 


M. J. NEAHR & COMPANY 


1600 SOUTH DEARBORN STREET - CHICAGO 


EVERYTHING COMES BACK 

Doctor: “I don’t like to mention it but 
that check you gave me has come back.” 

Patient: “Well, that sure is funny, Doc, 
so did my lumbago.” 

* * * 
BABY AGREES 

“Edison once said that four hours of 
sleep is enough for any man.” 

“That's exactly what my baby thinks.” 


* * * 


A proverb is but another name for an 
undisputed fact with whiskers on it. 


* * * 


GOOD GIRL, MARY 
Mary walked up to the bank clerk's 
window and said: “I would like to buy 
some traveler's checks.” 
The clerk asked: ‘What denomination, 
please?” 
Mary replied: ‘‘Methodist.” 


Manufacturing textile bags for the pro- 
tection and transportation of food is the 
job this company has known best for 87 
years. It is a privilege to serve our country 
by manufacturing textile bags for safely 
shipping food to training camps and can- 
tonments throughout America. 
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WHO MADE THE 


If you ever tried to sell a perfectly good product in a dowdy package, you 
know exactly why Chase customers keep coming back year after year. 


CHASE not only gives you breaking usage. Chase bags take it 


a fine appearing, well printed on the chin and come up smiling. 
package, but it goes way back be- Why? Because of long lint, 
yond obvious qualities to funda- high test yarns, extra stitches and 


meticulous craftsmanship. Test 


mental values... things you can 
Chase bags yourself and see why 


discover in but two ways. One of 
these is through laboratory test- Chase bags make the sale. 


ing. The other, through hard bag- Always specify bags by Chase. 


CHASE BAG Co. | 


GENERAL SALES OFFICES, 309 W. JACKSON BLVD., CHICAGO. ILL. 


FOR BETTER BUFFALO GOSHEN, IND. DALLAS. NEW YORK DENVER BOISE 
oas TOLEDO MILWAUKEE ST. Louis DETROIT PITTSBURGH MEMPHIS 
Service Coast to C t BAGS PHILADELPHIA MINNEAPOLIS NEW ORLEANS CLEVELAND OKLAHOMA CITY HUTCHINSON 
CHAGRIN FALLS = KANSAS CITY ORLANDO, FLA. PORTLAND. ORE. SALT LAKE CITY JACKSONVILLE, FLA, 
REIDSVILLE. N. CAROLINA HARLINGEN, TEXAS 
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News From The Nutrition Grout 


Title of Experiment: Swine Feeding Inves- 
tigations 1936 to 1940. 


Author: C. E. Aubel, Kansas Agricultural 
Experiment Station. 


Digest: Work at the station showed that 
peanut meal (self-fed) plus a mineral 
mixture proved a good protein supple- 
ment for hogs. It did not prove as effi- 
cient, however, as tankage, pound for 
pound. It was also concluded that whole 
soybeans are not satisfactory as a pro- 
tein supplement for fattening hogs when 
on alfalfa pasture or in dry ‘lot. Whole 
soybeans are also inferior to tankage as 
a protein supplement. It was concluded 
that soybean oil meal is not an efficient 
protein supplement unless fed with a 
mineral mixture. Soybean oil meal with 
minerals proved more efficient as a sup- 
plement than tankage for fattening pigs 
in dry lot. Various protein mixtures con- 
taining varying amounts of tankage, soy- 
bean oil meal, fish meal, cottonseed meal 
and alfalfa meal produced superior re- 
sults to tankage as a protein supplement. 


* * * 


Title: Further Studies on the Influence of 
Different Levels of Fat Intake Upon Milk 
Secretion. 


Authors: L. A. Maynard, J. K. Loosli and 
C. M. McCay, Cornell University Agricul- 
tural Experimental Station. 


Digest: Two groups of milking cows were 
selected for the trials. Both were fed tim- 
othy hay and a concentrate mixture of 
fat. One group rceived high-fat (7 per 
cent) content and the other medium-fat 
(3 per cent). All feeding conditions were 
made as equal as possible for the two 
groups with these results: The cows fed 
the high-fat ration produced 4. 4 per cent 
more milk, 2 per cent more fat, and 4.1 
per cent more fat-corrected milk than the 
cows receiving the medium-fat ration. 
These figures are based on the continu- 
ous experiment in which the two groups 
of eight cows each were fed the rations 
continuously for 14 weeks. Later two 
groups of five cows each were fed five 
weeks, the rations reversed for five weeks 
and then again reversed for a third five 
week period. The average difference 
found in this double reversal experiment 
were 1.1 per cent more milk, 3.4 per cent 
more fat and 2.4 per cent more fat-cor- 
rected milk in favor of the high-fat ration. 


* * * 


Title: The Percentage Utilization and Sup- 
plementary Relationships of Certain Pro- 
tein Concentrates in Semi-Purified Basal 
Diets for Growing Chickens. 

Authors: A. H. Van Landingham, T. B. 
Clark and B. H. Schneider, West Virginia 
Agricultural Experiment Station. . 


Digest: Balance trials were conducted 
with white leghorn chickens between the 
ages of 6 and 12 weeks to determine the 
percentage of protein utilization of four 
commonly used protein concentrates as 
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New Feature 


£ FFECTIVE with this issue The 
Feed Bag is inaugurating a new nu- 
trition department which will be de- 
voted to recent developments in the 
field of animal nutrition. We express 
thanks to the publishers of Biological 
Abstracts, Philadelphia, Pa., for as- 
sistance in presenting this material. 
Readers who are interested in ob- 
taining this publication which con- 
tains more complete nutrition inform- 
ation are invited to address their let- 
ters to The Feed Bag, 741 N. Milwau- 
kee st., Milwaukee, Wis. 


well as that of casein, dried whole egg 
and a practical growing ration. The diets 
were mixed to contain 16 per cent crude 
protein. The percentage of protein utiliza- 
tion of the following, when fed alone, 
was: soybean oil meal 76 per cent; dried 
whole egg 74.2 per cent; casein 58 per 
cent; menhaden fish meal 57 per cent; 
meat scraps 4]. 9 per cent and corn glu- 
ten meal 28.7 per cent. There was no sup- 
plementary relationship between men- 
haden fish meal and either meat scraps 
or soybean oil meal. However, soybean 
oil meal and meat scraps as well as com- 
binations of corn gluten meal with men- 
haden fish meal, meat scraps or soybean 
oil meal were found to supplement each 


other. 
* * 


Title: Magnesium Requirement of the 
Chick. 

Author: H. J. Almquist, California Agri- 
cultural Experiment Station. 


Digest: The magnesium requirement of 
the young chick was found to be approxi- 
mately 400 p.p.m. (parts per million) in 
the diet. Poor growth and tetanic symp- 
tons develop in magnesium deficient 
chicks. 

* * * 
Title: The Efficacy of Cobaltized Salt for 
the Prevention of Cobalt Deficiency 
Symptons in Sheep. 
Authors: J. E. Bowstead, J. P. Sackville 
and R. D. Sinclair, University of Alberta, 
(Canada). 


Digest: Feeding cobaltized salt to sheep 
proved to be as efficient as feeding co- 
balt chloride in solution for the body 
maintenance, reproduction and fleece 
growth in sheep on a low cobalt ration. 
Sheep fed a cobaltized salt mixture con- 
taining four ounces of cobalt chloride per 
ton consumed 64 per cent as much cobalt 
as those receiving 8 mg. of cobalt weekly 
in a solution of the same salt. This lower 
cobalt intake was sufficient to maintain 
the ewes in as satisfactory condition as 
when larger amounts were administered 
in a solution. 


Title: Protein Supplements in the Feeding 
of Pigs. 
Author: E. H. Hughes and N. R. Ittner, 
California Experiment Station. 
Digest: A series of experiments were re- 
ported in which the value of various pro- 
tein supplements were fed with barley to 
growing pigs. Among the supplements 
used were fluid skim milk, spray-process 
skim milk powder, drum-process skim 
milk powders, whey powder, casein, tank- 
age and fish meal. The experiment show- 
ed that supplements fed with barley re- 
sulted in more rapid and efficient gains. 
Not all the supplements tested were 
equally efficient, however. 

* * * 
Title: The Minimum Requirement of Pan- 
tothenic Acid for the Growing Pig. 
Authors: E. H. Hughes and N. R. Ittner, 
California Experiment Station. 
Digest: By using a highly purified diet 
and by feeding calcium pantothenate at 
various levels the authors determined the 
minimum requirement of pantothenic acid 
for the growing pig. Using the rate of 
growth and other symptons of pantothe- 
nic acid deficiency as the basis, the mini- 
mum requirement of pantothenic acid 
was determined to lie between 7.8 and 
11.8 mg. per pound of pig daily. 


Find Milk Contains 
Metallic Substance 


Milk, scientists are finding, not only con- 
tains practically every known dietary es- 
sential, but also materials whose purpose, 
if any, they haven't yet been able to figure 
out. 

Joseph Teresi, C. A. Elvehjem and E. B. 
Hart at the University of Wisconsin have 
confirmed a report that milk carries traces 
of molybdenum, a metallic substance which 
is best known in industry as an alloy used 
in toughening spring steel. 

Although so far no one has proved man 
or animals need molybdenum, the Wiscon- 
sin investigators see no reason to assume 
it is useless baggage. Science already has 
shown that to enjoy good health we must 
have, in small quantities, an impressive 
assortment of metals whose role in nutri- 
tion was unknown some years ago. Re- 
search workers have found molybdenum 
itself is essential for certain plants, includ- 
ing tomatoes. 

The Wisconsin trio began their work by 
developing a method estimating minute 
quantities of molybdenum. Armed with this 
tool, they proceeded to determine that 
cow's milk contains about 46 to 50 micro- 
grams of molybdenum per quart and that 
goat’s milk carries about 13 to 15. 

EGG PRODUCTION MOUNTS 

Egg production in United States contin- 
ues at high levels, according to the crop 
reporting service of the department of 
agriculture. By way of contributing to the 
needs for food in the war effort, the na- 
tion’s chicken flocks produced over 2¥2 
billion eggs in November. This was a new 
record for the month. November egg pro- 
duction was about 17 per cent larger than 
the same month a year ago and 46 per 
cent higher than the five year (1936-40) 
average for the month. 
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Don’t Make Excuses! 


MIX PRODULAC DRIED 


in your starting mashes 


You can’t answer the call for greater poultry production with the 
cry that some ingredients are impossible to get. That is true, of 


course, but what about those available to you which may be mixed 


as substitutes and which accomplish the same or better results? 


The start of the year is a good time to talk about starting mashes. 
We can’t have mortality as usual this year, nor can we afford below 
average growth and weight gains. So mashes must be kept up to 
par. One way to do this is to mix Produlac Dried. 


In feeding trials conducted with growing chicks, it was found that 
Produlac Dried could successfully replace dried skim milk in the 
mash. As a matter of fact, when some ingredients were replaced by 
Produlac Dried, better feather development, fleshing and leg color 
were observed. And the conclusion was also reached that Produlac 
Dried contains a substantial amount of Riboflavin and Thiamin, and 
useful amounts of Vitamin A, E and pantothenic acid. Equally im- 
portant — in tests with laying mashes Produlac Dried successfully 
replaced dried skim milk in amounts up to 100%. 


Mix Produlac Dried in starting mashes, in laying mashes, in finishing 
mashes. In livestock rations, too. It’s an economical addition, you'll 
agree. 


DOES NOT CAKE NOR HARDEN 


FEED DEALERS: Write today for a 
supply of Produlac Dried folders which 
tell the complete story of this remark- 
able ingredient, explain methods of mix- 
ing, etc. 


a product of 


Grain Products Division *« 120 Broadway, New York 


+ 


farms 


PRODULAC 


To Market All Feeds 
Under Larro Brand 


All three brands of commercial feeds, 
Gold Medal, Larro, and Sperry, manufac- 
tured by General Mills, Inc., have been 
consolidated under the one brand name of 
Larro “Farm Tested” feeds, and will hence- 
forth be distributed nationally under that 
name according to an announcement by 
H. A. Bullis, president of General Mills. 

Heretofore, Gold Medal feeds have been 
distributed throughout the central western 
states, Sperry feeds in the Pacific coast 
states and Larro feeds in the eastern states. 
All three will now use one uniform Larro 
sack design and uniform descriptive names 
for the 20 or more “farm-tested” products 
which each of the three manufactures. 

Described by officers as one of the most 
important moves ever taken by the Com- 
pany, this unification of names is expected 
to result in the streamlining of service to 
feeders. This service is the job of the Larro 
research farm, the big 200 acre institution 
near Detroit, Mich., where General Mills 
feeds are developed and proved. All book- 
lets, bulletins and other literature will now 
be issued by Larro instead of the three 
separate editions formerly required. 


Feed Wheat Program 
Will Be Continued 


The department of agriculture has an- 
nounced that the Commodity Credit Corp- 
oration feed wheat sales program will be 
continued until further notice on substan- 
tially the same basis as in 1942. Prices for 
January delivery are one cent above prices 
for December delivery, except in a few 
Corn Belt counties where prices are the 
same as for December. 

Officials announced that in an effort to 
simplify procedure, purchasers will be per- 
mitted to certify—prior to the actual sale 
of the wheat to feeders—that the wheat 
will be sold as feed; also, that individuals 
desiring to purchase carloads of wheat 
direct from CCC will not be required to 
obtain prior approval from county AAA 
committees. State and county committees 
will be informed by the CCC of feed wheat 
shipments into their states and counties. 

Announcement was made also of an in- 
crease to 75 cents per bushel in the penal- 
ty on all wheat purchased as feed but 
which is used for other purposes instead. 
Officials explained that this increase has 
been necessitated by the rise in market 
prices of wheat since the feed wheat pro- 
gram was inaugurated in 1942. 

CCC sales of feed wheat, now running 
about 4,000,000 bushels a week, have prac- 
tically doubled during the last month. 
Sales since January 1, 1942 have totaled 
more than 95,000,000 bushels. Of this total, 
approximately 60,000,000 bushels has been 
sold since July 1, 1942 when CCC was 
authorized by congress to sell 125,000,000 
bushels of wheat for feed during the cur- 
rent fiscal year at 85 per cent of the parity 
price of corn. 

@ MUMAW MILL, Wakarusa, Ind., has in- 
stalled a new 50-h.p. Blue Streak hammer 
mill and a l-ton Blue Streak mixer. 
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VY RGING full cooperation with govern- 
ment war orders, E. P. MacNicol, Chi- 
cago, assistant to the president of the 
American Feed Manufacturers associataion, 
recently told a meeting of North Carolina 
feed manufacturers that they hadn't seen 
anything yet in the way of federal control 
and regulation of business. 
“It is true the government has imposed 
various orders affecting the manufacture, 


E. P. MAC NICOL 


sale and distribution of your products,” 
stated Mr. MacNicol, “but they all have a 
purpose in the war effort. Inequalities, 
naturally, are bound to exist in an over-all 
program of such national proportions; 
nevertheless, it behooves everyone of us to 
cooperate willingly and honestly. 

“In consideration of what our boys are 
doing and what they are exposed to, con- 
stantly, out there on the battle fronts all 
over the world, the business sacrifices, fan- 
cied and otherwise that you are asked by 
your government to make, are insignifi- 
cant in comparison. Forget your petty in- 
conveniences and quit squawking over 
minor details. Bigger things affecting your 
business are in the offing and if we con- 
stantly protest to Washington over non- 
essentials, as viewed in ihe lighi of the 
over-all war effort, we would have very 
little standing as an industry when indus- 
try regulations of major and vital import- 
ance and ham-stringing possibilities may 
suddenly be dumped into our laps. 

“Washington recognizes us as being 
identified with a very essential industry. 
As such Washington is looking to us to 
put our own house in order. If we don’t I 
warn you frankly and sincerely that Wash- 
ington will clean our house for us and that 
would be too bad for each one of you. In 
applying these war-time regulations to our 
individual businesses too many of us are 
doing a lot of wishful thinking . . . cutting 
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over minor details 
feed men advised 


corners, chiseling, looking for ‘outs’ instead 
of trying to cooperate . . . thinking of our- 
selves and our business first; the war ef- 
fort second, when the setup should be re- 
versed. Many of you, like myself, have a 
boy in the service. The government can 
take everything I've got . . . my salary, 
my automobile, my food, my clothing... 


I'll gladly give it if it helps my son to 
carry through. I think you feel the same 
way about your own son. 

“Remember that while the war has upset 
most business it has set up yours. So don’t 
abuse privileges you have been accorded 
or with which you have been favored. Be 
honest with yourself and you'll be honest 
with your government and with the feed 
control officials who, thoroughly cognizant 
of the difficulties under which you are op- 
erating, are striving to help within the 
limits of their powers. 

“We've got a job to do. Let's get on it 
and stay with it till it has been successful- 
ly accomplished.” 

——--O@ --- 
@ LEO HENTGES, Canby, Minn., has open- 
ed a retail feed business. 


and minerals. 


FOR THE 
MANUFACTURING OF 
FEED FOR 
BABY CHICKS, GROWING 
CHICKS, LAYERS, BREEDERS, 
TURKEYS, DUCKS, QUAIL, 
PHEASANTS, RABBITS, FOXES, 
CALVES, DAIRY COWS, 
HOGS AND PIGS 


« ULTRALIFE 


CONCENTRATE 


AND wht 


ULTRA-LIFE LABORATORIES, INC. 


EAST ST. LOUIS, ILLINOIS 


ULTRA-LIFE 
CONCENTRATE 


ONTAINS Wheat Germ Oil—For- 

tified Cod Liver Oil—High Lactic 
Dried Buttermilk—Dried Skimmilk— 
Dried Whey—Riboflavin—Dehydrated 
Spinach and Orange—lIrradiated Yeast 
—Thiamin Chloride—Ascorbic Acid— 
Pantothenic Acid — Choline — Dried 
Egg Yolk—other vitamin sources — 
Iron, Copper, Manganese, Calcium 
Gluconate, lodine. 


Denver, Colo.; Milwaukee, Wis.; 


Can Help You Solve Your Feed Manufacturing Problems 


USTOMER satisfaction! It's hard to keep the trade satisfied 
C when many substitutions must be made in feed formulas — 
unless they are adequately fortified with the essential vitamins 


Join ULTRA-LIFE for Profitable Feed Sales. 
Depend upon ULTRA-LIFE for help. Write ULTRA-LIFE for details. 


ULTRA - LIFE LABORATORIES, INC. 


Main Office: East St. Louis, Ill. 


Warehouses at: Philadelphia, Pa.; Richmond, Va.; Tampa, Fla.; Omaha, Neb.. Wichita, Kan.; 
is.; Fort Worth, Texas; Royal Oak, Mich.; New Orleans, La.; 
Belleville, Pa.; Minneapolis, Minn.; Cedar Rapids, lowa. 


Toray there is a greater demand for 

ULTRA-LIFE than ever before. When 
vegetable proteins must be substituted 
for animal proteins, the feed manufac- 
turer has a real problem. You can sub- 
stitute proteins; but there is no substitute 
for vitamins and minerals. 


ERE'S where ULTRA-LIFE is doing a 

real job. Feed manufacturers who 
incorporate ULTRA-LIFE in their biologi- 
cally tested feed formulas are maintain- 
ing a high volume of feed sales; they 
are keeping up their feed quality; and 
their customers are not shopping around 
for some other feed. 


Exclusive with 
ULTRA-LIFE 


a ORMULA department—helps you with 

any formula for every kind of poultry 
and livestock. Free chemical analysis of 
any ingredient going into the feed. 
EAMESWAY SERVICE that builds good 
will, holds old, and gets new Business, 
and saves poultrymen thousands of dol- 
lars. ULTRA-LIFE Poultry and Livestock 
Journal that has helped increase business 
up to 300%. Complete sales—merchan- 
dising service. 
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handy chart determines 


Number 


common and as a result the feed plant operator 

is sometimes confronted with the problem of 
figuring the number of bushels in such a bin, or the 
maximum number of bushels it will hold. 


P= bins are becoming more and more 


+5 4 
te 3 
47 
. ane 
+9 +100 
+10 
+ te 
a + 
3 x} 
= 4 2 S000 
+10,000 
+30 
+70 
+80 - +40- 
t tee 
500,000 +70 
T +80 
t 1,000,000 + 
+200 
T 
J 
300 
7 
+400 + 10,000,000 +200 
+500 
+600 
> F300 
+700 T 50000000 
+800 3 +400 
+900 
+1000 +500 
A B Cc 


in any cylindrical bin 

This chart makes it easy to solve such a problem 
as it will give the number of bushels in any cylindrical 
bin of ordinary size as well as extraordinary sizes— 
up to 500 feet in diameter by 1000 feet high. 

To use the chart simply run a straight line across 
it connecting the height H in feet, column A, with the 
diameter D in feet, column C, and the number of 
bushels is immediately found in the middle column 
—column B. Pencil figuring is unnecessary. 

For example, how many bushels in a circular bin 
100 feet high by 40 feet in diameter? Method: The dot- 
ted line drawn across the chart shows how it is done. 
Run a straight line through the 100, column A, and 
the 40 in column C, and the intersection with column 
B gives the answer as about 100,000 bushels. 

The chart is based on 2,150.42 cubic inches per 
bushel which is the accepted standard by the National 
Bureau of Standards. 

Also, the chart may be used “backwards” to advan- 
tage for finding the size of bin that must be built to 
hold any number of bushels. Thus if you should want 
to build a bin that will hold 100,000 bushels you will 
find a limitless number of combinations because any 
straight line through the 100,000 in column B will give 
an answer. But of course there is only one “most 
economical” answer. 


SOLVES SIFTING PROBLEM 

One of our well known manufacturers was con- 
fronted by a sifting problem not long ago—a problem 
that was causing no end of trouble. The material be- 
ing sifted was light and more or less fluffy and it 
refused to pass through the sieve satisfactorily. In 
other words, the material clogged. Regardless of the 
number of sieve vibrations per second or other reme- 
dies that were tried the material—too much of it— 
remained on top of the sieve. Many suggested reme- 
dies were offered and tried but they all failed. 

A mechanical engineer was finally called in “from 
the outside’—an engineer who had a reputation for 
solving unusual problems—and he solved this one so 
easily that members of the company asked each other, 
“What's the matter with us? Why didn't we think of 
that?” 

The engineer simply enclosed the sieve with a 
screen, placed several hundred toy rubber balls in the 
enclosure—balls that he bought at the dime store— 
and as the sieve vibrated the balls danced around 
and did their duty. The bouncing balls, too large to 
pass through the mesh themselves, caused the mate- 
rial to pass through the screen with the utmost of ease. 
And, of course, the engineer was paid handsomely for 
showing the manufacturer how easily it could be 
done. —(F. W. Madison) 
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4s it as good today 
as yesterday..... 
you bet! 


Write for complete, details on 1.Q. 
. . . the Triple ‘Test System of 
Quality Control. 'Mrite to Allied 
Mills, Inc., Fort Wayne, Indiana, 
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OU and your customers may have asked this same question. 
For today we have a war to win... and war makes huge demands on 
many products that are used in the manufacture of poultry and live- 
stock feeds, creating shortages in many vital ingredients such as fish 
oils, meat scraps, fish meal, etc. Naturally you and your customers 
may wonder if today’s feeds measure up to yesterday’s high standards. 


For years Wayne Feeds have been a symbol of quality, helping to 
produce maximum results at the lowest possible cost. Today this 
same high quality is being maintained. Backed by years of research 
and feedlot experience, Wayne has found ways in which formulas 
can be changed if necessary without lowering the I.Q. (Ingredient 
Quality) ... without reducing the vital goodness . . . the result pro- 
ducing powers .. . the vitamins, proteins and minerals. 


You can recommend and sell Wayne with confidence. Build and 
maintain customer goodwill with the feeds that carry the I.Q. seal of 
Quality . . . feeds that have passed the triple test system of Quality 
Control. You will not only be making extra profits for yourself but 
will be helping your customers to produce more “Food for Victory”. 


IT PAYS TO FEED and SELL 
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Mr. Feed Dealer: 


MASTER MIX 


* RETAIL SELLING PROGRAM | 
* PERSONNEL EDUCATION ~ 
* BUSINESS SECURITY = 
* SERVICE FACILITIES 


we ert ents 


Mu 
TRADE MARK MEANS TO You! 
BUSINESS SECURITY 


Sound Industry Economically Priced 
Quality Products Exclusive Territory 


% SERVICE FACILITIES 


Strategic Plant Nutrition Service 
Location Laboratory Service 
Milling and Transit Management Service 


Privileges Feeder Contracts 


PERSONNEL EDUCATION 


Product Information Feeding Practices 
Mixing Instructions Feeding Programs 
Operating Procedures 


RETAIL SELLING PROGRAM 


Advertising Feeder Meetings 
Point of Sale Helps Resale Help 
Organization Meetings 


Quality Products—Efficient Plant Opera- 
tion—Sound Merchandising—and Integ- 
tity constitute the foundation upon 
which our business is built. 


Close cooperation with our dealers— 


working together—building business se- 
curity is our dealer policy. 


MéMILLEN FEED MILLS 


* * * FORT WAYNE, INDIANA * * 
PLANTS AND WAREHOUSES AT 
DECATUR. IND. . GIBSON CITY. ILL. . . . HARRISBURG, PA. . . . ALLIANCE, OHI@ . . . MADISON, Wis. 


N ONE DOOR — OUT THE OTHER 

is a fact with feed dealers who sell 
STONEMO Granite Grit. There are truly 
NO STAGNANT STOCKS in his store for the 
National Advertising in Poultry and Farm 
Papers plus its highly satisfactory perform- 
ance on the foremost America’s Top Notch 
Poultrymen and Turkey Growers make it a 
preferred sales item in any feed store. 


DEALERS! stonemo Gronite Grit gives such 


* Profitable results that it is a REPEAT 
SELLER and will make your store headquarters for feeds 
and supplies. Why not arrange TODAY to stock this 
Money Maker? 


STONE MOUNTAIN GRIT CO. INC., Lithonia, Ga. 


HOWELL’S ‘‘MULTI-MIX’’ 
BATCH FEED MIXER 


ALL-STEEL WELDED MIXING CHAMBER 
CAST IRON HEADS 

RUNNING-IN-OIL GEAR DRIVE 

HEAVY STRUCTURAL STEEL FRAME 
MULTIPLE MIXING ACTION 

CLEARS EACH BATCH COMPLETELY 
FULL-LENGTH INSPECTION DOOR 
1-TON AND 11, TON PER BATCH 
FAST, THOROUGH AND ECONOMICAL 
FLOOR OR SUSPENDED MOUNTING 


Before you buy any Batch Feed Mixer be sure to 


investigate the merits of the Multi-Mix. Complete 
information and prices on request. 


R. R. HOWELL COMPANY, Manufacturers 
MINNEAPOLIS, MINN. 
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Price Ceilings Set On Soybean, 
Cottonseed and Peanut Meal 


Reproduced herewith is a chart which 
explains quite simply ceiling prices on soy- 
bean, cottonseed and peanut meal as set 
up in the new OPA amendment No. 81 to 
supplementary regulation No. 14, effective 
December 29, 1942. 


In this new order the OPA modified mar- 
gins on soybean, peanut, cottonseed meal 
and cake. In determining ceilings, the 
seller now uses as a basis the processor's 
ceiling price (previously the order only 
permitted a stated profit over cost). 

It is now possible for a retailer to have 
four different ceilings, a wholesaler to have 
two. This would vary depending upon how 
the meal or cake moved through distribu- 
tion channels. 


The new set-up enables a wholesaler 
(one who moves the product in and out of 
a warehouse and sells, except at retail) to 


margin of profit, however, with another of 
the same class. 

Effective December 29, 1942, all persons 
who sell or purchase soybean, cottonseed 
or peanut meal and cake must keep the 
following records, open to OPA inspection: 
(a) the date of sale or purchase; (b) — 
name and address of buyer and seller; 
(c) the products and quantity bought and 
received, and (d) the price charged and 
method of computing it, listing separately 
all items of transportation charges and 
mode of transportation. 

If a processor sells in L. C. L. lots he is 
privileged to charge $1.00 per ton over his 
specified maximum in sales to jobbers, 
wholesalers and retailers. This would nat- 
urally raise the figures in the chart ac- 
companying this article by that amount all 
the way through. The processor can sell 
to consumers at $3.00 per ton over his 
maximum car load ceiling price. 


OIL MEAL CEILINGS — JANUARY PRICES* 
Processor Jobber Wholesaler Retailer's Ceilings 
Els 
28 ¢ 25 
(Soybean) | | 
$32.25 | $2.75 | 94.75 35.25 | 37.75 38.25 40.75 40.25 
(Cottonseed) | 
$35.75 | 96.25 | 38.25 38.75 41.25 41.75 44.25 43.75 
(Peanut) | 
$35.25 | 35.75 | 937.75 38.25 | 40.75 41.25 43.75 43.25 
*Add 25 cents per ton to all figures for each month past January to cover storage 
ALL PRICES BULK BASIS: Soybean— Decatur Basis; Cottonseed and Peanut — 
F.O.B. Mill. 


obtain $2.50 per ton profit margin no mat- 
ter if he buys from a jobber (one who 
takes title but doesn’t warehouse the pro- 
duct) or from a processor. Similarly, the 
retailer may make a profit of $5.50 per ton, 
no matter whether he buys from a proces- 
sor, jobber or wholesaler. 


To the prices as listed on the chart, the 
seller may add all applicable freight, ac- 
tual cost of bags but not more than $3.50 
per ton. The seller may not add local 
hauling charges. The OPA defines “local 
hauling” as deliveries by vehicle for a 
distance not exceeding 10 miles—for de- 
liveries over 10 miles the transportation 
cost may be added. 


The profit margins of 50 cents for the 
jobber, $2.50 for the wholesaler and $5.50 
for the retailer may be taken only once. 
Therefore, on sales between jobber and 
jobber, retailer and retailer or wholesaler 
and wholesaler there can be no increase 
in the price ceiling. It is possible for a 
jobber, wholesaler or retailer to split the 
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Oilseed Inventories Limited 
To 15 Days’ Supply 

Limitations upon individual sales, deliv- 
eries, exchanges, and inventories of oilseed 
meal and cake were announced Dec. 24 
by the department of agriculture. 

The order limits inventories to a 15 days’ 
supply of oilseed meal and cake, but per- 
mits supplies up to 45 tons in the case of 
any person who regularly receives deliver- 
ies of oilseed meal and cake in carload 
lots. 

The order will be in effect from Dec. 29, 
1942 through Feb. 28, 1943. Purchase orders 
also must be accompanied by certificates 
showing that the total of supplies on hand 
plus quantities ordered will not exceed a 
15 days’ supply based upon current meth- 
od and rate of operation. 

With regard to inventory supplies, it is 
stated that a “15 days supply means the 
total tonnage of any oilseed product which, 
based on his current method and rate of 
operation, is needed by a person to fill his 


manufacturing, sales, or consumption re- 
quirements during the period of 15 days 
next succeeding the estimated date of re- 
ceipt thereof, such date to be determined 
by adding to the date of shipment speci- 
fied in the purchase order thereof the 
usual number of days required for transit 
from shipping point to destination.” 

The 45 tons inventory limitation was 
later modified to provide that purchases by 
any person of oilseed products in minimum 
carload lots as determined by ODT regula- 
tions shall not be restricted “if such pur- 
chases are made in quantities and at in- 
tervals which are in accordance with pur- 
chases regularly made by such person.” 


Ban Use of Oil Meals 
In Mixed Fertilizers 


In order to increase the supply of oil 
meals for livestock feeding the CCC has 
issued an order prohibiting the purchase, 
sale, and delivery of oilseed meals for the 
manufacture of mixed fertilizer for sale. 
The order which became effective Jan. 22, 
covers cottonseed, soybean, peanut, and 
linseed oil meals or cake of merchantable 
quality for feeding purposes. No person is 
allowed to sell or deliver any such oilseed 
product if he “knows or has reason to be- 
lieve that such oilseed product is to be 
used for manufacture into mixed fertilizer 
for sale.” If in doubt, sellers are permitted 
to require certification from buyers that the 
product will not be used for such purposes. 


OPA Freezes Corn Prices 
At January 11 Levels 

The Office of Price Administration, on 
Jan. 12, froze corn prices on all exchanges 
and in every cash and local market over 
the country generally at the highest levels 
at which sales were made on Monday, 
Jan. 11, 1943. 

Prices of corn futures contracts and 
prices for cash corn in the recognized cash 
markets were frozen at the highest level 
prevailing on Jan. 11. Corn prices at the 
small local markets were placed under 
ceilings generally at the highest prices 
prevailing during the period Jan. 8 to 12. 
in most instances, these highs were reach- 
ed on Jan. 11. 

Within the next 60 days, OPA is expect- 
ed to issue a permanent regulation on 
corn, which will continue the levels frozen 
by this action and will be based on $1.00 
a bushel for number 2 yellow corn in Chi- 
cago. Only seed corn, popcorn, grain sor- 
ghums, sweet corn, broom corn and local 
farmer-to-farmer sales of corn were con- 
tinued exempt from price control. 

OPA officials explained that the price 
controls will work at the various marketing 
points as follows: 

On futures. Ceiling prices will be the 
highest level at which each individual corn 
futures option sold on Monday, Jan. 11. 

On cash corn in the recognized markets: 
Maximum will be the top prices for which 
No. 2 yellow corn sold on Jan. 11, with 
premiums or discounts above or below 
this price for every other grade reflecting 
the differences in sales prices which pre- 
vailed on that date. If no sales were made 
on Jan. 11 on any particular class and 
grade of corn. The maximum shall be de- 
termined by using as a base price the 
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highest price for the best grade of that 
class of corn, which did sell in this market 
on Jan. 11. 

The differential which existed between 
the two classes and grades of corn on the 
most recent day on which both sold in 
that market than shall be added to or sub- 
tracted from the base price. 

On cash corn in the local markets: Ceil- 
ing prices will be alternately: (1) the maxi- 
mum price at which the seller did business 
duiing the five day period from Jan. 8 to 
12; or (2) the highest price at which the 
seller offered during that same period; or 
(3) the maximum price during such period 
at the nearest recognized grain market, 
which is a source of supply, plus the 
charge at the carload rail rate flat or pro- 


portional—whichever is appropriate from 
the recognized market to the local market. 
If the movement of corn to the local mar- 
ket normally would be made on transit 
billing, the freight charge shall be calculat- 
ed by using the normal transit balance 
rail rate applicable to such movement. 


OPA Raises Temporary Flour 
Ceilings 10 Per Cent 


Effective Jan. 4, OPA announced specific 
dollars and cents price ceilings for sales 
by millers and blenders, of flour from 
wheat, semolina, and farina at uniform 
levels averaging 10 per cent higher than 
the temporary ceilings based on each in- 
dividual seller's peak sales during the 
Sept. 28-Oct. 2 period. 


Build Your Oun 


MINERAL 
FEEDS... 


Herman Nagel, originator of 
fast-growing “Formula B” 


WHY IT PAYS TO USE 
“FORMULA B" 


SAVES LABOR AND TIME! 
Ready to use. No weighing and 
measuring of individual items. Mini- 
mum handling and storage space re- 
quired. Simplifies inventory. 


SAVES MONEY! 
You save mineral feed prices and 
freight rates on the Calcium Car- 
bonate and Salt taken from your 
own stock. 


the 


1-1-8 Way! 


Simply mix 100 Ibs. "Formula B" 
with 100 Ibs. Salt and 800 Ibs. 
Calcium Carbonate from your own 
stock to make !/2 ton complete 
mineral feed . . . right in your own 
mill, quickly, easily and at rock- 
bottom cost! Write today for full 


details on this modern method of 


mineral feed making. 


BUILD YOUR OWN HIGH QUALITY 


MINERAL FEEDS WITH 


HERMAN NAGEL’S 


MINERAL CONCENTRATE 
FOR POULTRY AND ALL LIVESTOCK 


The HERMAN NAGEL Co. 
53 West Jackson Blvd. Chicago, Ill. 


Maximum Price Regulation 296 estab- 
lishes specific maximums which will reflect 
approximately 89 per cent of parity to the 
farmer for all types of wheat except soft 
red winter wheat. The latter will figure 
about 95 per cent of parity. The maximum 
flour prices are predicated upon the miller 
receiving no less than $1.50 per ton below 
present OPA ceiling prices for his millfeeds. 

Affecting more than 4,000 large and 
small flour mills in the United States whose 
total annual output during the past five 
years has ranged between 100,275,000 and 
105,992,000 barrels, the new order sets defi- 
nite ceilings on family flours and bakery 
flours. These maximum prices will raise 
prices above the September 28-October 2 
base period levels from 25 to 87 cents per 
barrel for bakery flour and from 40 to 75 
cents per barrel for family flour, varying 
by regions. 

The wheat prices reflected by the flour 
ceilings, together with conservation and 
parity payments averaging approximately 
23.4 cents per bushel—or more than 11 per 
cent of parity—reflect at least 100 per cent 
of parity to the producer as well as a price 
as high or higher than the top prices re- 
ceived by producers during the period 
from Jan. 1 to Sept. 15, 1942. 


CCC Will Support Millfeeds 
At $1.50 Below Ceiling 


Commodity Credit Corporation will sup- 
port the price of mill feeds at $1.50 per ton 
below the OPA ceilings according to an 
announcement by the department of agri- 
culture. The purposes is to help enable 
millers, with the new flour ceilings, to pay 
prices for wheat equal to the 1942 loan 
level plus carrying charges. 

The support prices for mill feeds tie in 
with the flour price ceilings announced by 
the OPA. Both ceiling and floor prices of 
millfeeds in relation to prices of livestock 
products are regarded as favorable for the 
feeding of livestock. Both floors and ceil- 
ings of millfeeds also are comparable with 
prices of feed wheat, on the basis of pro- 
tein content. The support prices tie in also 
with the CCC granular flour-alcohol pro- 
duction program which is expected to yield 
large quantities of mill feeds for the in- 
creased feeding of livestock during 1943. 


Eggs For Hatching Purposes 
Exempt From Price Control 


Sales of shell eggs purchased solely for 
hatching purposes are exempted from price 
control, the Office of Price Administration 
has announced through amendment No. 5 
to Maximum Price Regulation No. 280. The ° 
amendment became effective Jan. 8. 


Essential Salesmen Will Get 
Additional Gas Rations 


A revised OPA order now permits some 
classes of salesmen to obtain “C” cards 
which are good for 48 gallons of gasoline 
monthly. To qualify, a salesman must have 
been engaged in an eligible sales activity 
in the last three months or he must be tak- 
ing the place of a person who was so en- 
gaged. Certain other OPA requirements 
must also be met. This order is not applic- 
able to the 17 eastern states where sup- 
plies of gasoline are extremely short. 

Eligible salesmen include those engaged 
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EXTRA 


PROFITS! 


Extra Profits for poultrymen who 
use feeds enriched with SEA PEP 
Vitamin Oils! 

Extra Profits for feed merchandis- 
ers who cash in on the powerful 
national advertising of SEA PEP 
Vitamin Oils! 


Country Gentleman, Successful 
Farming, Farm Journal, American 
Poultry Journal, and Poultry Trib- 
une will blanket the Nation with 
“These are the GOLDEN EGGS” 
and other dramatic SEA PEP adver- 
tisements ... month after month! 


VAN CAMP LABORATORIES 


Division of Van Camp Sea Food Company, Inc. 
TERMINAL ISLAND, CALIFORNIA 


“GOLDEN EGGS” 
the Winter S€ason when Every Process in the Preparation 
I are higher, extra Of SEA PEp Vitamin Oils, from 
RR is almose hear profiys Thee are the Catching Of the fish to final % 
the "Golden Packing 'S Under the Comtro] 
That's Why more and more Poul. Van Camp Laboratories 
are ‘urning to SEA PEP Every batch Of UNderpoes 
Brand Vitamin Oils to do two Complete Physical and Chemical 3 
things for them: “speed UP” egy feSts for Purity, Palatabilicy and 
Production. them “BRS with light 8Olden Color... @SSays fo, 
thicker, harder, Whiter Shells They Vitamin “A” and _ Potency, 
INSise Upon SEA PEP Brand Vita. feeding fests on Chickens and 5 
Min Oils 10 the feed they buy, of Fats under the wate hful eyes of 
the feed they mi. because of our SClentises and €*Petienced 
potency and Wired qualig, Poultry Husbandryme, 
A potency foy VAN CAMP 
we Co. tne, Termine! 
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full time in the sales “of necessary produc- 
tive equipment for farms, factories, mines, 
oil wells, lumber camps,” etc. Feed for 
livestock and poultry are interpreted by 
the OPA as “productive equipment” for 
farms, but eligible salesmen will in no 
case be allowed more than 65 per cent of 
last years’ mileage or 8,600 miles per year, 
whichever is less. 


ODT Postpones Final Dates 
For Tire Inspections 

ODT has postponed the final date for 
initial commercial motor vehicle tire in- 
spections, as required by ODT General 
Order No. 21, from Jan. 15 to Feb. 28. If 
the tire inspector finds the vehicle’s tires 
in good condition he endorses the Certifi- 
cate of War Necessity. Certificates which 
do not have this valid endorsement can- 
not be used to obtain gasoline coupons 
from local rationing boards. 
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=- IS A PRECIOUS THING ~~ 
ff 
precious that it 
th must be rationed! 
EB QUALLY precious are the instru- #7 
Bee ments by which Liberty is defended 
FEZ and maintained . . . essential weapons of 
—war...ample food for our armed 
forces, civilians and allies. 
Zz \n order to assure our having sufficient 
By arms and food, it is imperative that we 
conserve the raw materials and feedstuffs 
ap from which they are produced. 


and eggs. 


history. Depend on that! 
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In the Battle of Food Production, Purina 
Products and Purina Service play a vital 
part by helping the feeders of America 
to meet enormous wartime demands for 
more...more... MORE meat, milk 


Yi, And Purina dealers are the key men direct- 
“7, ing distribution of Purina Chows to 
“Gi, where they will do the most effective job 
Yb, on the food production front. 

Lb Their trained feeding service sees to it 
y Yj that their available feed supplies are made 


to go furthest in answer to our country’s 
call for the greatest farm food output in 


PURINA MILLS e ST. LOUIS, MISSOURI 


Under the revised program, all holders 
of basic gasoline ration A coupons will 
have until the end of March for their first 
tire inspection, and subsequent inspections 
will be once in each six months, instead of 
the former requirement of once every four 
months. Inspections will have to be at 
least 90 days apart. 

Motorists with B or C supplementary 
books or bulk coupons for fleets will be 
required to get their first inspections by the 
end of February. After that, inspections for 
B book holders will be once in every four 
months, with inspections 60 days apart, 
and for C book holders and bulk coupon 
holders once every three months, with in- 
spections 45 days apart. 


Limit on Sacked Grain 
Shipments Raised by ODT 


The amount of grain in sacks which may 
be included in mixed carload shipments of 


certain grain products has been increased 
from 6,000 to 20,000 pounds (under Special 
Direction ODT 18, Revised-5) effective Jan. 
4. The total weight of straight or mixed car- 
load shipments of such grain products must 
be not less than 60,000 pounds. A minimum 
carload of 60,000 pounds is also prescribed 
for shipments of manufactured fertilizers. 


WPB Restricts Use of New 
Bags to Six Sizes 

The War Production Board has issued an 
amendment to Conservation Order M-22]1 
which restricts the use of new textile and 
paper bags to the following net weight 
capacities: 100, 50, 25, 10, 5, and 2 pounds. 
The order which becomes effective April 
1, is expected to relieve bag manufacturers 
and users from the necessity of carrying 
an inventory of many different types and 
weights of paper, textiles and bags. The 
common brown paper grocery bag is not 
affected by the order. 


Regulation on Secondhand 
Bags Revised by OPA 

OPA Regulation No. 55 on secondhand 
bags has been revised to eliminate chisel- 
ing and piling up of cost through handling 
from one dealer to another. The order pro- 
hibits dealers from refusing to sell second- 
hand bags except on a delivered basis; or 
unless the purchaser agrees to purchase a 
quantity of processed or in-order second- 
hand bags; or unless the purchaser agrees 
to the expense of a printing, stenciling or 
other service in connection’ with the sale. 

Each sale of 100 or more secondhand 
bags must be accompanied by an invoice 
containing a full description of the bags 
and the terms of the sale. Price ceilings are 
not changed but dealers may resell pro- 
cessed or in-order bags at a five per cent 
premium above the ceiling providing that 
the resale is made to a consumer; that the 
premium is not divided with another per- 
son; and that invoice is delivered showing 
all charges and costs. Three-fourths of a 
cent may be added to ceiling prices of un- 
processed bags, provided that only one 
such premium may be added, so as to 
avoid accumulating charges from dealer to 
dealer. 


Where a round lot of secondhand bags 
or more than one size or weight is sold, 
the invoice should state and price each 
size and weight; otherwise, the maximum 
price for the lot shall be the maximum 
price for that size included in the lot which 
has the lowest established maximum price. 


List Requirements For 
Purchasing New Motors 


Under General Conservation Order L-221 
issued by the War Production Board, all 
purchasers desiring new motors must certify 
to the motor manufacturer from whom they 
are ordering that they have no idle motor 
in their possession which can be adapted; 
that they have attempted to obtain a used 
motor from at least three dealers; that the 
motor is not being purchased for replace- 
ment purposes; and that it is required for 
immediate use. 

@ PETER PEDERSON, formerly of Cameron, 
Wis., has been appointed manager of the 
Farmers Cooperative feed store at Canton. 
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— back-lot 


(Continued from Page Forty) 


week. He already has one such route in 
operation. This has proved a success and 
as soon as possible the other routes will be 
started. It takes a little time to get custom- 
ers used to ordering their needs in time to 
be delivered weekly but Mr. Hamann is 
certain he can establish this system with- 
out incurring any ill-will of any customer. 

He not only watches credits closely but 
he is also on the alert in every other par- 
ticular. One thing which he watches very 
closely is discounts. He discounts all bills. 
Buying as he does in large quantities, 
the discounts amount to considerable in 
the course of a year and are well worth 
saving. 

He also believes in having an efficient 
bookkeeping system that really tells some- 
thing. His wife does this work and it is 
well systematized. Close watch is kept on 
daily sales. Two copies of each sales slip 
are made, one for the customer and one 
for the office. The office copies are grouped 
each day. They are listed on an adding 
machine and the total taken. The adding 
machine slip is then stapled to the sales 
slips of the day and these are filed. It is 
possible for Mr. Hamann to go back to the 
beginning of his business and quickly find 
the sales slips for any day wanted. The 
slips form a valuable method of comparing 
sales from day to day, week to week, and 
year to year. 

Systematization all the way through, 
courteous attention to customers, large and 
small, quality merchandise of all kinds, 
and well-planned promotional efforts have 
been the chief factors in making a success- 
ful business with back-lot farmers. 


Wage Record Data 
Won't Be Released 


Wage records received by the social 
security board are not available for in- 
come tax computation purposes by holders 
of social security cards, according to an 
announcement by federal officials. 

Reasons for not furnishing the records to 
individuals are: 

1. Since employers submit their reports 
and make their tax payments on a quarter- 
ly basis, it is impossible to post the figures 
up to date for a complete wage record 
for 1942 to be furnished in time to compute 
income tax payments. 

2. The furnishing of such information 
would throw an impossible administrative 
and clerical burden on the social security 
board's wage records office and would be 
inconsistent with the board's policy during 
war time of curtailing all but its most 
necessary services. 


@ EDGAR E. KEEFER, 53, Attica, Ind., 
manager of the 45,000-bu. elevator of Nix- 
on & Van Deventer, died of a heart ail- 
ment last month. 

——-— —- 
@ FRED ZACHARIAS, Persia, Iowa, is 
the new manager of the Bowles Grain 
Co. elevator. E. A. Bowles, who has been 
managing the business for several weeks, 
has gone to Denver, Colo. 
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Be sure your Mashes meet 
Hens’ needs f 


Lime Crest Calcite Formula MIC-8009 
Fortifies Your Feeds with Calcium, lodine, 
Manganese and Other Minerals 


@ Minerals are just as important _ feedstuffs. Just add recommend- 
as vitamins, proteins and other ed amounts* of Lime Crest 
nutrients in poultry mashes. They Calcite Formula MIC-8009. This 
are essential for production of proved formula furnishes cal- 
sound shelled eggs, growth, bone cium, iodine, manganese and 
formation, vitality, hatchability; trace amounts of over 15 other 
in fact, everything your custom-  jminerals found in the body. Plain 
ers expect of a good feed. Lime Crest Calcite Flour with- 


It’s easy to fortify poultry and out added iodine and manganese 
livestock feeds with those min- also available. 


erals so often lacking in regular % (Many mixers are adding 5 lbs. per 100 lbs. of mash) 


Sell Lime Crest Calcite Crystals—They 
Take the Place of BOTH Shell and Grit 


Why ask your customers to buy both shell and ordinary 
grit when Lime Crest Calcite Crystals do the job of both? 
Lime Crest Crystals come in five sizes—for small to full 
grown birds. They are hard and dense for grinding needs 
yet they slowly dissolve in the gizzard, with the food, to 
provide calcium and trace amounts of over 15 other miner- 
li e als for shells and body needs. Write for full information. 


TRADE MARK 


Crest LIMESTONE PRODUCTS CORPORATION 


meee OF AMERICA sox 6, NEWTON, NEW JERSEY 
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Happy New Year / 


As Old Man 1942 bows out of the picture to make 
way for young, healthy 1943, we in the Minneapolis market 
express to all members of the grain and feed trade our most 
sincere wishes that the New Year will bring an abundance 
of happiness and good health. We appreciate the oppor- 
tunity we had to serve you in 1942 and look forward to 
future pleasant business relations. 


Bunge Elevator Corp. * Maney Bros. Mill 
Grain — Any Grade, Quantity & Elevator Co. 
or Time 


All Feed Ingredients 


Gopher State Feed Co. 


Cargill, Incorporated Specializing in Linseed, Soy- Midland Hay & Feed Co. 


Coast to Coast Grain Service bean Meals & Mill Feed Hay and Mill Feed 
Cereal Grading Co. Hiawatha Grain Co. Compliments of 
Grain Merchants Grain and Screenings North East Feed Mill Co. 


Excelsior Milling Co. R. R. Howell Co. Reliance Feed Co. 


High Quality Products Mill Machinery and Supplies Mill Feed Jobbers 


Wayne Fish & Company T, E. Ibberson Co. — A. L. Stanchfield Co. 


Representing Manufacturers of Specialists in Feed Mill & 


‘ Feeds—‘“‘Stand by Stan” 
Feed Ingredients Grain Elevator Construction 
an Dusen Harrington 
J. A. Forrest Company . gt 
Wholesale Flour and Feed ompany 
Merchants Grain Merchants 


MINNEAPOLIS 


The Primary Market for Feed, Grain and Machinery 
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Wichard 


G soretany of Agriculture Claude R. 
Wickard has announced a realignment 
of the department of agriculture’s adminis- 
trative set up in line with the President's 
executive order of December 5 which 
placed upon the secretary of agriculture 
“full responsibility for and control over the 
nation’s food program.” 

The department is regrouped into three 
major administrative units, food production 
administration, the food distribution admin- 
istration, and the agriculture research ad- 
ministration. Two are new agencies, estab- 
lished under the executive order df Decem- 
ber 5. The functions, personnel and prop- 
erty of any outside agencies, including 
those in the war production board, that 
may be transferred to the department as a 
result of the executive order will become a 
part of one of these new agencies depend- 
ing on whether they are primarily concern- 
ed with food production or food distribu- 
tion. 

Herbert W. Parisius, associate director of 
the office for agricultural war relations was 
designated by Secretary Wickard as di- 
rector of food production and Roy F. Hen- 
drickson, administrator of the agricultural 
marketing administration was designated 
director of food distribution. At the same 
time, Secretary Wickard named Clifford M. 
Townsend, administrator of the agricultural 
conservation and adjustment administra- 
tion, as associate director of the food pro- 
duction administration. Clarence W. Kitch- 
en, associate administrator, agricultural 
marketing administration, was appointed 
assistant director of food distribution. 

Agencies now within the department 
consolidated into the food production ad- 
ministration are the agricultural conserva- 
tion and adjustment administration (except 
the sugar agency); the farm credit admin- 
istration; the farm security administration; 
that part of the division of farm manage- 
ment and cost of the bureau of agricultural 
economics concerned primarily with the 

planning of current agricultural production; 
and that part of the office for agricultural 
war relations concerned primarily with 
food production. 

Agencies now within the department 
consolidated into the food distribution ad- 
ministration are the agricultural marketing 
administration; the sugar agency of the 
agricultural conservation and adjustment 
administration; that part of the bureau of 
animal industry of the agricultural research 
administration concerned primarily with 
regulatory activities; and that part of the 
office for agricultural war relations con- 
cerned primarily with food distribution. 

That part of the office for agricultural 
war relations not transferred to either of 
the two new administrative agencies will 
continue as an advisory unit of the secre- 
tary’s staff. 

Commodity credit corporation programs 
concerned with either domestic food pro- 
duction or food distribution are to be ap- 
proved, under the new set-up, by the di- 
rector of food production or the director of 
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usda in line with 
president’s order 


food distribution before being submitted to 
the secretary. 

The director of information will be re- 
sponsible for directing, integrating and co- 
ordinating all information activities of the 
several agencies of the Department. 

The status and functions of other bu- 
reaus and agencies within the department 
remains unchanged. 

To fit the new administrative pattern, 
Secretary Wickard reduced the member- 


crops. 


Wy 
epee! 
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ship of the agricultural war board from 11 
administrative and staff officers to eight. 
At the same time, he changed the name of 
this small group of key advisory officials 
to the departmental war board. 

Members of the streamlined department- 
al war board are: the director of food pro- 
duction; the director of food distribution; 
the agricultural research administrator; the 
president of the commodity credit corpora- 
tion; the director of the extension service; 
the chief of the forest service, the rural 
electrification administrator and the chief 
of the bureau of agricultural economics. 

What effect, if any, the changes in the 
departmental war board at the Washing- 
ton level will necessitate in the depart- 
ment's field set-up has not been deter- 
mined. For the time being, the depart- 
ment’s administrative set-up at regional, 


state and county levels will function with- 
out change. 


Proved 


TO BE UNEQUALLED 
SEASON AFTER SEASON 
FOR 30 YEARS 


@ That's O & M Seed . . . so dependable that 
=F t thousands always play safe by demanding it, for 
= 2S they know it is uniformly excellent, yields better 


= 85 Varieties 
Northern Ohio Grown 


O & M Seed Oats 


= Seed Oats 
=e Sweet @ Hybrid 

Seed Corn Write for prices 
on car lots or less. 


\ 


ti 
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NOW FEATURING 
US.13 
lowa 939 O. 39 


Ind. 608C 
Hybrids 


The 


, Growers 


M SEED Company 


Green Springs, Ohio 


Your dollars sown in 
bonds today will 
assure the harvest 
of peace tomorrow. 
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NO-MILK 
Cal Food 


Since 1885 


Made in the heart of 
Wisconsin's Dairyland. 
100 Ibs. replaces 1,000 
Ibs. whole milk. More 
than 1,100 dealers sell 
No-Milk Calf Food and 
help their customers raise 


better calves. 


NATIONAL CALF 
PELLETS 
Are Also Available 


National Food Co. 


D. R. MIHILLS, Prop. 
Fond du Lac, Wis. 


This month we shift the birthday spot- 
light to Charles F. Kieser, vice president of 
The Borden Co., New York City. Mr. Kieser, 
a familiar figure to the entire feed trade, is 
in charge of the special products division 
of the Borden firm. Mr. Kieser appears to 
come by his interest in the feed trade nat- 
urally. There are four Kieser boys and all 
have responsible positions in the feed 
trade. In addition to Charles, whose birth- 
day is February 25, there is Ernest, vice 
president, Kasco Mills, Inc., Toledo; Wil- 
liam, treasurer, Dailey Mills, Inc.; and Fred, 
who is associated with Kasco Mills, Inc., 
Waverly, N. Y. Charles Kieser joined The 
Borden Co. in 1936 and was responsible for 
organizing the special products division. $3 
One of Mr. Kieser’s hobbies is a good awd. 


game of golf. CHARLES F. KIESER 


Other prominent men in the feed industry who celebrate their birthdays in February 


Feb. 1—A. G. CAMPBELL, Texas Grain & Feed Dealers Ass‘n., Fort Worth, Texas 


Feb. 2—GUSTAV O. E. ACKERMAN, Oyster Shell Products Corp., New Rochelle, N. Y. 


EARL LARSEN, The Borden Co., New York, N. Y., (Now in Army) 
CHARLES O. PUFFER, Beaumont & Hohman, Inc., Chicago, Ill. 

H. A. NONNWEILER, Capital Flour Mills, Inc., Minneapolis, Minn. 

OTTO F. YANISCH, Hubbard Milling Co., Mankato, Minn. (Now in Army) 


Feb. 4—C. A. JOHNSON, Land O'Lakes Creameries, Inc., Minneapolis, Minn. 
H. L. McGEORGE, Royal Stafolife Mills, Memphis, Tenn. 


Feb. 5—W. E. MULLIN, Mullin & Dillon Co., Minneapolis, Minn. 
LOUIS NOVINS, The Borden Co., New York, N. Y. 


Feb. 6—MISS VERA M. MATTHEWS, Fredman Bag Co., Milwaukee, Wis. 
Feb. 7—K. J. MALTAS, A. E. Staley Mfg. Co., Decatur, III. 

RICHARD TEWELES, L. Teweles Seed Co., Milwaukee, Wis. 
Feb. 9—FRANK S. SHEETS, Sheets Elevator Co., Cleveland, Ohio 


Feb. 10—R. H. LANG, L. L. Olds Seed Co., Madison, Wis. 
F. M. ROSEKRANS, New Century Co., Chicago, III. 


Feb. 11—CARL B. HEDRICK, General Distributing Co., Inc., Newton, Kans. 
Feb. 12—TOM G. DYER, Russell-Miller Mtg. Co., Minneapolis, Minn. 
H. R. HARMER, Hubbard Milling Co., Mankato, Minn. 
Feb. 13—M. E. COOK, Pillsbury Feed Mills, Clinton, Ia. 
Feb. 14—I. D. RUSSELL, I. D. Russell Co., Kansas City, Mo. 
Feb. 15—JOHN M. PALMER, Marblehead Lime Co., Chicago, IIl. 
Feb. 16—H. F. PUGH, The Heil Co., Milwaukee, Wis. 


Feb. 18—A. F. O. GERMANN, Nutritional Research Associates, Inc., South Whitley, Ind. 


Feb. 19—A. V. JAY, Skaneateles, N. Y., (National Oil Products Co.) 
Feb. 20—PHIL W. TOBIAS, Simmonds & Simmonds, Inc., Chicago, Ill. 
Feb. 22—GORDON PHILPOTT, Purina Mills, St. Louis, Mo. 
J. WALTER RICE, Milwaukee, Wis. 
J. S. STEWART, Farmers Elevator Co., Clarion, Ia. 
Feb. 23—AVERY DODGE, Old Fort Mills, Marion, Ohio 
GEO. H. REINDERS, Reinders Bros., Elm Grove, Wis. 
J. R. WALL, California Packing Corp., San Francisco, Calif. 
Feb. 24—BEN E. RAWNSLEY, Fort Thomas, Ky. (National Distillers Products Corp.) 
Feb. 25—CHARLES F. KIESER, The Borden Co., New York, N. Y. 
Feb. 27—J. WALTER KELLER, Pratt Food Co., Philadelphia, Pa. 
C. L. OSTROM, Morton Salt Co., Chicago, Il. 
J. P. PARKS, J. P. Parks Co.,,. Kansas City, Mo. 
GEO. A. SHIELDS,New Century Co., Chicago, III. 
Feb. 28—ROY I. CAMPBELL, Milwaukee, Wis. 
C. Q. DUNLAP, Courteen Seed Co., Milwaukee, Wis. 
EARL MANTHEY, Grain & Feed Journals Consolidated, Chicago, Ill. 
W. C. NICHOLS, Northwestern Miller, Minneapolis, Minn. 
Feb. 29—E. C. DREYER, Dreyer Commission Co., Kansas City, Mo. 
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Composed of chemists from the Calcium 
Carbonate Co. laboratory at Quincy, IIl., 
this bowling team is one of the top bracket 
teams in the Salem National league. The 
members are, left to right. Albert Gehrt, 
Orville Smith, John Heusser, Harry Heid- 
breder and William Wessels. 

The faces of several of these chemists 
are frequently seen in the Calcium Car- 
bonate Co. advertising which is currently 
conducting a “behind the scenes” visit to 
the CCC laboratory at Quincy. 


Annual Meeting Held 
For Salsbury Staff 


More than 100 sales and service men, 
field managers, and branch managers at- 
tended, the annual sales and service con- 
ference of Dr. Salsbury’s Laboratories held 
at Charles City, Iowa, Dec. 14-18. 

“We have completed our most successful 
year,” Dr. Salsbury told the men. “We can 
be thankful, however,” he related, “that 
we are engaged in work that is definitely 
contributing to the war effort because if 
this were not the case, very likely we 
would not be assembled here today.” 

Members of Dr. Salsbury’s research staff, 
headed by Dr. S. Eriksen, discussed sub- 
jects relating to poultry health and how 
science has been gaining momentum each 
year in coping successfully with these 
problems. Plans for educational and in- 
structive posters, pamphlets, charts, mail- 
ing pieces, and counter and floor displays 
which will be used during 1943 were ex- 
plained by Herman Bos, general sales 
manager and other members of the adver- 
tising staff. 

A. H. Jeannoutot of Nebraska was de- 
clared high salesman for 1942, and G. M. 
Eddy of New York was high in new dealers 
established. Three men, John Kooistra, Earl 
T. Landing and Richard W. Wray, joined 
the service of the United States in 1942. 
Entertainment included a banquet and Dr. 
Salsbury’s Frolics of 1943. 

@ RELIABLE GRAIN & FEED STORE, Meri- 
dan, Conn., has been established recently 
by Raumond N. Ives. 
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ODORLESS —TASTELESS 


Better Profits 
for All Concerned 


When your poultry mashes contain Mash-Nic, your customers 
have added protection against loss from roundworm (Asca- 
ridia lineata). Mash-Nic has been proved to give control. 


Mash-Nic comes at a price which you can well afford as an 
ingredient. There is extra profit for you and for your custo- 
mers when Mash-Nic is used. 


CONTROLS ROUNDWORM 


(Ascaridia Lineata) 


Mash-Nic is a scientifically pre- 
pared compound, containing nico- 
tine in special, shockless form, which 
affords easy and effective control of 
roundworm (Ascaridia lineata) in 
chickens. It does not lose its strength 
with age—it is odorless, tasteless and 
non-volatile. Nicotine in Mash-Nic 


INGREDIENTS... 97.50% 


BY PRODUCTS CORP, 


CONTAINS NICOTINE IN 
DORLESS + + TASTELESS 


CTIVE INGREDIENT- NICOTINE 


> * 
MADE U.S.A, BY 


INCORPORATED 
LOUISVERLE, KY, 


U. S. Pat. No. 2,033,495 


TOBACCO BY-PRODUCTS & CH 


INCORPORATED - 


is inert until acted upon by juices of 
the intestine. The nicotine is then re- 
leased and roundworms eliminated. 


WRITE FOR DETAILED INFORMATION 


...Mash-Nic is sold in bags for use in your 
mix or provided in packages suitable for 
re-sale. Full information upon request. 


4227-A 


LOUIS 


LLE, KENTUCKY: 
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Help 


C USTOMER cooperation has been of 
great assistance in helping Ben Bell- 
man, Chesterton Feed & Supply Co., Ches- 
terton, Ind., save truck and tire mileage, 
and incidentally much valuable time. 
“It's this way,” explained Mr. Bellman. 
“Because of the labor shortage only my 
wife and myself are left to do the work. 
When gasoline rationing was inaugurated 
I began suggesting to my customers that 
they let me know two or three days ahead 
of time when they would be out of feed. 


operate s 


Write for Mill Feeds 
Write for isi You Mix Feeds 


Write for Plan 4 — Simply Sell Feeds 
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write for 
Plan that fits ¥° 


bellman save truck 
and tire mileage 


I was really surprised at the splendid co- 
operation I got from my customers. If they 
don't have a telephone, they drop us cards 
telling us when they'll need feed. That way 
we need to make only one delivery a day 
and the route can be made: more compact. 
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NKEY CO. 


THE G. E. CO Cleveland, Ohio 


6761 Broadwey 


FEED 


Rich in Vitamins 


¢ Pull in Y-O 


and Hog 
Let- 


RICH IN VITAMINS A,B,D,E&G 


I do the delivering and Mrs. Bellman keeps 
store while I'm gone. That way we're do- 
ing all right.” 

Mr. Bellman operates in a district where 
farming is generally on a small scale. The 
dunes district east of Gary, Indiana, is 
thickly settled with war workers who like 
to keep poultry and a cow or two on the 
side. From this class of customers comes 
most of the Bellman trade. Most of the 
orders are comparatively small but there 
are lots of them. It is a nice business, says 
Mr. Bellmann, and strictly on a cash basis 
which has been his rule since he first 
started selling feed five years ago. 

The Chester Feed & Supply Co. handles 


MOST customers will gladly 
cooperate in helping feed deal- 
ers meet wartime emergencies 
if they are asked, according 
to Ben Bellman, shown above 
filling a bag of feed at the 
Brower mixer. 


Arcady, Master Mix, and Nappanee ready 
mixed feeds and also makes up special 
formulas at customers’ orders. A good 
stock of ground grains and concentrates is 
kept on hand. At present the feed plant 
does not have a grinder but does mixing 
with an electrically operated Brower ver- 
tical mixer. 

Before coming to Chesterton Mr. Bellman 
traveled for a feed company selling feeds 
wholesale and setting up feed stores for 
others to run. Then, five years ago he went 
into business for himself. Now, in a build- - 
ing that was originally a livery stable, and 
later a garage, he has plenty of room for a 
big stock and trucks for loading or unload- 
ing can be driven right in. “The future for 
the feed business looks all right,” said Mr. 
Bellmann, “and as to labor, rubber, and 
the rest, we'll get along some way.” 

@ ALLIED MILLS, INC., Chicago, IIl., last 
month sponsored a three-day training 
school for feed dealers at the Dunlap hotel 
at Jacksonville, Ill., under the directorship 
of F. E. Harrod, district manager for the 
company. Ferd Christen, Dr. Cliff Carpen- 
ter and Ben H. Focht assisted. The school 
was attended by 41 feed dealers. 
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about a month ahead. On one side was a 
realistic hunting scene while the other was 
devoted to a real plug for laying mash with 
the slogan ‘More Eggs Contribute To FOOD 
FOR FREEDOM.” He said a nice thing about 
retail merchandising is that if the dealer 
gets in step with all seasonable sentiments, 
he sells more and has fun doing it. Christ- 
mas, Easter, and all the other special oc- 
casions offer good opportunities. 


A man who keeps merchandising on 
many fronts is naturally busy. But Mr. 
Holmes is never too busy to do routine 
things like revising mailing lists. He uses 
a duplicating device to get out quarterly 
letters to customers and prospective cus- 
tomers, and uses both newspaper classi- 
fied advertising and spot radio announc- 
ments to carry his sales message to the 
public. 

“One thing eases the tension—I never 
have to lose sleep about credit losses,”” he 
reminded. “About 80 per cent of my trade 
is cash trade. I just never got started ex- 
tending credit, other than on 30-day ac- 
counts to reliable people, and I am glad 
we got off on this policy in the beginning.” 

Mr. Helmers has time to devote to war 
work, despite his heavy schedule, and the 
short labor situation. Just recently he was 
active on the Daviess county scrap drive 
committee. He has no illusions relative to 
the grave difficulties which lie before us. 
“Let's face the music, and make up our 
minds definitely that we're going to have 
to work harder and work longer hours 
next year,” he said. “We'll have to forget 
that annual vacation. Help will be harder 
to get. The demands on production will be 
greater. The farmer and the feed dealer 
will have to work together to help win this 
war. Let no feed merchant minimize his 
part in this crisis. The job we're doing is 
of tremendous importance and the better 
we do it the more help we will be giving 
our nation and our allies everywhere!” 


Buy American Seeds 
For Allied Gardens 


More than 50,000,000 pounds of Ameri- 
can seeds to replant Allied farmland — 
some of it recently freed from Axis domin- 
ation—have been purchased by the food 
distribution administration since the begin- 
ning of the lend-lease program according 
to the department of agriculture. Most of 
the 50,000,000 pounds already has been 
delivered for shipment. 


Latest development in FDA seed pur- 
chasing is a small collection of packaged 
seeds, or “seed kit,” for planting Victory 
gardens overseas next spring. Made up of 
such garden seeds as beans, peas, cab- 
bage, carrots, onions, and radishes—the 
over-all kit weighs only a pound or two, 
but helps to plant a good garden for an 
average-size family. Recently 80,000 of 
these kits were bought for the British War 
Relief society and large quantities of seed 
are being purchased for Russian War Re- 
lief, the American Red Cross and other 
organizations. 
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FREE BOOKLET ON SANITATION 

A new booklet entitled, “Science Fights 
Disease With Sanitation,” with practical 
information on how brooder and poultry 
houses, hog pens, sheep sheds, cattle and 
dairy barns and other out-buildings can be 
kept sanitary, is being distributed by the 
Dr. Salsbury’s Laboratories, Charles City, 
Iowa. Poultry raisers or others who are in- 
terested in obtaining information on how 
to make the job of disinfecting more plea- 
sant may obtain free copies from any Dr. 
Salsbury dealer or by writing direct to 
the Dr. Salsbury Laboratories. 

@ CHARLES RINGEISEN, Sherburn, Minn., 
owner of the Sherburn Feed & Produce Co. 
has moved his business to the Meininger 
building. 


@ FALLS ROLLER MILL, Sheboygan, Wis., 
operated by Albert Sledke, has installed a 


new Sprout Waldron feed grinder. 


GRAIN CLUB ELECTS 

R. E. Wiese, Norris Grain Corp., was 
elected president of the St. Louis Grain 
club at the annual election of officers held 
Dec. 15 at the Hotel Statler, St. Louis. 
James M. Fuller, Fuller-Wooldridge Co., 
was elected vice president and Wilbur B. 
Christian, I. M. Simon & Co., secretary- 
treasurer. Named as directors were: R. E. 
Nye, Denver Alfalfa Milling Co.; W. F. 
Geigel, Valier-Spies Milling Co.; H. H. Sav- 
age, Continental Grain Co.; Chas. H. Ap- 
pel, C. H. Appel Commission Co.; and R. R. 
De Armond, supervisor of weights, Mer- 
chants exchange. 


standards. 


© Supreme DRIED 


HIGH 


You take pride in serving your 
trade and taking proper care of 


We also take pride in our record 
of service — that has partially 
aided you in maintaining your high 


Supreme DRIED SKIM MILK 
e Supreme CONDENSED BUTTERMILK 


¢ Supreme CONDENSED WHEY 
LACTO-G DRIED WHEY 


A Reliabie Write for 
Source of Prices and 
Milk By-Products at Information 


BUTTER MILK 


Bulletin Building 


Herbert Clofine 


Philadelphia, Pa.. 
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formula that included Wayne supplements, 
the other pig got only plain ground corn 
and oats. The upshot of the test was that 
the pig correctly fed with Mr. Moser's feed 
made three times the growth of its unfortu- 
nate competitor. The result for the mill was 
a great increase in sales of balanced 
rations. 

“Farmers were always watching those 
pigs,” related Mr. Moser, “and some of 
them could hardly believe their eyes. But 
just the same they decided, almost without 
an exception, that ‘hit and miss’ feeding 
didn't pay. Those two pigs would be out 
there yet had it not been for a freak snow- 


BOOKLET ON 


SEND FOR THIS 


WANTED—Pig Feeds for Rapid, Economical 


storm we had here in the last week of 
September. That snow covered the ground 
everywhere, and the pens got so muddy 
that I sold the pigs. However, they linger 
in the memory of the customers.” 

Most of the feed purchases at Westville 
are hauled away by the buyers. However, 
some deliveries must be made, but an 
order must be no less than a half-ton to 
get that service. And no orders are deliver- 
ed unless a full load can be made up. 

A free service for customers is a black- 
board on which farmers write their “For 
Sale” ads and their “Wants,” side by side. 


The board gets good results and customers 
coming in seldom forget to look it over and 
see what items are wanted or offered for 
sale. 


Gives full in- 
formation on 


“Vitamin 
Insurance” in 
feeds. 


how to provide 


Growth—Containing Ample Vitamin D! 


Today’s great and growing demand for pork offers a splendid 

market for growth-promoting feeds. The feeds which help pigs 

reach market weight more rapidly are the feeds which will get 

business . . . hold business . . . and insure satisfied customers. 
For rapid, economical growth, pigs need a constant, ample 

supply of Vitamin D. Yet they often do not get enough Vita- 

min D because: 

1. Not enough direct sunshine (ultraviolet). 

2. Winter and early spring sunshine low in ultraviolet. 

3. Little or no Vitamin D in grains and protein concen- 
trates. 

Hundreds of feed manufacturers are putting “Vitamin D Insur- 


ance” into their feeds for pigs and other four-footed animals by 
including 


FLEISCHMANN'S 
IRRADIATED DRY YEAST TYPE 9-F 


Guaranteed to contain 9,000 U. S. P. units of Vitamin D 
per gram, or 4,000,000 units per pound. Supplies Vita- 
min D for four-footed animals at a cost of only a few 
on per ton of feed. Easy to mix. STABLE in feeds 
and mineral mixtures. 

Gain satisfiefid customers by fortifying your pig feeds 
with Fleischmann’s Irradiated Dry Yeast. Write today 
for booklet, prices and name of distributor in your 
territory. 


Special Products Department FB-13 


STANDARD BRANDS INCORPORATED 
595 Madison Avenue New York, N. Y. 


New Move To Boost 
Feed Crop Acreage 


To insure the maintenance of abundant 
feed supplies with which to continue the 
further expansion of the nation’s livestock 
production, Secretary of Agriculture 
Claude R. Wickard has announced several 
changes in farm program provisions de- 
signed to encourage increased production 
of corn and barley. 

The most significant of the new provi- 
sions permits farmers in the commercial 
corn area to overplant their corn allot- 
ments without penalty, provided that they 
have planted their goal of war crops. War 
crops include such crops as hemp, flax, 
soybeans, dry beans and peas, and hay 
and pasture for livestock. 

Loans will be offered on 1943 corn to 
producers who meet their war crop goals. 
In order to further stimulate the production 
of corn in the non-commercial corn areas, 
the 1943 loan rate will be available at the 
full rate in all parts of the country where 
farm storage is feasible. Previously, loans 
outside the commercial corn areas were 
made at 75 per cent of the rate that pre- 
vailed in the commercial areas. 

As in the past, corn payments will be 
computed for each farm in the commercial 
corn area, but the amount a farmer may 
earn will depend upon the degree to which 
he meets his war crop goals. 

It is expected that these changes in the 
program will increase the 1943 acreage 
planted to corn by five million acres, bring- 
ing the total acreage to 100 million acres. 

The secretary also announced that in 
order to encourage barley production, the 
department of agriculture will support the 
price of barley from the 1943 crop at a 
level equal to its feeding value in relation 
to corn. As in the case of corn, the barley 
support program will be available only to 
those farmers who meet their war crop 
goals. 


Novel Method Shows 
Bag Specifications 


The International paper products divi- 
sion of International Paper Co., sales 
agents for Bagpak, Inc. and George & 
Sherrard Paper Co., both subsidiaries of 
the parent company, have put into effect 
a rather unique method of showing the 
many specifications and characteristics of 
their heavy duty multiwall paper bag. 


A regular size bag has been selected for’ 
the purpose: It is 17" wide with 4” gussets 
and 36” in length printed on both sides. 
The bottom of the bag has been closed by 
their exclusive “cushion stitch” form of 
closure. At the upper right hand corner of 
it they have applied a staple to the gusset 
and the printed “copy” explains the fea- 
tures of a stapled gusset—pointing out the 
speed with which the bag can be closed 
after it has been filled and the case with 
which it can be inserted into the sewing 
machine because of this feature. 

Similarly, on different sections of the 
bag the printed “copy” explains the vir- 
tues of such other features as pasted gus- 
sets, staggered gussets, thumb cut-outs, etc. 
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Qox. and oil are growing scarce and 
as a result many of us are looking 
around for substitutes. Wood, in many in- 
stances, is found to be a possibility so the 
question arises: How much wood will be 
required to take the place of the coal or 
oil we have been burning? This writer has 
been doing some investigating and he 
finds that two pounds of dry wood of any 
non-resinous species have about as much 
heating value as one pound of good coal. 
Speaking in terms of the ton and cord, one 
ton of coal may be taken as the ¢quivalent 
in heating value of one cord of heavy 
wood, 12 cords of medium-weight wood, 
and two cords of light wood. 

Below is a table that gives an approxi- 
mation of the number of cords of seasoned 
wood of various kinds needed to give the 
same amount of heat as one ton of coal or 
147 gallons of fuel oil on the basis of 80 
cubic feet of wood, with a moisture content 
of 15 to 20 per cent to the cord. 


One cord of hickory, ash, oak, beech, lo- 
cust, birch, elm, longleaf pine, hard maple, 
or cherry, equals one ton of coal, or 147 
gallons of fuel oil. 


One and one-half cords of shortleaf pine, 
Douglas fir, western hemlock, sycamore, 
red gum, or soft maple, equals one ton of 
coal, or 147 gallons of fuel oil. 

Two cords of cedar, cypress, redwood, 
basswood, poplar, spruce, catalpa, or 
white pine, equals one ton of coal, or 147 
gallons of fuel oil. 

Many users of fuel, eager to save fuel as 
well as money, are asking this question: 
“After installing a fuel saving device which 
has reduced the temperature of our chim- 
ney gas, how can we now correctly com- 
pute the fuel saving?” 

This is the way: How many degrees F. 
has the temperature of your chimney gas 
been reduced? Multiply that reduction in 
deg. F. by the number of pounds of gas 
per pound of fuel. Multiply that by 24. 
Then divide by the heat value of the fuel 
in BTU per pound. The result is the saving 
in per cent. For example if the tempera- 
ture of your chimney gas was 650, and it 
is now 500, the reduction is 150 deg. F. 
If there are 19 pounds of gas per pound 
of fuel, and the fuel contains 14,000 BTU 
per pound, apply the above rule and you 
will find that the savings is 4.9 per cent. 
Or, more roughly, if you don't know all of 
these things, simply divide the reduction 
by 30. Thus 150 divided by 30 equals 5 
per cent. 


AFFIXING INSUFFICIENT POSTAGE 
IS BAD BUSINESS BLUNDER 


The other evening my wife told me she 
had received an advertising circular from 
a local business concern on which she was 
obliged to pay three cents because of in- 
sufficient postage. 

Upon opening the envelopes and finding 
that it was merely a processed letter and 
printed circular she promptly threw it into 
the wastebasket. She was too “sore” to 
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heating substitute 
for coal and oil 


by F. W. MADISON 


read it. Not only that, she told me about 
it and will doubtless tell many of her 
friends and acquaintances. 

To circularize is an excellent thing, but 
be sure always to affix sufficient postage. 


To compel a prospect to pay part of your 
advertising costs is “negative publicity,” 
which is worse than no advertising at all. 
Although it is a bad business blunder the 
affixing of insufficient postage is a sur- 
prisingly common occurrence. Be sure that 
YOU never do it, especially if it is a busi- 
ness solicitation. 

@ CHESTER PIERCE, Greenville, Ill., has 
opened a new coal, feed and grain store. 
He was formerly employed in the poultry 
and seed store operated by L. A. Junod. 

&@———_ 
@ WESTPHALIA MILLING CO., Portland, 
Mich., is again operating its feed grinding 
department after being closed for a week 
to make necessary repairs. 


The most important nutrient in your 


feeds is the nutrient you haven't got. 


Re-designed mash formulas may be left open to 
many possible nutritional deficiencies. 


Here is ““One-Package”’ 


Protection Against 


Many Possible Deficiencies in Mashes 


Mixer-Mulsion is readily mixed as 5% of your mash. 


Then you KNOW: 


—you have Vitamins A and D from fish liver oil 
equivalent to 8 lbs. of 3000A—400D oil per ton of 


feed. 


—you have Vitamin E from virgin wheat germ equiva- 
ent to 14 lb. of wheat germ oil per ton of feed. 


—you have Vitamin G equivalent to 50 Ibs. of quality 


dried whey per ton of feed. 


—you have a rich supply of Thiamin, Biotin, Panto- 


thenic Acid and Nicotinic Acid. 


—AND YOU HAVE ANIMAL PROTEIN—amilk 


Sute 


Source of 
BUTTERMILK 
and 
VITAMINS 


protein equal to 14 the minimum requirements of 


animal proteins in mashes. 


You obtain ALL these essential nutrients plus other milk values in 
ONE PACKAGE from a SURE source of supply. Mixer-Mulsion is a 
product of 27 years’ experience manufacturing "protective" feeds. Mixer- 
Mulsion is available now to a LIMITED NUMBER of feed mixers only. 


For details of mixing and purchasing, write today to: 


CONSOLIDATED PRODUCTS COMPANY, DANVILLE, ILLINOIS 


SEMI-SOLID "E" EMULSION and SEMI-SOLID CHICK EMULSION 


MAKERS OF THE FAMOUS | 
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Honor Ledger 


VY HEN a feed dealer puts his business 
on a cash basis after having extend- 
ed more or less credit over a course of 
years, some of the customers will invari- 
ably persist in asking for credit, backing 
the request by their record of past prompt- 
ness in meeting obligations. This embar- 
rasses the dealer who is aware that the 
credit is good. But he is aware also that 
only a little leniency in this respect re- 
quires extra bookkeeping and creates ill- 
will among customers who are being com- 
pelled to pay cash. 


Under today’s con- 
tinuous full-capacity 
production, Jacob- 
son grinders are 
again proving their 
dependable service, 
smooth, trouble - free 
operation and greater 
capacity. 

The cutting plates pro- 


facilitates switch 
to cash basis 


Bert L. Dougan, owner of the Farmers 
Feed & Supply Service, Mineral, Ohio, 
solved this problem in a rather novel man- 
ner. Shortly after announcing a strictly 
cash sales policy at his store last summer, 
Mr. Dougan placed on a counter near the 


vide millions of cutting actions; the assembled beater groups 
10 to 20 blades as a single unit, holds spacing exact and 
facilitates quick change of hammers; (these are patented 


features). 


It has direct drive with integral cast iron motor base; 
the motor load is controlled by self-contained feeder with 
syphon air metal and stone separation; all rotating parts 
are carefully balanced. These are only some of its many 


advanced features. 


JACOBSON MACHINE WORKS 


1074 Tenth Avenue S. E. 
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Minneapolis, Minn. 


pay-window, a ledger and beside it a 
card reading thus: 


THIS BOOK 
contains the names of customers who 
are cooperating in our cash sales- 
policy and who will not violate the 
rules by asking for credit. Please tell 
us to enter your name. 


The ledger was open to inspection by 
anyone who visited the store. Quite natur- 
ally no customer wanted his name omitted 
and once he was enrolled there was no 
opportunity to side-step the cash ruling. 
Requests for charge accounts began to 
dwindle almost at once and now the only 
requests are from an occasional newcomer 
who has not learned the policy. 

“Most farmers and stockmen take con- 
siderable pride in their credit rating,” Mr. 
Dougan declares, “and to turn down a 
credit request from a reliable customer 
without causing offense requires more tact 
than the average feed dealer possesses. 
Then too, when a cash policy is adapted 
there is a general suspicion that some few 
customers are being favored with credit. 
Our objective was cash sales to all so a 
plan was arranged whereby the customer 
was invited to commit himself to the rule. 
The open book method has worked out 
especially well, and more than 85 per cent 
of my customer list is now enrolled. 

“Because we had been allowing consid- 
erable credit since our business was start- 
ed in 1937 there were a number of over- 
due accounts. Some were good; others 
were doubtful and when our cash policy 
went into effect many of these credit cus- 
tomers began paying cash for current pur- 
chases and requested that their names be 
placed in the honor book. This we refused 
to do until old accounts had been paid up 
in full. 

As a result there has been considerable 
activity among the ‘past-dues’ and a good 
percentage of those folks now have their 
names on the roll with more to follow. This 
response is stimulated by the fact that no 
customer wants his neighbors to notice 
omission of his name. The same idea is 
held by newcomers who move into our 
locality and wish to become customers. 
They feel, and rightly so, that their name 
on our honor book is a good introduction, 
not only to neighbors, but also to other 
business men with whom they expect to 
deal. 

“The honor book plan operates without 
any bother to us except for the recording 
of names. No person has been offended 
and our customers, almost without excep- 
tion, are doing their part in helping us to 
establish the policy of cash sales.” 

The Farmers Feed & Supply Service car- 
ries Buckeye and Conkey feeds and offers 
complete grinding and mixing service. 

© 


@ FRANK WELTE, Carlinville, Ill., has pur- 
chased an interest in the Palmyra feed 
store. He recently resigned his position as 
manager of the Kroger grocery to take 
over his duties at the feed store. 
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It cost members of the feed industry at 
least $15,000.00 to attend the OPA party 
at Washington at which the ceiling prices 
for mixed feeds were proclaimed. But, 
since the retail representatives succeeded 
in having the retail margin increased 
from $5.50 to $7.50 per ton, it was a 
mighty good investment saving the trade 
$60,000,000.00, figuring $2.00 per ton on « 
minimum annual production of 30,000,000 
tons of mixed feed. 

It was pointed out that food production 
would be seriously curtailed if the retail 
margin for mixed feed was limited to 
$5.50 per ton as it would be impossible 
for many retail outlets to continue opera- 
tions on such basis. This is particularly 
true of the smaller outlets serving the 
widespread fringe feeding territory where 
the greatest increases in production may 
be expected through proper feeding and 
the helpful service of the feed dealers in 
those areas. 

Your reporter attempted to bring you 
the picture story of the conference but 
was told that pictures were “against the 
law’’ by John K. Westberg, head of the 
grain products (feed) section of the OPA. 
Seated at the head table with Mr. West- 
berg, nevertheless, were Charles Kenney, 
acting head of the feed unit, Max F. Cohn 
and C.N. Barrett — all looking very much 
like their usual selves except that they 
are all working harder than ever before 
and the strain is beginning to tell. 

Norris Burke, chief counsei for the sec- 
tion, and Neil Barrett did the actual writ- 
ing and rewriting of the regulations and 
were complimented for a good job by all 
who attended the conference. 

Ralph Field, president of the American 
Feed Manufacturers association, watched 
over his brood of mixers from headquar- 
ters at the Harrington hotel. 

From afar came Gaylord Stone, Bill 
Bomar, L. E. Church and Joe Morris, all of 
Texas; Troy Cox of Seattle, Wash., and 
Duane Crabtree of the Oregon Feed & 
Seed Dealers association. 

Retailers interests were attended by 
Ray Bowden and E. B. Patterson of the 
Grain & Feed Dealers National associa- 
tion which maintains offices in the Hibbs 
building at Washington. 

The Iowa delegation was quartered at 
the Washington hotel and included Duke 
Swanson, secretary of the Western Grain 
& Feed association, Chris Miller of Sar- 
gent & Co. and Howard Boeke of the 
State Sales Co., all of Des Moines. 

Geo. Anderson of the Fruen Milling Co., 
representing the Northwest Feed Manu- 
facturers & Distributors association, and 
Joe Donovan of Albert Lea, vice president 
of the Northwest Retail Feed association, 
bunked together at the Roosevelt hotel. 
Another Minnesota delegate was Leo 
Becker of the International Elevators, rep- 
resenting the Northwest Country Elevator 
association. George and Joe made the 
trip to and from Washington by plane. 
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A. W. Carpenter, president, and Lou 
Thompson, secretary, were on the job for 
the Eastern Federation of Feed Merchants 
while Lew Abbott and Lionel True rep- 
resented the Mutual Millers & Feed Deal- 
ers association. 

H. E. (Fritz) Frederick carried the mes- 
sage for the Ohio Grain, Mill & Feed 
Dealers association, W. L. Drake for the 
Kansas Grain, Feed & Seed Dealers asso- 
ciation and the Central Retail Feed asso- 
tion was also represented. 

Old timers to the Washington turmoil 
from NRA experience included (L. R. 
(Doc) Hawley of the Quaker Oats Co., 
A. F. Seay of Purina Mills, H. L. McGeorge 
of the Royal Feed & Milling Co., and 
C. B. Fretwell of the Sparton Grain & Mill- 
ing Co. 


John DeHaven, “Chick” Philips and 
Cliff Carpenter of Allied Mills were all 
present as were C. P. Woolman and 
Frank Bolling of Hales & Hunter. 

Fred Thomas, vice president of the Lar- 
rowe Milling Co. and former head of the 
feed section of the OPA, was a silent 
spectator. 

D. W. McMillen, Sr. divided his time 
between the OPA conference and a CCC 
meeting on soybean meal. He also de- 
livered a short address during the NBC 
radio National Farm & Home hour broad- 
cast. 

Oscar (M for Merriwell) Straube of Nu- 
trena was good for the biggest laugh 
among the gang at Washington. Some- 
body retold the story of the hunters who 
always knew it was time to break camp 


Use Your Share Carefully 


ARMOUR’S DIGESTER TANKAGE 


DEALERS EVERYWHERE KNOW THE VALUE OF ARMOUR’S 

DIGESTER TANKAGE IN FATTENING AND FINISHING HOGS. 

IT’S THE FEED THAT’S GUARANTEED TO BE 60% PROTEIN — 
UNIFORM IN PURITY AND QUALITY 


This year you may not be able to get 
all the Digester Tankage you need. Al- 
though we have not curtailed our pro- 
duction of Digester Tankage —there is a 
shortage in other feeds which have been 
using imported ingredients now cut off 
by the war. 

Yet America has a vital need to 
increase meat production this year— 
so the available supply of Armour’s 
Digester Tankage must be used to the 
greatest benefit of all. 

For instance, to make your share go 
further, remember that because Armour’s 
Digester Tankage is made from fresh 
materials, it is exceptionally palatable. 
Therefore, by mixing this feed with 
other supplementaries, hogs can be 
made to accept less palatable feeds. 

)However, when you change any for- 
mulas to include substitutes, be sure to 
guard the mineral balance. Substitute 
protein feeds may not have the mineral 
content necessary. It will be wise to 
guard the mineral balance by increasing 


the proportion of Armour’s Special 
Steamed Bone Meal—a feed that con- 
tains 65% bone phosphate of lime....All 
of Armour’s Supplementary Feeds are 
top quality —made from choice fresh ma- 
terials...under laboratory control which 
guarantees uniformity of nutritional 
content and freedom from impurities. 


ARMOUR'S 60% 
DIGESTER TANKAGE 
& 

ARMOUR'S 50% 
MEAT AND BONE SCRAPS 
e 
ARMOUR’S 65% SPECIAL 
STEAMED BONE MEAL 
e 
ANIMAL FEED DEPARTMENT 
ARMOUR ano COMPANY 
UNION STOCK YARDS, CHICAGO 
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when an Indian squaw began to look 
interesting. Oscar, on the other hand, 
once took a negro cook on a Canadian 
fishing trip from which the cook departed 
on the first day. 

Oscar's friend, the New York sales ex- 
pert, Burton Bigelow, should be appre- 
hended at once if seen around wearing 
one of your reporter's shirts. The shirt 
was white with French cuffs in which 
Burton also sports a pair of “borrowed” 
cuff links. 

Col. J. W. Keller, former president of 
the Pratt Food Co. now with army intelli- 
gence, recently returned to Washington 
after a four months mission which took 
him to England, Ireland, Portugal and 
North Africa. He had many interesting 
experiences to tell the feed trade boys. 


Washington was busy and crowded — 
just as we expected but the food was 
good — when you finally got it and the 
drinks were expensive — when you paid 
the check.—D.K:S. 


@ SARGENT & CO., Des Moines, Iowa, 
opened a new branch at Monmouth, IIl., 
last month with Lester Bright, as manager. 


oo 
SUCCEEDS LAYBOURNE 


John W. Baringer, specialist in charge of 
insect, pest and plant disease control, has 
been appointed acting chief of the division 
of plant industry, to succeed the late Stan- 
ley Laybourne, according to an announce- 
ment by John Brown, head of the Ohio 
department of agriculture. 


One year ago — the Jap feloni- 
ously attacked at Pearl Harbor. 
One year of our vital war effort 
has passed, another lies ahead. 


Others may have more direct 
war jobs, but none has more im- 
portant, for your job and ours is 
that of conserving the food supply. 


1825 South 55th Avenue 


Chicago, Illinois 


It is your job, as you remember 
Pearl Harbor, to keep your equip- 
ment in the best of shape — ours, 
to supply you and help you. Write 
us on the equipment that you need. 


SEND THE COUPON TODAY. 


7 Please send information on equipment I have checked. 

| 

| 

| PRATER PULVERIZER COMPANY 

| 
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CHESTER H. WILLIAMSON 


The Merchants’ Exchange of St. Louis 
will be headed during the coming year by 
Chester H. Williamson, president, C. H. 
Williamson & Co., Inc. He succeeds Walter 
H. Toberman, retiring president. 

Mr. Williamson who took office on Jan. 
19, is a native of Kentucky, was educated 
at Beloit college, Beloit, Wis., and got his 
first start in the grain business in 1913 with 
McFadden & Co., Havana, Ill. He was a 
member of the Peoria Board of Trade from 
1915 to 1917 and has been a member of 
the Merchants’ Exchange of St. Louis since 
1922. 

Following a brief period of service with 
the armed forces in 1917, he was appointed 
assistant second vice president of United 
States Grain Corp., in charge of the Mil- 
waukee office, where he served until the 
activities of that organization were discon- 
tinued in 1920. 

Mr. Williamson moved to St. Louis in 
1922. He was manager of Bartlett Frazier 
Co. until October, 1938, when his present 
company was formed to take over the cash 
grain and millfeed departments of the Bart- 
lett Frazier Co. He is one of the founders 
of the millfeed futures market in St. Louis, 
and has been active in the distribution of 
millfeeds since 1929. 


1 @ ANTHONY ERNST and John Siegel, Fort 


Loramie, Ohio, have purchased the Fort 
Loramie Milling Co., from Henry Landman. 


1942 CORN LOANS 

The United States department of agricul- 
ture in its first report on 1942 corn loans 
has announced that Commodity Credit 
Corporation through December 31 had 
completed 9,395 loans on 11,628,220 bu- 
shels of 1942 corn in the amount of $8,988,- 
376.33. The average amount advanced was 
77 cents per bushel. On the same date last 
year 13,119 loans had been completed on 
13,782,450 bushels. 
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— mixed feed 


(Continued trom Page Twenty-two) 


for packaging in less than 100 pound sacks 
are the same as for the class B feed manu- 
facturer. 

For sales to consumers by a class A 
manufacturer, the maximum price at his 
producing plant shall be the maximum 
price of his nearest retailer competitor. 

For sales or deliveries in l.c.]. quantities 
by a class A manufacturer to other than 
consumers, the price at his producing plant 
shall be his list price plus $1.00 per ton to 
which he may add the actual cost of trans- 
portation to the buyer’s receiving point. 

PRIVATE BRAND DEALERS 

A private brand dealer is one who re- 
sells mixed feed ordered and béught by 
him from a manufacturer who produced 
and packed the same in containers bearing 
the private brand. 

Selling prices to all private brand deal- 
ers by both class A and B manufacturers 
shall be figured the same as the class A 
manufacturer figures his selling prices to 
retailers except that the margin to be in- 
cluded in the price of each feed shall be 
figured separately for each private brand 
dealer sold in 1942. The average margin to 
all private brand dealers sold in 1942 may 
be used in figuring selling prices to new 
private brand dealers. 

Class A and class B private brand deal- 
ers are determined by the method each 
selects to use figuring his selling prices. 
All private brand dealers must figure their 
selling prices to wholesalers and retailers 
and their billing charges to their own 
wholesale and retail outlets using the 
same margins over their costs as averaged 
during the months of January, March, May, 
October, November and December in 1942. 
Each private brand dealer must continue 
the same schedule of discounts as granted 
in 1942. Class A private brand dealers 
figure their margins and prices per ton in 
carlots, their l.c.l. sales to persons other 
than consumers at $1.00 per ton over their 
list prices so figured and their prices to 
consumers at not to exceed the maximum 
prices of their nearest retailer competitors. 
Class B private brand dealers will do their 
figuring per 100 pound bag in less than 
carload lots. 


MINERAL FEED MANUFACTURERS 

A mineral mixed feed manufacturer is a 
manufacturer who produces and sells min- 
eral mixed feeds. Every mineral mixed 
feed manufacturer shall determine his 
maximum prices for each mineral mixed 
feed produced by him in like manner as a 
class B manufacturer determines his maxi- 
mum prices for mixed feeds produced by 
him, provided that all persons other than 
said manufacturer selling such mineral 
feeds to consumers shall be deemed to be 
retailers. 

WHOLESALERS 

A wholesaler is one who buys mixed 
feed and unloads his purchase into a 
warehouse and resells the same to retail- 
ers. The maximum price that a wholesaler 
and a wholesale outlet of a class A or B 
manufacturer or of a class A private brand 
dealer may charge for sales of mixed feed 
shall be $2.50 per ton (maximum profit 
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margin) over the list price of his supplier 
together with all transportation charges to 
his place of business (where transporta- 
ion charges are not included in said maxi- 
mum price) and he may add all transpor- 
tation costs from his place of business to 
the receiving point. 


RETAILERS 

A retailer is one who buys mixed feed 
and resells the same to consumers who, in 
turn, are defined as those who buy mixed 
feed for the purpose of actually feeding it 
to animals or poultry. The maximum price 
that a retailer and a retail outlet of a class 
A or B manufacturer or of a class A pri- 
vate brand dealer may charge for sales of 
mixed feed shall be $7.50 per ton (maxi- 
mum profit margin) over his supplier's list 


losses due to lack of vitamins. 


2 Speed up growth of young pigs. 


3 Build sound bones and big frames. 


HOG MEN get results in a hurry when they 
feed the new Ful-O-Pep Pig Starter. Little 
pigs take to it when they're only a week to 
10 days old, and the way they grow and 
thrive on it is amazing. 


FEED DEALERS everywhere report unusual 
results and repeat business with this out- 
standing vitamin-ized feed. Sold under the 
famous Ful-O-Pep name, backed by national 
advertising in leading hog and livestock 
magazines, as well as promotion over lead- 
ing radio stations every week ... Ful-O-Pep 
Pig Starter will open the door to big ton- 


Ful-O-Pep Pig Starter, fortified with 
Concentrated Spring Range* 
Richest Vitamin Combination, helps to 


1 Cut down pneumonia, scours and other pig 


, Nature’s 


price or his wholesaler’s maximum price, 
from whichever he purchased, together 
with all applicable transportation charges 
to his place of business (where transporta- 
tion charges are not included in said maxi- 
mum price) and he may add all actual 
transportation (delivery) costs from his 
place of business to the buyer's receiving 
point. 

For sales of mixed feed in packages of 
three pounds or less, the maximum profit 
margin for both wholesaler or retailer shall 
be the average profit margin to each class 
of purchaser on sales of such packages 
during December, 1942. 


MISCELLANEOUS 
A billing charge is the charge or entry 
as part of the bookkeeping system of deb- 


nage on other profitable Ful-O-Pep Feeds 
for hogs and livestock. 


WITH TODAY’S DEMAND for increased pork 
production, don’t miss out on this unusual 
profit opportunity which Ful-O-Pep Pig 
Starter offers. Ask your Ful-O-Pep repre- 
sentative to order a supply of Ful-O-Pep 
Pig Starter for you now. It’s new, it’s differ- 
ent... it’s easier to sell than any hog feed 
you've ever had in your store. For further 
details about Ful-O-Pep Pig Starter and 
other profitable Ful-O-Pep Feeds for live- 
stock, write today to 

*Reg. U.S. Pat. Off. 


THE QUAKER OATS COMPANY, CHICAGO, ILL. 
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its and credits made between different de- 
partments, branches or units of one con- 
cern or between different units of an affili- 
ated group of concerns or organizations. 


Transportation or freight charges shall 
be deemed to include the federal tax on 
such transportation or freight charges. 

In ascertaining maximum prices under 
this regulation, use round figures obtained 
to the nearest 20 cents on a ton basis or 
to the nearest one cent on a 100 pound 
bag basis. 

Every manufacturer shall compute his 
maximum prices within one week after the 
effective date of this regulation or before 
January 29 and refigure weekly on the 
same day of each week thereafter. He may 
choose whether to compute his prices as a 


class A or class B manufacturer before 
making his first computation but each suc- 
ceeding weekly recalculation shall be on 
the same basis as the first. 


Every other person subject to the regu- 
lation shall compute his maximum prices 
within two weeks after the effective date 
of this regulation or before February 5 
and refigure weekly on same day of each 
week thereafter. Wholesalers and retailers 
are subject to this requirement and must 
keep their weekly price schedules posted 
at their places of business. 

No mixed feed shall be sold by any per- 
son unless the maximum prices thereon 
have been computed and posted (including 
the mailing of price schedules when re- 
quired) in accordance with this regulation. 


NEEDED for EGGS and MEAT! 


Push STERLING CHICK RATION 
FOR A SAFE, RAPID START! 


Uncle Sam is calling for millions of extra chicks in 1943! 
That will mean a bigger-than-ever demand for chick feeds 
that can be depended on to give chicks a rapid and thrifty 
start. Take advantage of Northrup King and Company’s 
reputation and experience. Feature Sterling Chick Ration, 


blended and balanced with 


pure, nourishing ingredients, 


granulated just right for easy eating and easy digestibility. 
Sterling Chick Ration is preferred by thousands of Northwest 
poultry raisers! Make it your biggest season by stocking this 


best-seller now! 


Minneapolis 


NORTHRUP, KING CO. 


DEPENDABLE SINCE 1884 


Minnesota 


More Cattle On Feed 
In Corn Belt States 


Farmers in the Corn Belt states have 
greatly increased the number of cattle on 
feed during the past month according to 
the Crop Reporting service of the United 
States department of agriculture. 

For the Corn Belt it is reported that 
stocker and feeder cattle have been 
brought into feed lots in record volume 
and at the highest level of prices prevail- 
ing in at least 22 years. With this heavy 
movement the total for the last half of the 
year probably will be well above that of 
the same period last year but perhaps 
somewhat below 1939 and 1940. 

The volume of stocker and feeder cattle 
shipped into the 11 Corn Belt states in No- 
vember of 1942 and inspected at stock- 
yard markets was about 15 per cent larger 
than in November 1941 and was the larg- 
est for that month in more than 10 years. 
For the months of July through November 
the total of such shipments in 1942 was 
about 20 per cent larger than in 1941 and 
the largest for the period since 1924. Direct 
shipments of cattle into the Corn Belt have 
also increased. 

The delayed movement of feeder cattle 
into the Corn Belt and into western feed- 
ing areas has resulted from several condi- 
tions. The generally good range conditions 
and advancing prices tended to hold back 
the movement of western grass cattle, har- 
vesting of the large corn crop and of sugar 
beets was slowed up by labor shortages, 
and the confused price situation tended to 
make many feeders hesitant about buying 
high priced feeder cattle, the department 
said. 

@ JAY EARNEST, Akron, Iowa, is the new 
owner and operator of the Akron feed mill, 
formerly managed by W. J. Davidson. 


Calendar 


of coming events 


Indiana Grain Dealers Associa- 
tion, Columbia Club, Indian- 
apolis, Ind. .......... Jan. 25-26 


Iowa Farmers Grain Dealers Asso- 
ciation, Warden Hotel, Fort 
Dodge, Iowa 


Illinois Farmers Grain Dealers 
Association, Pere Marquette 
Hotel, Peoria, Ill. ..... Feb. 2-3 


Minnesota Farmers Elevator Asso- 
ciation, Hotel Radisson, Minnea- 
polis, Minn. ........- Feb. 16-18 


Central Retail Feed Association, 
Hotel Schroeder, Milwaukee, 


American Seed Trade Association, 
Palmer House, Chicago, IIl. 
June 28-30 
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Iowa Farmers To Get 


88 Cars of Oil Meal 


In an effort to relieve the protein short- 
age, the Commodity Credit Corporation 
has allotted 88 carloads of soybean meal, 
approximately 2,640 tons, to Iowa farmers 
according to an announcement by A. J. 
Loveland, department of agriculture war 
board chairman for Iowa. 

According to Mr. Loveland the soybean 
meal is being shipped into Iowa from 
southern processing mills and will be dis- 
tributed through local dealers selected by 
county war boards. Dealers will make the 
sales direct to farmers or livestock produc- 
ers with special preference for dairy and 
poultry producers. 

Farmers will be required to pi¢k up the 
meal at the car. The price will be subject 
to OPA ceiling prices or about $42.50 per 
ton, bagged, plus freight from Decatur, II. 

While the processing mills in lowa have 
been working at full capacity they have 
been unable to supply the demand for pro- 
tein supplements for some time, it was 
stated. Although the CCC allottment will 
not fully supply the demand, it is expected 
to relieve the acute situation somewhat, 
and it is anticipated that a similar or 
greater amount of soybean meal will be 
available in February if the processing in 
southern mills is increased by that time. 
@ WILLIAM SCRUBY, 82, Chillicothe, Mo., 
head of the Scruby Bros. Grain & Imple- 
ment Co., and a former mayor of Chil- 
licothe, Mo., died recently. 


We Cooperate 


The government has ordered the 
use of printing paper curtailed and 
has directed that publishers cut their 
consumption by 10 per cent in 1943 
as compared with 1942. Starting with 
this January issue, The Feed Bag is 
complying with this order by using 
slightly lighter weight paper. We 
will still continue to print on the 
finest stock available in order to pro- 
duce an _ attractive, easy-to-read 
magazine. 


@ BEN J. LOGAN, Westby, Wis., has in- 
stalled a new hammer mill at his feed and 
seed establishment. The mill is com- 
plete with bagger and dust collector and is 
driven by a 40-h.p. motor. 
DEMAND EXCEEDS SUPPLY 

In a bulletin on the protein situation, A. 
L. Ward, director of educational service, 
National Cottonseed Products Association, 
Inc., Dallas, Tex., points out to county 
agents that demands for cottonseed meal 
and cake during August, September, Oc- 
tober and November were far in excess of 
production. Total production for the first 
four months of this season was 913,129 tons 
compared with a consumption of 985,751 
tons. This consumption exceeds the con- 
sumption of the first four months of last 
season by 401,296 tons and most mills have 
hundreds of unfilled orders on hand, ac- 
cording to Mr. Ward. 


and Barn Liming 


Mid-West Rock Products 
Corporation 


“High Calcium Limestone Dust" 
Made from Selected Indiana Limestone 
High Calcium — Low Magnesium — 
No Fluorine Content 


Used by the Leading Companies in the 
Middle West for the Production of 
Quality Feeds and Mineral Supplements 


LOW COST — HIGH QUALITY 
Any Fineness to Fit Your Needs 
New Paper Bags — Your Bags — Or in Bulk 
We also bag No. 30 Dolomite — Excellent for Drill 


Let us quote your year's requirements 


"Calcium" Produced at Greencastle, Indiana 
"Dolomite" Produced at Ridgeville, Indiana 


All products tested currently in 
our France Stone Co. Laborafories 


District Sales Office — 
532 Illinois Bldg., Indianapolis, Ind. 
Home Office — The France Stone Co., Toledo, Ohio 
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@ WILLIAM WINDHORST LUMBER CO., 
Olivia, Minn., has been incorporated to 
deal in lumber building materials, grain, 
feed, seed, and farming. The incorporators 
include Elsie Hammer, Little Falls; Lenora 
Maerts, Willmar; and Flora Bondewich, 
Olivia. 


POULTRY DISEASE CLASSES 

In line with the increased poultry pro- 
duction program for 1943, weekly classes 
in poultry diseases have been arranged by 
the University of Illinois college of agri- 
culture, for veterinarians in the Springfield 
area. The classes are being held at the 
Leland hotel. Planned as a follow-up to 
the recent special school held by the de- 
partment of animal pathology and hygiene 
at Urbana, the classes are in charge of Dr. 
W. A. Beard, of Greenview. Remaining 
sessions in the series are scheduled for 
February 1 and 8. 

FEED WHEAT SALES 

Sales of feed wheat through the govern- 
ment feed-wheat program totaled about 35 
million bushels during the four-month pe- 
riod from July 1 to Nov. 1 according to the 
United States department of agriculture. 
Sales averaged a little over two million 
bushels weekly during September and 
October, About one-third of the wheat sold 
was purchased in the mid-west. Nearly 22 
million bushels of corn were sold by the 
government and 93 million bushels re- 
deemed by farmers during this four-month 
period. About 31 million bushels of corn 
remained in government ownership on 
Nov. 1. 


New--Different... 
.. Absorbs Moisture and Odor 


Here’s your chance to sell a PERFECT poultry 
litter — one that's available in large quantities and 
carries a nice profit for you. IT'S FIREPROOF — 
eliminating many of the hazards of chick-raising. 
It's a time, money and labor saver. Get on the 
Chick-Bed band wagon! 


Make Money with CHICK-BED 
With increased poultry pro- 
duction demanded, 
the time to start selling this the floor 6 to 8 weeks, 
amazing new CHICK-BED. sifted, reused, and the sift- 
Customers like it, for it keeps 
poultry house floors dry and zer. 


FREE 
CHICK-BED CO., Cedar Rapids, lowa 


warm — poultry healthy. 
now's Economical, it can be left cn 
ings make excellent fertili- 


Sample bag of Chick-Bed, the 
perfect poultry litter. Write 
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Efficiency Built In 


When we plan, every precaution is taken 
to see that the plant is built and equipped to 
assure economical and efficient operation. 


Shown above is the New Mill (at left) 
we completed for the Crookston Milling Co., 
Crookston, Minn. 


Write for Particulars 


Consultation entails no obligation. Write 
us in confidence. Possibly we have the answer 
_to your problem. 


COMPANY 


W. M. BELL COMPANY 


MILWAUKEE, WIS. CEDAR RAPIDS, IOWA 


GRAIN MERCHANTS CONSIGNMENTS SOLICITED 


BRANCH OFFICES CONSIGN AND DRAW 


ALGONA, IOWA ON US AT 
AMES, IOWA 
SAC CITY. IOWA CEDAR RAPIDS 
RED WING, MINN. este 


SIOUX FALLS, S. D. 
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New Richmond Mills, New Richmond, 
Wis., is introducing on a national basis a 
new quick-cooking cereal product named 
New Rich Rolled Wheat. Its basis is No. 1 
high protein Durum wheat. The cereal is 
packed in a special hermetically sealed 
inner bag which is in turn packaged in 
the colorful outer carton shown above. 


Egg Grading System 
Is Revised By USDA 


The United States department of agri- 
culture has announced a complete revision 
of the system now used for grading and 
classifying eggs. 

The new system, to be operated in con- 
junction with permanent OPA price ceil- 
ings expected soon, abolishes the practice 
of grading eggs as extra, fancy, etc. In- 
stead, the new “consumer” grades for 
shell eggs will be designated on a letter 
basis. The four grades will be AA, A, B 
and C. 

At the same time, the department an- 
nounced five classifications as to weight 
and size. To the old classification of large, 
medium and small will be added extra 
large and jumbo, the latter being reserved 
for the largest eggs. 

The OPA permanent price ceilings will 
be based on the five size classifications, 
thus permitting producers to obtain a 
premium price for especially large eggs. 

Producers and handlers may do their 
own grading, but they must conform to 
the standards for weight, size and quality 
established by the department. 

@ ROBERT T. HILLEGASS, Berlin, Pa. a 
member of the Berlin Feed Co., died re- 
ceantly, after an 11 weeks’ illness. 

@ ERNEST P. KRAFT, who for the past 11 
years has managed the Burlington Feed 
Co. branch plant at Zenda, Wis., has re- 
signed his position and opened a feed 
store at Hebron, Ill. The business will be 
operated under the name of the E. P. 
Kraft Feed Co. 
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Most farmers are interested in what their neighbors are doing. 
In view of this fact a large number of dealers make a practice of 
maintaining a blackboard or chart in their store on which they 
record the number of baby chicks purchased by customers. An 
advertisement pointing out the merits of the dealer’s brand of 
feed is placed at the bottom of the blackboard or chart. After 
reading the news about their neighbors, prospective patrons are 
often encouraged to buy more baby chicks. 


An old, but still effective, demonstration is used annually by 
a New Jersey dealer with continued good results. When the baby 
chick season opens he places two brooders filled with live 
chicks in the center of his store. Above one lot he puts a placard 
reading, “These Chicks Fed on Blank Chick Starter.” A sign over 
the other brooder announces that this group receives only home 
grown grains. After a few weeks any farmer inspecting the two 
lots can easily note the difference in the growth of the chicks 
getting the balanced feed sold by the dealer. The demontsration 


not only boosts the sale of chick feeds but has also resulted in a 
great increase in baby chick sales. 


Gind The Exrer 


“There is a Mistake in This Ad,” is the way a Michigan feed 
dealer recently headlined his usual space in the local paper. 
“The printer isn't to blame,” the copy below continued, “See if 
you are a good detective. Find the mistake, bring this ad to the 
store, show us the proper correction and we will allow you 25 
cents credit on any purchase you may wish to make.” The mis- 
take was in the dealer's telephone number and his idea in run- 
ning the ad was to familiarize the customers with it and encour- 
age them to phone in their orders. The offer held good for only 
one day to avoid a “run” on the store, once the mistake became 
generally known. 


Personalized Angle 

Classified ads with a personalized angle are successfully used 
by an Illinois dealer. The ads are inserted under the “Farmer's 
Market” classification and feature names and addresses of users 
of the dealer's feeds together with actual results achieved. Some 
of the ads give the number of chicks raised from the total num- 
ber bought. Some give the weight attained at a certain age. 
Two or three of these ads are used in each daily issue of the 
paper. Each ad appears two days in succession and is then 
replaced by a different one. The names of the customers used in 
these ads are chosen from all parts of the trading area. In this 
way most readers find the name of someone they know. The 


ads have brought in many new faces who have remained as 
steady customers. 


Direct Mail Tip 

Another Illinois feed store and hatchery has been obtaining 
excellent results from direct mail by hectographing personalized 
messages in longhand on blank cards. At the present time the 
copy on one side stresses baby chicks while the reverse features 
feeds. The cards are mailed in envelopes which are also hecto- 
graphed with a hand-drawn outline of a baby chick. To carry 
through the personalized element each envelope is also address- 
ed by hand. The dealer has found that this form of advertising 


attracts more attention than printed or typewritten messages. 
The big secret he says is to keep the copy brief but friendly. 
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There Is LONGER LIFE 
In BETTER BUILT BAGS 


a standards of quality 
are steadily winning more friends 
throughout the feed industry where 
all are engaged in a strenuous effort 
to supply the country with food 
producing rations with maximum 


efficiency. 


Werthan "Better Built Bags" are 
regularly found to give greater mile- 
age per ton of feed packaged and 
carried to destination than many so 
called economy bags in which price 
rather than quality is the prime con- 


sideration. 


This is important to every user of 
bags who is sincerely trying to con- 
serve all of the nation's resources to 


hasten the end of the war. 


It will pay you to investigate the 
longer life of Werthan "Better Built 
Bags.'' Write today. 


WERTHAN BAG CORP. 


8th Ave. and Howard St. 
NASHVILLE e TENN. 
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Calendar 


OV. WILLIAM H. WILLS, of Vermont, 

emphatically declared in a radio ad- 

dress some months ago that it is equal- 
ly, if not more important for the farmer to 
keep exact records than it is for the store- 
keeper or industrialist. For the last 15 
years, one of his fellow Vermonters, P. Z. 
Whitney, manager of the Deerfield Valley 
Grain Company, Inc., of Wilmington, Vt., 
has been doing his most effective adver- 
tising by helping farmers follow the sug- 
gestion of their chief executive. 


Each year at Christmas time he dis- 
tributes a handy record-keeping calendar 
to his customers. The calendar is about 12 
inches by 18 and is divided into two sec- 
tions. The upper half shows an attractive 
rural scene with the name of the company 
underneath. In the lower half is an ar- 
rangement which makes it possible and 
practical for the farmer to keep his finan- 
cial, commercial, and miscellaneous rec- 
ords for the entire year, all this besides 
the weather forecast and a wealth of other 
valuable information. Moreover, while com- 
bining these features, the combination 
calendar and year book does a good 
job in conserving paper. 


The calendar is made up like a notebook 
and the months are found by opening the 


well balanced content of growth 
promoting vitamins of the B group, 
especially Vitamin Bg. Also present in 
liberal amounts are the essential 
minerals including iron, calcium, phos- 
phorus, magnesium, potassium, sulphur, 
manganese, copper and aluminum. 


SUPPLY AVAILABLE for SHIPMENT 
In accordance with Molasses Order M-54 


makes a hit with 
farm customers 


leaves from right to left. The “Wednesday” 
column makes the split for the leaves. As 
each leaf is turned, we come to a place 
for recording, day by day, the month's pro- 
ceeds. There is a column for income from 
poultry, eggs, cream, and miscellaneous. 
The poultry, eggs, and cream columns are 
subdivided reading left to right into 
pounds (or dozens) price per pound (or 
per dozen) and total. The miscellaneous 
section is left to the farmer for use as he 
sees fit. 


The weather forecast is found under- 
neath the record for each month. As you 
turn over the right hand leaf of the month's 
record, you come to the following month 
and so on. In addition there is a place for 
a breeding record and a complete guide, 
covering mares, cows, ewes, and sows, so 
that all the farmer has to do is write in 
the date served, kind of animal, and date 
due. 


Besides this, the pages following the 
December feeding record contain such in- 
formation often needed by farmers as: how 
to find the contents of a pile of wood in 


Exceptionally rich and 


United States Sugar Corporation 


Clewiston, Florida 
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cords or cubic feet, how to ascertain quick- 
ly with reasonable correctness the amount 
of silage in a silo, how to find capacity in 
gallons in square and round tanks and 
cisterns also in barrels and casks how to 
find the number of bushels in a granary or 
wagon-bed or corn-crib, how to find the 
contents of a hay stack in cubic feet and in 
tons. There is also a table of the feeding 
capacity of silos, according to their height, 
diameter, tons held and number of cattle 
which can be fed. On this same page is a 
very complete guide to planting. Nearly 
60 crops are listed covering practically 
everything any farmer would ever consider 


JANUARY 


POULTRY EGGS CREAM 
Lin | Price Hott Der. | Price | | Lbs. | Price | Tote! 
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Weather Forecast for Jenuary, 1942 


let to 3ré—Severe gales along the upper Atlantic coast. Heavy snows 
in northwestern states. 4th to 7th—Clearing and colder on the 4th and 
Sth. th to 11th—Stormy conditions develop the first of the week in 
the upper M valley. Snow flurries in New England and St. 
Lawrence valley. 12th to 15th—A severe storm period, with bliseards in 


REPRODUCED above is one- 
half of the convenient record 
form printed on the reverse of 
the calendar leaves. This half- 
page is stitched along the right 
hand edge and when the other 
half is folded over, the next 
two adjoining pages make up 
the calendar for the month 
of February. 


planting. The number of pounds per bushel 
are shown, as are the number of pounds 
usually sown per acre. 

At the end of the year the record sec- 
tion can be detached and kept as long as 
the owner wishes. These calendar records 
have made such a favorable impression 
among Mr. Whitney's customers that they 
have become a sort of institution for the 
firm which has been distributing them now 
for a number of years. 

HARVEY H. MILLER DIES 

Harvey H. Miller, 64, manager of Funk 
Bros. Seed Co., Bloomington, IIl., died last 
month following a short illness. Born on a 
dairy farm at Brome, Quebec, Canada, his 
education in country schools was followed 
by a business course at Stansted Wesleyan 
college, Stansted, Canada. He spent sev- 
eral years with the first Dominion seed 
laboratory and later graduated from the 
Ontario agricultural college at Guelph. 
Coming to the United States he was em- 
ployed with the Albert Dickinson Co. at 
Chicago for 12 years until 1918, when he 
assumed management of the Funk Bros. 
Seed Co. He leaves a host of friends in 
the feed and seed trade where he was 
considered one of the outstanding leaders 
in his field. 
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— protein 
(Continued from Page Eighteen) 


ieed is relatively low in price to promote 
heavy production. This is a national policy. 
We might say a vacuum has been created 
and the suction on the feed pile turned on 
as never before. Some of the pencil push- 
ers are surprised and saying it ain't so, 
and later events may prove them right. 
“Sixth, the supplies of feed grains, oil 
seeds and feeding byproducts were exam- 
ined. For the moment at least ,there are 
abundant supplies of corn, feed wheat, 
barley and oats plus a great soybean crop. 
The production of by-products such as oil 
meals, gluten feed, wheat feeds, distillers’ 
dried grains are as a whole the highest in 
history. Soybean meal production, for in- 
stance, in December will approximate a 
quarter million tons and will continue to 
climb. The only exceptions to higher pro- 
duction for animal use are some very criti- 
cal materials such as dried milk products 
including whey, fish meal, and phosphorus 
carriers such as feeding bone meal. 


Processing Bottleneck 

“Seventh, I found that temporarily at 
least, although supplies in general are 
greater than ever before, demand is even 
greater. In general, the immediate bottle- 
neck is processing machinery, and build- 
ings to house it, such as oil extraction ma- 
chinery and hammer mills. 

Eighth, as a part of our investigation, 
representatives of Eastern States Farmers 
exchange, Southern States cooperative, 
Pennsylvania Farm bureau, Ohio Farm 
bureau, and G.L.F. met, together with some 
of the nutrition men from the various col- 
leges in the area and also some agricultur- 
al economists. 

“This group inventoried the whole situa- 
tion from the supply and the demand 
standpoint. All agreed it was too early to 
tell yet how serious the present shortage 
might be, or how long it might continue, 
but we all found ourselves short of high 
protein ingredients for dairy and poultry 
feeds and high riboflavin carriers for poul- 
try feeds. 

“Many of the nutrition men present 
pointed out that under extreme conditions 
we could drop to a 16 per cent protein 
level in dairy feeds, without too serious a 
drop in milk production for the time being, 
although in some cases where hay is poor, 
16 per cent level of protein is undoubtedly 
too low. 

“As a result of this meeting we decided 
to take certain definite steps. 


Cut Protein Rations 

“All the cooperatives present agreed, 
where they had not already done so, to 
immediately inaugurate plans to reduce 
the average protein content of their ship- 
ments of dairy ration. As a concrete exam- 
ple, G.L.F. withdrew temporarily all ship- 
ments of 24 per cent rations. The coopera- 
tives also agreed to use every possible 
means of information and education to 
bring to farmers in their territory the situ- 
ation and get their cooperation in reduc- 
ing the level of protein fed. 

“This step can only partially alleviate 
the situation. To become really effective, 
it must be done on a nationwide basis by 
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all makers of feed. Even then it is doubt- 
ful whether future shortages can be avert- 
ed without further steps being taken. 
“Strange, is it not, that when as a na- 
tional policy we start out to lick the world 
in defense of our liberties, we expand our 
so-called essential war industries to hith- 
erto undreamed-of capacity, but when as 
a national policy we start out to feed the 
world, we actually decrease the size of 


the bottleneck of the food industry by fail- 
ing even to maintain our present overload- 
ed processing facilities.” 

eo - 

@ HARRY DAVIS, New Middletown, O., 
flour and feed dealer, has retired from 
business to enter the service of the war 
department as a supervising technician in 
the army ordnance. He is recognized as 


an authority on firearms. 


PILOT 


OYSTER SHELL 


FOR POULTRY 


Pershing Square Building 
NEW ROCHELLE, N. Y. 


ONE WAY DEALERS 
CAN HELP WIN THE WAR 


Increased egg production is still demanded and a corre- 
spondingly increased amount of Pilot Brand Oyster Shell 
is required. While there is no shortage of Pilot Brand 
Oyster Shell, transportation facilities are overtaxed. 


So when ordering Pilot Brand Oyster Shell, order twice 
the usual amount and make one trip do for two. 


Thus you will help us plan 
economical distribution of 
thousands of tons each week 
in all parts of the United 
States. 


For where there is a flock of 
chickens anywhere, Pilot 
Brand Oyster Shell is needed. 
To help the offensive, we 
must be offensive in all of our 
planning. 

If you are one of the few dealers who do not 


handle Pilot Brand, don't require your cus- 
tomers to go elsewhere to get it, write us. 


OYSTER SHELL PRODUCTS CORPORATION 


3615 Olive St. 
ST. LOUIS, MO. 


from us. 
e 


ry Our Specialized Service 
for Feed Manufacturers 


As millers of grain specialities for feed manu- 
facturers we offer you individual, personal- 
ized service which guarantees satisfaction. 
Next time you are in the market for any of 
the products listed here let us furnish your 
requirements. Our fast service and quality 
products make it worth your while to buy 


FAST SERVICE 


FRUEN MILLING CO. 


MINNEAPOLIS, MINN. 


Table Rolled Oats 


Feeding Rolled Oats 
Steel Cut Oat Groats 
Feeding Oat Meal 
Pulverized and Bolted 
Oats 

Whole Oat Groats 
Steel Cut Wheat 
Ground Oat Groats 


Oat Mill Feed 

Oat Mill Feed with 
Molasses 

Pulverized and Bolted 
Screenings 


Steam Crimped Oats 
Steam Rolled Barley 
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Pons to new demands for pork 
products arising out of recent war de- 
velopments, Secretary of Agriculture 
Claude R. Wickard has revised upward 
previously established 1943 hog goals and 
announced a program designed to support 
hog prices until September 30, 1944. 

The revised 1943 goal calls for an in- 
crease of 15 per cent over last year’s rec- 
ord pig crop. On October 16 the secretary 
had asked farmers to increase their 1943 
spring farrowings by 10 per cent. If real- 
ized the new goal will result in a 1943 pig 
crop, spring and fall farrowings combined, 
of 121 million head. 

The secretary also announced that the 
purchasing program of the Agricultural 
Marketing administration will be operated 
in such a manner as to insure a price level 
of $13.25 average, Chicago basis, for Good 
and Choice grade butcher hogs weighing 
240 to 270 pounds, until the fall of 1944. 

In order to maintain this price level, the 
AMA purchase policy will be: 

1. To pay ceiling prices for all pork pro- 
ducts offered which meet specifications, 
except that if pork processors appear to 
have reduced prices for live hogs un- 
reasonably in view of such ceiling prices, 
or appear to be inflating margins unduly, 
the AMA price will be reduced appropri- 
ately. 


Vitand has become an "Old Reliable" 


will be supported 
by ama at $13.25 


2. In such instances the AMA, in order 
to protect the government's pledge to 
farmers in the interest of greater produc- 
tion, will buy live hogs at Chicago and 
arrange for their processing on a custom 
basis. 

In making this announcement the secre- 
tary said that while AMA was prepared to 
initiate a hog purchasing program he fully 
expected that such action would be un- 
necessary. He commented further: 

“In view of the constantly increasing de- 
mands for pork products by lend-lease, the 
armed services and our own civilian work- 
ers, prices should stay above the $13.25 
Chicago level during the next two years 
without special government action. There 
is a ready market at ceiling prices for the 
pork and lard that American farmers can 
market between now and the fall of 1944. 
However, since we want no question of 
prices to exist in the minds of the hog 
farmers of whom we are making such tre- 
mendous demands, the department of agri- 
culture is making this guarantee. 

“Pork and lard ceilings justify at any 
time during the year live hog prices at 


Chicago of $13.25 or higher. Efficient pack- 
ers will certainly be able to pay prices 
considerably above $13.25. 


“Commission men handling hogs for 
farmers as their market representatives are 
expected to keep these facts in mind in 
closing sales in the market place.” 


The secretary also reiterated his earlier 
request that in 1943 hogs come to market 
at weights averaging 10 pounds heavier 
than this year’s marketings and also that 
farrowings be so spaced as to bring the 
1943 crop to market in an orderly fashion. 

The production goal of 121,000,000 head 


compares with production in selected past 
years as follows: 


1942 105,500,000 (preliminary estimate) 
1941 85,035,000 
1940 79,840,000 
1935 56,144,000 
1930 74,135,000 
1925 70,310,000 


NEW PRICE CHARTS 

La Budde Feed & Grain Co., 74] N. 
Milwaukee st., Milwaukee, has put out a 
new set of price charts, bringing their fig- 
ures up-to-date. These charts show by 
graph the price range of a selected list of 
ingredients for the years 1937 to 1942, in- 
clusive. Products covered are pure bran, 
standard middlings, brewers’ grains, malt 
sprouts, soybean oil meal, No. 2 yellow 
corn, No. 3 white oats, linseed oil meal 
and malting barley. Copies of the chart 
will be sent on request as long as the sup- 
ply lasts. 


MORE / 


1 RESOLVE TO 


| RESOLVE 


To PRODUCE 
More 


RESOLVE 
To LAY Moke! 


Shellbuilde 


ofthe 


Time-tested Vitamin A and D Oil widely a 
confidently used throughout the Feeding Trade. 


Available as ever at potency levels in accord- 
ance with revised Government Regulations L-40. 


Vitand is prepared in Potencies from 800D and 
4000A to 85D and 200A—thus suiting your 
individual requirements. 


The preparation is biologically controlled . 
the raw materials are carefully selected under 
detailed laboratory testing . . . the finished 


product is a dependable “Old Faithful" for your 


Feeding Requirements. 


VITAND py 


VitanDry in powder form is available 
in Potencies of 2000D and 400D. 


CO 


THEY AGREE IN ‘43! 


Dealer, feeder, and chickens . They all agree in °43 that 
for profits, for more eggs, for good flock health, and for 
VICTORY, Shellbuilder, pure reef oyster shell, is a must ! 


HERE’S WHY: SHELLBUILDER its 98% pure calcium 
carbonate, free from animal or foreign matter, absolutely pure 
and odorless. It is scientifically heat sterilized, perfectly screened, 
always uniform. 


To Make It Easy to Feed 
SHELLBUILDER comes in 4 scien- 
tifically correct sizes: 


1. Hen 3. Pullet 
2. Small Hen 4, Chick 


For. VICTORY IN °43, order 
SHELLBUILDER today! 


E. F. DREW & CO., Inc. 


* EDIBLE and INDUSTRIAL 


OIL and FAT PROCESSORS = + 
BOONTON. N. J. 


Shellbuilder Co. 


NEW YORK BOSTON CHICAGO HOUSTON, TEXAS 
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— self-serve 
(Continued from Page Twelve) 


space is usually used for the R&B ready- 
mixed feeds. 

Mr. Brown thinks it is also a good plan 
to display some of these feeds on the walk 
out in front during good weather. He says 
that not only do the feeds advertise them- 
selves to passersby, but like the feeds on 
the rack inside they become something of 
a self-help service. 

“Many’'s the time that a customer comes 
in, pays his cash for a bag he saw outside 
and then on his way out shoulders the 
bag and puts it into his car,” explained 
Mr. Brown. This means more time saving 
for the busy feed store proprietors. 

“We are trying something els¢,’’ added 
Mr. Brown, “and it looks as though it is 
going to work. We have started allowing 
customers 10 cents a hundred for making 
their own deliveries in ordinary small lots. 
Some customers drive to the store, buy 200 
pounds of feed and order it delivered when 
they could just as well put it into their own 
car and save us the wear and tear on 
tires. The 10 cents a hundred allowance is 
a big inducement for them to take their 
feed along home with them. 

“Of course, we still have our regular 
delivery routes,” explained the feed man. 
“The orders I have just mentioned are 
aside from these routes. The old routes re- 
main and they pay. Now, however, with 
the tire situation as it is we try to be more 
careful in bunching the orders so that 
some mileage can be saved. 

“The routes, three of them, were organ- 
ized by Roper & Brown years ago and tra- 
verse well populated districts where mill 
and factory workers go in for poultry and 
some dairying on the side. Roper & Brown 
have been in the feed mill business since 
the “Gay Nineties” as their antique parade 
wagon announces. This wagon is kept for 
show purposes and goes into every Hobart 
parade such as Fourth of July and other 
celebrations. 

The store, however, became a reality 
only six years ago when it was agreed 
among the members that such an addition 
was due. So, the fine building shown in 
the picture here was established on the 
main street of the city but somewhat re- 
moved from the business section proper. 

“If we only had time,” says the junior 
partner, “we could make it shine. But as 
it is we're lucky to find time to keep the 
ready-sacked feeds on the self-serve rack.” 

Senior member of the company is Owen 
Roper who acts as field man and looks 
after the management of the Roper & 
Brown farm, one of the best in the country. 
Milton Brown, father of Frank, retired from 
active business some time ago but he is 
glad to come back at times and help out 
in the present war time emergency. 

@ LAYER BROS. ELEVATORS, Wakarusa, 
Ind., formerly known as Wakarusa Milling 
Co., have leased their three grain elevators 
located at Pierceton, Wakarusa, and Clay- 
pool, to Sunshine Stores, Inc., Ft. Wayne, 
the retail stores division of Allied Mills, Inc. 
The elevators will all be operated as sep- 
arate units. 
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Let Us Show You How 


This Handy Deal 


NEW 
PROFIT 
SOURCE! 


Cash in on the growing dog 
food market! Cash in the sure, 
safe way, with BAR-B-KUBES in 
bulk. An old, well-established ken- 
nel-tested dry dog food surpassed 
by none on the market today. 


The handy, 50-lb. box of BAR-B- 
KUBES shown here is especially 
designed to help you sell any 
quantity at a profit. It permits 
you to establish your own re-sale 


Adds a 


price based on your bulk price. 
Thus fit your customer's needs and 


his purse. 50 Ibs.... .$3.00 


Order Bar-B-Kubes in the Handy 50-Ib. Bulk 
Delivered to points between 
Chicago and Rocky Mountains 


Pack 


100 Ib. bags... .$6.00 


SAMPLES ON REQUEST 


BAR-B-KUBES Division @ Miller Cereal Mills © Omaha, Neb. 


ARMER Re 


Make sure every bag of your feeds is 100% FOR- 
TIFIED (see panel). Fortify with VITAMELK. 
Costs less than milk and oil . . . gives a truly 
scientific LABORATORY BACKGROUND to 
your feeds. Sold to only one firm in each area. 
Plenty of advertising helps on your higher-pow- 
ered “16 Cylinder” feeds. Easy to use. Send 
coupon now — get PROOF that Vitamelk-affiliated 
feed manufacturers are doubling and tripling their 
business with 100% FORTIFIED FEEDS. 


WHAT IS "100% 
FORTIFICATION"? 


Leading nutritionists tell us 
poultry and livestock require 
11 vitamins, namely: A, D, 
B:, Bz: (G), Be, E, K, H, 
Niacin*, Anti-Gizzard-Ero- 
sion Factor**, Pantothenic 
Acid, Choline. 

Tests on alfalfa meals, corn, 
wheat, milk products, meat- 
scrap, fish meal, etc., show 
that vitamin content of these 
natural’ feed ingredients is 
extremely variable. 
VITAMELK supplies, all in 
one bag, laboratory propor- 
tioned amounts of all these 
11 vitamins. That’s ‘100% 
FORTIFICATION”! 
(VITAMELK also 
Iodine, Manganese, ron, 
Copper, Sulfur.) 


* Not needed by poultry. 


Spectrophotometer for vitamin 
determination and control, in 
use at Vitamelk Laboratories. 


FB13 


SCIENTIFIC FORTIFYING 
SERVICE SINCE 139326 


CO., 4800 S. RICHMOND 


JSR 
| ** Not needed by animals. 
| 
| (CLIP AND PASTE Seed ful 
YOUR LETTERHEAD) | 


MISS LIBERTY 


must feed the 
world 


Every day sees Amer- 
ica’s obligation to care 
for the world, becoming 
more and more appar- 
ent. Doughboy Mills is 
proud of its assign- 
ments in this great hu- 
manitarian effort ... its 
products are circling 
the world. 


Write us for 
quotations in 
these oat products 


GROUND OATS 
‘STEEL CUT OATS 
GROUND OAT MEAL 
FEEDING ROLLED OATS 
WHOLE OAT GROATS 
PULVERIZED OATS 
GROUND BARLEY 


DOUGHBOY 
MILLS, Inc. 


NEW RICHMOND, WIS. 
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— hickory grove 
(Continued from Page Fourteen) 


suggestion that another session be called 
on the following week. 

“But before you go,” he said, “Mrs. Jones 
and Mickey have a little treat for you.” 

At the signal Lem gave by tapping on 
the door in the rear of the office, Mickey 
and Mrs. Jones came forward, bearing a 
huge tray of sandwiches and a steaming 
kettle of coffee. 

All joined in the midnight lunch. 

“Smart husband you have,” ventured 
Bill Skidds, as Mrs. Jones presented him 
with a third “hot dog.” 

“Well, couldn't all of you guess?” she 
replied. “Look who he married.” 

Still chuckling over Mrs. Jones’ reply, the 
newly formed Hickory Grove Business 
Men's War committee dispersed, while Lem 
put his arm affectionately around his wife 
and felt that the peace of his country was 
well worth working and fighting for with 
people in it like that. 

Mickey showed his complete satisfaction 

with the goings on, by affectionately pat- 
ting Spot, the warehouse cat, who know- 
ingly had waited and was now gorging 
herself on the scraps left over from the 
midnight lunch. 
@ QUIN JOHNSTONE, Johnstone-Temple- 
ton Co., Milwaukee, is receiving congratu- 
lations and passing out the cigars. Mrs. 
Johnstone recently presented him with a 
healthy baby boy. 


@ GARRET GROOTENHAAR, Grand Rap- 
ids, Mich., is the new manager of the Dut- 
ton Sweet Feed mill. Mr. Grootenhaar 
moved to Grand -Rapids recently from 
Detroit. 

-—--— 


@ WILLIAM H. WADE, 74, Paris, Ill., died 


last month. He had been engaged in the 
feed business for 29 years. 


Price Chief Is Guest 
Of N.W. Feed Group 


The Northwest Feed Manufacturers & 
Distributors association held its regular 
meeting January 12 at the Nicollet hotel, 
Minneapolis. 

When President Harvey Yantis called the 
session to order he announced that at- 
tendance for the dinner session had set a 
new record. Main attraction was the 
appearance of John K. Westberg of the 
OPA. 

Mr. Westberg gave a more detailed ex- 
planation of the proposed ceiling on mixed 
feeds and answered questions from the 
floor. 

D. A. Williams, Minnesota Farm Bureau 
federation, explained how the association 
was going to work with the University 
of Minnesota, agricultural extension serv- 
ice, in helping to educate the farmer to 
better feeding and management. 

The educational program has taken the 
form of several printed pamphlets which 
are being sold to feed manufacturers for 
inclusion in every sack of feed. Mr. Wil- 
liams reports that already many thou- 
sands of these pamphlets have been sold. 

- 
@ HENRY BLESSMAN, Gridley, IIl., has 
taken over the Boies & Blessman Co., and 
is operating under the firm name of Boies 
& Blessman, Henry Blessman, Prop. Wilbur 
H. Boies, partner of Mr. Blessman, is now 
in the army. : 

@ HAROLD C. STIENTJES, Larrabee, Iowa, 
has been appointed manager of the Farm- 
ers Coop. elevator. 

@ HENDRICKS COUNTY FARM BUREAU 
CO-OPERATIVE ASSOCIATION, Danville, 
Ill., suffered $70,000 loss early in Decem- 
ber when three of its buildings were de- 
stroyed by fire. The five-story mill eleva- 
tor and 100 drums of soybean oil stacked 
near the burning buildings were saved. 


HYDROL 


FEEDING CORN SUGAR 
MOLASSES 


This dextrose-rich molasses has been in wide use by the feed 
trade for many years as an ingredient of rations for dairy 


cows, beef cattle and hogs. Wherever molasses is called for 
in a mixed feed Hydrol can be used to advantage. 


There is a limited supply at present for shipment in tank cars. 
We welcome inquiry from those in the feed trade who are 
eligible under the provisions of Federal Order M-54. 


Corn Products 
17 Battery Place 


Sales Company 
. New York 
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Af the Office of Price Adminis- 

Apts has announced that some provi- 
sion will be made in gasoline allowances 
for essential salesmen it is apparent that 
drastic changes in feed selling methods will 
be necessitated by nation-wide gasoline 
rationing. 

To determine the extent to which mile- 
age rationing will effect present selling 
methods of feed mills and to learn what 
steps were being planned to maintain sales 
volumes, a nation-wide survey of feed 
mills was recently conducted by Russell 
Mullins, editor of “Tested Feed Selling 
Ideas, Methods, and Management.” 


Several hundred questionnaires were 
mailed to feed mills in all parts of the 
country. Mills of all types and sizes were 
contacted. The percentage of replies re- 
ceived was exceptionally high, so high 


to bring changes 
in sales methods 


posed on their salesmen by the gas ration- 
ing program. When asked: 
“How Much Will Gas Rationing Affect 
Your Selling Methods?” 
2.1% said “none” 
14.5% said “slightly” 
41.7% said “considerably” 
37.5% said “severely” 
4.2% had no opinion 
91% of Mills to Use New Methods 
Nine mills out of ten say they will 
change their present selling methods, or 
adopt new methods in order to add to the 
tonnage they expect to sell through sales- 
men. When asked: 


that these replies apparently represent an “How Do You Plan to Supplement 
approximate cross-section opinion of the Restricted Selling by Salesmen? 


feed manufacturing industry as to the ef- 2.0% said “rerouting men only” 
fects of gas rationing on feed selling 8.0% said “mail selling only 
methods. 15.0% said “telephone selling only” 
An analysis of the replies to this ques- 27.0% —er <a 
39.0% said “rerouting, telephone and 
Sales Methods Will Be Disturbed mail” 
Eight out of every ten mills believe that 9.0% said “do not know” 


their present selling methods will be affect- It is to be noted that 88.6% of the mills 
ed greatly by the mileage restrictions im- which now have plans for supplementing 


selling by salesmen expect to engage in 
telephone selling while the percentage 
planning to sell by mail is 81.8%. Of these, 
27% plan to sell by both phone and mail. 
Methods of selling by telephone are too 
well understood to require any explana- 
tion. It is well for mills to consider this 
fact, however: telephone selling is very apt 
to prove disappointing, except as a tem- 
porary expedient, because so many com- 
panies in other industries also are plan- 
ning to resort to extensive telephone sell- 
ing, and also because the government is 
asking telephone companies to discourage 
out-of-town calls of all kinds in all areas 
and to reduce the time of all calls. Much 
more extensive selling by mail seems likely 
to prove the best permanent method by 
which feed mills will be able to supple- 
ment the work of their salesmen under gas 
rationing. For that reason the methods 
which mills plan to use in mail sales work 
are of unusual immediate interest. 
How Mills Plan to Sell by Mail 
In their order of popularity the types of 
mail selling material which mills are plan- 
ning to use are: (1) sales letters; (2) price 
lists; (3) bulletins; and (4) special printed 
matter. Many mills plan to use various 
combinations of such material. Below is 
a summation of replies to the following 
question: 
“If You Plan to Sell to Dealers By 

Mail, What Type of Mail Will You Use?” 

2.9% said “letters only” 

5.5% said “letters and bulletins” 

11.1% said “price lists only” 

16.9% said “letters, bulletins, printed 

matter and price lists” 


FEED MIXERS 


ame Here is a really complete line 
of mixers, built to mix feed 
faster and to take a minimum 
of floor space. Quiet and de- 
pendable in operation. More 
economical because Sidney 
Mixers take less time and 
power to do the work. They 
are equipped with silent 
gears that run in oil with the 
gear box oil-tight. Models to 
fit your needs in either motor 
driven, flat or V-belt types. 


Manufacturers of: 


Corn Crackers and Graders 
Grain and Seed Cleaners 
Electric Truck Hoists 

Ear Corn Crushers 

Corn Shellers 

Feed Mixers 

Elevators, etc. | 


Write today for catalog! 


THE Sidney GRAIN MACHINERY CO, 


“Manufacturers for over 75 years” @ SIDNEY, OHIO 


N. V. V. 


422 N. Y. PRODUCE EXCHANGE 
2 BROADWAY, NEW YORK, N. Y. 


Specialists in 


LINSEED CAKE | 


FEED CORPORATION 


and 


LINSEED MEAL 


* * 
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19.4% said “letters and price lists” 

33.3% said “combination ofletters, 
bulletins and price lists” or of 
“letters, printed material and 
price lists” 

The relative popularity of the foregoing 
types of mail selling material is indicated 
by the following summary: 

77.8% plan to use letters 

72.2% plan to use price lists 

66.9% plan to use bulletins 

52.8% plan to use special printed 
matter 


A considerable percentage of reporting 
mills requested assistance and suggestions 
in the matter of selling to dealers by maid. 


Dealers Should Be Taught to Buy by Mail 

By an overwhelming majority feed mills 
expressed the opinion that retail feed mer- 
chants should be taught to buy by mail. 
When asked: 


“Do You Think Feed Dealers Need to 
Be Educated to Buy by Mail?” 
64.6% said “yes” 
22.9% said “no” 
2.5% had no opinion 
Methods of Teaching Dealers to Buy by 
Mail 
In order to ascertain what definite meth- 
ods feed mill managers now are using or 
expect to use to stimulate mail purchasing 


by dealers the following question was 
asked: 


“What Methods Will You Use to Edu- 
cate Dealers to Buy by Mail?” 

This question resulted in a large number 
of interesting replies. Limited space and 


the confidential character of some of these 
replies does not permit us to state all of 
them here or, in many cases, to state them 
in full. Many of these replies, quite natural- 
ly, were in the nature of duplications. Defi- 
nite methods, based upon some of these re- 
plies, as well as upon information obtained 
from other sources, will be found explained 
in detail in current and forthcoming releas- 
es of “Tested Feed Selling Ideas, Methods 
and Management.” However, a digest of 
some of these replies is given. 


Dealer Training Meetings 

“We will continue dealer training meet- 
ings to educate dealers to purchase by 
mail, as we have found this a successful 
method.” 
Talks and Motion Pictures 

“We will use testimonials, county sur- 
veys, and educational meetings of our 
dealers at which talks will be given, rein- 
forced by moving pictures and picture 
slides.” 


Regional Meetings With Salesmen 

“We now are having salesmen hold 
regional meetings with our dealers to show 
them why they should buy feed by mail 
and how to do this in the most practical 
manner.” 


Order Blanks and Personal Letters 

“We plan to supply our dealers with 
special order blanks and to use personal 
letters in an attempt to increase consumer 
demand at the stores of our dealers.” 
Convenient Order Blanks 

“In addition to sending frequent letters 
and bulletins to our dealers, telling them 


Scientifically Formulated 
Uniformly Milled 


— plus — 


Company 


Biologically Tested and Proved! 


Green Top Mineralized Tankage 
Hi-Lite 40% Hog Supplement 
Green Top Poultry Concentrate 


HI-LITE Complete Feeds and 


NO-MILK CALF MEAL 
AND PELLETS 


Quick and reliable service from our conveniently 
located warehouses in lowa and Nebraska 


National Feed and Supply 


(Division of National By-Products, Inc.) 
DES MOINES, IOWA 


FEEDS FEEDING 


Here is a book which is a definite asset for any 
person producing or handling feeds. This 20th 
edition of FEEDS AND FEEDINGS, written by 
Prof. F. B. Morrison of Cornell university, contains 
more than one thousand pages. It is the most 
practical compilation of information on livestock 
feeding and nutrition ever printed — a book you 
can use almost every day. 


Order This 20th Edition Today 


Get your copy of FEEDS AND FEEDING direct 
from The Feed Bag by mailing your check for 
$5.00. For $6.00 we will include a year’s sub- 
scription to The Feed Bag plus The Feed Bag 
Red Book. You save a dollar. Order today. 


Che feed Ba 
Milwaukee, Wisconsin | 


why they should buy by mail, we expect 
to use convenient order blanks for dealers 
to mail in.” 


Will Use a House Organ 

“In addition to following our feeder let- 
ters by what personal contacts our sales- 
men can make and by telephone contacts, 
we expect to issue to all our dealers a 
monthly house organ which will be de- 
signed to assist our dealers in their mer- 
chandising problems.” 


Market Information 

“We plan to issue weekly bulletins to 
our dealers. These bulletins will give the 
latest and most complete market informa- 
tion which we can assemble. In addition 
they will be filled with practical sales 
helps which our dealers can use.” 


Mimeographed Letters 

“We now are issuing frequent mimeo- 
graphed letters and bulletins to our deal- 
ers. These letters and bulletins are not 
simply selling media for our feeds but con- 
tain market, nutritional, and special infor- 
mation which will help dealers to a more 
accurate and broader knowledge of feed 
values.” 


Mail Buying Data 

“We propose to issue fresuent letters 
and especially printed circulars which will 
deal with mail buying. We believe that 
few dealers know how to buy by mail to 
their own best advantage and propose to 
give them the most dependable information 
in our power to make this unaccustomed 
task easier for them.” 


By F. B. Morrison 


* 
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Ernest H. Kieser, vice president of Kasco Mills, Inc., Toledo, Ohio, who has recently 
devised a new card game called Kasco, is shown above, playing the game with his 
two young daughters. The game, which is designed especially for youngsters, in- 
volves the matching up of cards bearing the various breed names of poultry. It is 
being distributed by all Kasco dealers and has received much favorable comment 
from the trade. 


é FAULRING RE-ELECTED 

Milton H. Faulring, manager of the To- 
ledo plant of Archer-Daniels-Midland Co. 
was re-elected president of the Toledo 
Board of Trade at the annual election of 
officers held Jan. 6. John H. Bailey was 
named first vice president; H. R. DeVore, 
second vice president; P. M. Barnes, trea- 
surer; and for the 12th year A. E. Schultz 
was re-elected secretary. 


POTASSIUM 
POTASSIUM 
POTASSIUM 


@ BOWMAN MILLING CO., Pocahontas, 
Mo., recently added a new feed grinder 
and a new electric motor to its equipment, 
according to manager O. E. Rauh. 

@ J. T. BENTLEY, Watson, Mo., purchased 
the Langdon elevator at the foreclosure 
sale and is making repairs. The plant was 
formerly operated by the Norris Grain Co., 
but has been closed for some time. 


IODIDE MIX 
MIA 
IODIDE MIX 


@ An intimately blended and milled combination of 
90% Potassium Iodide U.S. P. with Calcium Car- 
bonate and Calcium Oxide. Protected by U.S. Patent. 


A stable, very finely divided Powder, bulky and free 
running, thus assuring uniform distribution and a 
uniform ration of Iodine in your feeds. 


Write for Sample and Circular . 


PFIZER\ 


QUALITY, 


Manufacturing Chemists 


CHAS. PFIZER & CO., INC. 


81 MAIDEN LANE, NEW YORK, N. Y. 444 W. GRAND AVE., CHICAGO, ILL. 
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MIXERS! 


Fortify Your 1943 
Feed Formulas 
with RYDES 


NUTRITIVE MINERALS 
High Digestible, Low In Price 


A tested mineral sup- 
plement containing 
calcium from cooked 
and ground egg 
shells, egg albumen 
and other health- 
producing minerals. 
Promotes faster growth and greater 
resistance to disease. 


MELKCENTRATE 


32% Protein 


An ideal milk alter- 
nate. Made of special- 
ly processed healthy 
animal blood meal, 
complete in Animo 
Acids and animal pro- 
tein, balanced with 
dried buttermilk, dried 
whey and choice cere- 
al ingredients. Rein- 
forced with Riboflavin 
(Vitamin G), Panto- 
thenic Acid and Niocin 


Does not cake or harden 


Co. 


5425 W. Roosevelt Rd. Chicago, Ill. 


DIGESTER TANKAGE 
MEAT AND BONE SCRAPS 
MEAL 


NOW MORE 


THAN EVER 
QUALITY 
COUNTS 
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demand for 


Metal Scrap 


HE need for metal scrap remains un- 

abated, as the nation’s mighty steel in- 
dustry, with production figures reaching 
astronomical proportions, enters the sec- 
ond year of the war. 


Indeed, it can be said that the length, if 
not the outcome, of our struggle with the 
Axis powers hinges, to a very large extent, 
upon our ability to supply scrap iron and 
steel in sufficient quantities to keep our 
steel mills operating at full capacity. 

The demand for steel in this war far ex- 
ceeds that of any previous war. In World 
War 1, it required 90 pounds of steel for 
every American soldier. In this war every 
man in Uncle Sam's armed forces must be 
backed by 4,900 pounds of steel. Multiply 
that figure by 10 million (the number of 
men we expect to have under arms before 


Priorities are in such a state of uncer- 
TEE g ‘tainty that no one may predict whether 
fabricators will be supplied with the 


proper grade and quantity of steel. We have a 
stock NOW, but... 


is the time to order that spouting 
Oy and other equipment which we man- 


ufacture for elevators. 


J. J. GERBER SHEET METAL W 


the war is over), then add the tonnage of 
metal that is being used to produce war- 
ships, cargo vessels, shipyards, war plants, 
machine tools, etc., and you have a fair 
idea of what steel means in modern war- 
fare. Without an adequate supply of steel 
no nation has a chance of survival, the 
way wars are fought today. 

At the beginning of 1942, the annual ca- 
pacity of our steel industry was approxi- 
mately 88/2 million tons, but the planned 
steel expansion program will provide for 
an additional yearly production capacity 
of 10 million tons of steel by the middle of 
1943. This means that the demand for 
scrap is increasing. 

Steel is normally made up by melting 
together: 


1. Pig iron (about 50 per cent) 

2. Scrap generated in the steel mill in 
the process of steelmaking (about 25 per 
cent) 

3. Scrap purchased from outside sources 
(about 25 per cent) 

Every ton of scrap takes the place of 
one ton of pig iron. To make one ton of 
pig iron requires two tons of iron ore; 1.2 
tons of coal; and a half-ton of limestone. 


The 
No.2 Distributor 
Spout 
Write Today 
for a 
\ tree catalog 
\ H1- 1941 


RK 519 S. 3rd St. 
Minneapolis 


Manufacturers of GRAIN ELEVATOR SUPPLIES 


CORN OATS - 
Poultry and Milling Wheat 


ANY GRADE... ANY QUANTITY... ANY TIME... 
Write or Wire for Quotations 


e BUNGE ELEVATOR CORPORATION 


MINNEAPOLIS MINNESOTA 


FEED BARLEY 


“‘What’s it good for?” 
“Guns, tanks, and maybe 
part of a plane”’ 

V-I66a 


To produce 90 million tons of steel entirely 
from pig iron, without scrap, would require: 
180,000,000 tons of iron ore, 
108,000,000 tons of coal, and 

45,000,000 tons of limestone. 
There simply are not enough mining, trans- 
portation, and blast furnace facilities to 
supply and handle this huge tonnage. The 
deficiency must, therefore, be supplied with 
scrap. 

Recent scrap drives have brought forth 
an abundance of light household scrap, 
but not enough heavy scrap. Light scrap 
in its original state, cannot be used econ- 
omically in an open-hearth furnace. First, 
because it is so light it would burn up like 
paper; and secondly, because the weight 
is too small and the bulk too great to 
charge the furnace to capacity. Heavy 
scrap is, therefore, needed to mix with the 
light scrap. 

American industry and American farms 
are our most prolific sources of heavy 
scrap. Industry provides most of the heavy 
scrap, but not enough, leaving a large ton- 
nage to be supplied by the nation’s farms. 
That's why farm scrap is so important. 

The winter months offer a challenge to 
ted-blooded volunteers. Gathering scrap 
at this season of the year is not easy. But 
neither is it easy for the boys in the fight- 
ing forces to face the enemy and discharge 
their duties in the Arctic atmosphere of 
Alaska and the Aleutian islands. They will 
carry on, no matter what the weather may 
be. So will our civilian scrap hunters. 

The steel furnaces must be kept operat- 
ing at capacity throughout the winter 
months, and to do that they must have a 
vast reservoir of scrap on which to draw. 
There is no cause for concern in the piles 
of scrap we see in scrap yards and collec- 
tion depots all over the country. That scrap 
is where the government wants it... 
where it will be available for shipment 
when needed. But the absence of such 
piles is something to worry about. 

Every American citizen should make it 
his personal concern to see that HIS scrap 
is turned in. Uncle Sam does NOT want 
salvageable repair parts. They should be 
removed and saved. Every useable ma- 
chine should be repaired because new 
farm machinery is now being rationed. 
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Neu Poster 


BUILD 


FIGHTIN FOODS 


Balanced rations for quicker marketing, 
more beef -pork- milk - eggs 


Pillsburys BEST 


G PRO 


Pillsbury Feed Mills 


Division 
Pillsbury Flour Mills Compeny 


Reproduced here is a copy of the large 
three-color poster being distributed by 
Pillsbury Feed Mills, Clinton, Iowa, to 
support the government’s demands for in- 
creased food production. Measuring 3 feet 
by 5 feet, the signs feature the Pillsbury’s 
Best trademark and are intended for post- 
ing at or near distribution points. Although 
printed on weatherproof paper, because of 
the scarcity of wood and metal, the posters 
which are captioned, “Build Fightin’ 
Foods,” are said to be especially durable. 


ODT Suggestions For 


Vehicle Maintenance 


The Office of Defense Transportation has 
offered truck and passenger car owners 
three suggestions for the maintenance of 
their vehicles. 

If followed, the ODT said, these sugges- 
tions will help ease the strain which is 
steadily being placed upon the dwindling 
supply of automotive mechanics and upon 
replacement parts available for repairs to 
civilian vehicles. The suggestions are: 

1. Put unessential repairs off until after 
the war. Make only those repairs which 
are necessary to the safe operation of your 
vehicle, as well as those which will pro- 
long its mechanical life. 

2. Have essential repairs made as early 
as possible. Prompt repair to an ailing 
gear or bearing will help conserve parts 
and mechanics’ time later. 

3. Don't waste gasoline and rubber driv- 
ing around trying to find a repair shop 
that can make your repairs immediately. 
Make your inquiries by telephone. 

Neither the manpower nor the supplies 
can any longer be spared to repair bent 
fenders, replace radiator grilles or do other 
unnecessary repair work, the ODT said. At 
the same time, vehicle owners were urged 
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to practice “preventative maintenance” by 
having necessary mechanical repairs made 
as soon as possible. 

If a minor mechanical repair, which 
would take only a few moments of a me- 
chanic’s time, is neglected, the resulting 
major breakdown may cause the vehicle 
to be “lost” for the duration because the 
replacement assembly was not obtainable, 
it was pointed out. 


Particular care should be taken to keep 
the vehicle properly lubricated, the ODT 
said. A large proportion of major assembly 
breakdowns are due to neglect of lubrica- 
tion. Similar preventative maintenance 
practices—rotation of tires, periodic battery 
inspection, change of air cleaner bath, etc. 
—which can be handled by filling station 
attendants, should be cultivated, the ODT 
said. 


Where Will A Firebug Strike Next? 


A reward up to $500 will be paid by the Mill Mutual Fire 
Prevention Bureau for information leading to the arrest and 
conviction of any person or persons burning or attempting 


to 
MILL MUTUALS." 


burn any mill or elevator property insured in "THE 


Report Any Evidence Immediately to the 


Mill Mutual Fire Prevention Bureau 
400 W. Madison Street 
Chicago, Illinois 


BRIGHT, CLEAN OATS 


ATLANTIC 1277 


GET OUR PRICES BEFORE YOU BUY! 


DRY, SWEET FEED BARLEY 
CLEAN, DRY FEED RYE 
FRESH SHELLED YELLOW CORN 


We Also Distribute Commodity Credit Corporation Feed Wheat 
and Can Make Immediate Shipment. 


KELLOGG COMMISSION CO. 


MINNEAPOLIS, MINN. 


IN JERSEE BALANCER 


Vitamins— Minerals— Milk. That's what you 
get in JERSEE. Costs only 20 to 30ca bag to 
Jersee-ize your feeds. The Jersee Plan opens new avenues 
for Extra Profits and greater feeding efficiency. Write today. 
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| 
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which was announced the next day. 

The annual banquet was held Monday 
evening followed by an old-time dance. 
Speaker at the banquet was Ed Thye, lieu- 
tenant governor of Minnesota. 

Mr. Thye, who is a farmer, recommend- 
ed a two-price system for marketing farm 
products. 

“First, products that are sold for domes- 
tic consumption must bring prices that are 
comparable to the wages paid workers, 
and to the industrial dollar,” Lieut. Gov. 
Thye said. “Second, after obtaining parity 
prices for the products he sells into domes- 
tic consumption, the farmer would sell 
whatever surplus he had at whatever price 
it would bring on the world market.” 

Feature of the Tuesday morning program 
was a talk, “If I Were a Retail Feed Deal- 
er,” by Tom G. Dyer, manager, commercial 
feed department, Russell-Miller Milling Co., 
Minneapolis. He said: 

“You've heard that story of the man 
who, looking at his watch said, ‘It’s noon 
—I'm going home for lunch. If it isn't 
ready, I'll raise the devil, and if it is, I 
won't eat a bite!’ 

“Whatever the situation, he wasn’t go- 


ing to like it. The feed business is too 
all-important to this war effort to permit 
any such state of mind. You can well un- 
derstand why such a character as de- 
scribed in this story might have difficulty 
at home. How will the dealer get along 
in his territory who takes this same atti- 
tude? Will that be our answer to these 
boys of ours? We can’t make as much 
profit as we thought we might—therefore, 
you go hungry? We don't like regimenta- 
tion? Do these lads of ours that are starv- 
ing perhaps, in Japanese prison camps 
like regimentation? It hampers our activ- 
ities—we can't stretch out? Is the lad in 
the fox-hole enjoying his cramped quar- 
ters? 

“We don't like it? What of it! We still 
have the all-important job before us of 
producing food—and you are important— 
more important than even you realize. 

“You retail feed dealers have been the 
missionaries of good feeding. Know it or 
not—believe it or not—you men as a rule, 
are the greatest single factor to be con- 
sidered in these war-time aims for greater 
production. Mr. Westberg knows that— 
and that’s why he has been willing to 
make these extended trips into the area 
where this food must be produced—that 
he might talk to you—and listen to you, 
and get the information he needed to 


MILKMALT 


Protein 32%, 


Fat 144% 
Dependable... Since 1930 


MILKMALT BLEND is packed in 100 Ib. water- 
proof Milk Bags Price $6.90 Delivered Your Sta- 
tion, Freight Paid in Half Ton Lots or More. 


GERARD MILK PRODUCTS CO. — Baltimore, Md. 


Fiber 4% 


STATE BANK BLDG. 
75 STATE STREET 


MERCHANTS FEED CORP. 


Representing Reputable Sellers to Responsible Buyers 


ALBANY, N. Y. 


DRIED MILK PRODUCTS 
LACTO-VEE 


LACTO-VEE PRODUCTS COMPANY, 


FEEDING A & D OILS 
FOR-CLO 
Dayton, Ohio 


FISH OILS 
for Poultry Feed 


‘WILD CORP... 


501 COLUMBIA STREET-SOMERVILLE, MASS. 


continue his fight.” 


Mr. Dyer referred to a pamphlet from 
one of our greatest colleges which in- 
sinuates that the feed industry is directly 
responsible for the shortage of soybean 
meal. 


“This college attempts to prove that 
feeding on the farms would be much im- 
proved if we could get delivery direct to 
the farmer of soybean meal,” Mr. Dyer 
said. “This bulletin urges that quotas be 


WAYNE FISH, Wayne Fish & 
Co., Minneapolis, entertained 
162 persons for breakfast at the 
Northwest convention. Above 
(top) he is shown at the left 
receiving a special medal from 
Roy La Budde, Milwaukee, and 
below Mr. Fish tries to figure 
out how he can pay the break- 
fast bill while Tom G. Dyer, 
Russell-Miller Milling Co., 
searches for the answer. 


established on the basis of last year’s pro- 
tein uses and suggests that such a plan 
would largely remove the motive to hold 
meal in excess of the mixing quota from 
the market. Gentlemen, do any of you 
have an excess?” 


This question brought a laugh from 
the audience which knew only too well 
how little soybean meal any of them pos- 
sessed. 


Concluding his talk, Mr. Dyer urged feed 
men to consider themselves the fortunate 
few who have been enjoying good busi- 
ness. He advised doing everything pos- 
sible to win the war without grumbling 
and complaining about new regulations. 

Dr. W. A. Billings, poultry specialist of 
the Minnesota extension service, conclud- 
ed the speaking portion of the convention 
with a talk on poultry management. He 
emphasized the necessity of proper hous- 
ing, quality feed, good management and 
maintained that birds should not be over- 
crowded. 


Resolutions adopted by the convention 
included: (1) the board of regents of the 
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University of Minnesota was urged to in- 
crease the funds available for the poul- 
try department to carry on its important 
work; (2) the president was directed to 
appoint a special association committee of 
five members to serve as a war commit- 
tee and to help interpret government reg- 
ulations; (3) it was recommended that 
the program of district meetings be en- 
larged; and (4) speakers were thanked 
for their services. 

W. L. Ledin, Bethel Feed & Produce 
Co., Bethel, Minn., was re-elected pres- 
ident for a fourth term; Joseph E. Dono- 
van, Donovan Grain & Fuel Co., Albert 
Lea, was re-elected vice president, and 
W. D. Fleming, Minneapolis, was again 
named secretary. 

Directors re-elected were: R. M. Serk- 
land, Grain Products Co., St. James; A. 
O. Olson, Dodge Center Elevator Co., 
Dodge Center; G. H. Homme, Farmers E]- 
evator Co., Kerkhoven; Martin Brevig, 
Houston Produce & Feed Co., Houston; 
Louis Nemitz, Carlton County Produce Co., 
Moose Lake, and H. C. Roth, Cambridge 
Feed & Mill Co., Cambridge. One new 
director was elected. He is Norman F. 
Fitzgerald, Mankato. 

The convention's most interesting side- 
light was the breakfast given to the trade 
by Wayne Fish, Wayne Fish & Co., Min- 
neapolis. Mr. Fish started his breakfast 
idea three years ago with an informal 
gathering at his home. This year the break- 
fast drew a total attendance of 162 per- 
sons, and the most successful to date. 

Tom Dyer was master of ceremonies at 
the breakfast and introduced the various 
guests. Surprise of the affair was a pre- 
sentation of a specially struck medal of 
plaster paris, corn, dime store jewelry and 
other non-priority material to Mr. Fish by 
Roy La Budde, La Budde Feed & Grain 
Co., Milwaukee. 

In presenting the medal, Mr. La Budde 
told of how Mr. Fish had purchased a 
boat to go “putt, putt, putting’ up the 
St. Croix river whenever the occasion de- 
manded. Because of his experience in nav- 
igation, Mr. La Budde presented the medal 
and crowned Mr. Fish as the successor to 
King Neptune and “rider of the waves.” 

The breakfast was a great success and 
an excellent way of starting off a con- 
vention which proved that feed and grain 
men want to attend their industry meet- 
ings, gas rationing or no gas rationing. 
@ ERNEST M. BOLDT, 32, Waynetown, Ind., 
owner of the Boldt Milling Co., died recent- 
ly at the air base hospital, Orlando, Fla. 
Mr. Boldt enlisted in the army air forces in 
1941 and was active in the American Mill- 
ers association of which he was a director 
at the time of his death. 


RECORD GRAIN MOVEMENT 

Toledo grain movement in 1942 set a 
new high despite restricted movement of 
crops in the harvest periods of the year. 
Grain receipis, including soybeans, to- 
taled 37,131,650 bushels. This compared 
with 30,252,260 bushels in 1941 and 26,- 
665,270 bushels in 1940. Shipments last 
year totaled 17,639,800 as against. 14,- 
829,470 a year ago and 12,405,945 two 
years ago. 
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1,113,000 tons; available, 850 tons. 

Soybean Oil Meal: Needed, 3,676,000; 
available, 3,000,000 tons. Lack of crushing 
facilities is main bottleneck here. 

Cotton Seed Meal: Needed, 2,275,000 
tons; available, 2,200,000 tons. 

Linseed Meal: Needed, 1,161,000 tons; 
available, 892,000 tons. 

Bone Meal: Needed, 275,000 tons; avail- 
able, 110,000 tons. 

Altalfa Meal: Needed, 698,000 tons; avail- 
able 600,000 tons. 

Dried Milk: Needed, 197,000 tons; avail- 
able, 85,000 tons. 

Yeast and Other Milk Substitutes: Need- 


ed, 192,000 tons; available, no definite fig- 
ures, but less than needed. 

Distillers’ Dried Grains: Needed, 388,000 
tons; available, 388,000 tons. 

Brewers Grains: Needed, 142,000 tons; 
available, 177,000 tons. This is only essen- 
tial item where supply exceeds require- 
ments. 

Gluten: Needed, 1,217,000 tons; avail- 
able, 1,072,000 tons. 


@ RALPH LARSON, Slayton, Minn., has 
opened a new retail feed business known 
at the Slayton feed store. 
— -— 

@ BELANGER IMPLEMENT CO., Lowell, 
Ind., has purchased the Lowell feed store 
from Zelbert Sisson. The store will continue 
to be operated in the same location. 
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Clear Quill Livestock Mineral! 
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Clear Quill Poultry Concentrates 
Armour Meat Feeds 

Clear Quill and Waterloo Hog Feeds 
Servall-Stazdry Poultry Litter 
Leader Brand Fish Meals 
Linseed and Soy Meals 

V-C Phospho-Tobacco Fertilizers 
Royal Oak Charcoal 

Nopco A & D Feeding Oils 


Anderson Chick Boxes and Hatchery 
Supplies 


Waterloo MillsGompany 


Manufacturers and Wholesale 
Distributors 


WATERLOO IOWA 
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DEMON 


Steamed 


Rolled Oats 


Pulverized Heavy White Oats 
Whole Oat Groats 

Feeding Oatmeal 

Steel-cut Oats 

Oat Groat Flour 

Steamed Crimped Oats 

5% Reground Oat Feed 


Des Moines Oat Products Co. 


Walter Berger, Pres. Des Moines, Ia. 


SWIFTIDE Blended Fish Oil 
BIG CHIEF Meat Scraps 
Brewer's Dried Grains 
Linseed Meal e Malt Sprouts 
Mill Feeds 


T CORN OIL MEAL 
CORN GLUTEN MEAL 
CORN GLUTEN FEED @ 
4 SOYBEAN OIL MEAL 


Deutsch & Sickert Co. 


741 N. Milwaukee St., Milwaukee, Wis. 
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603 Metropolitan Life Bidg. 
MINNEAPOLIS, MINN. 


DRIED MILK 
MILLFEEDS 


Plenty on hand! 


At our warehouses we can 
take care of you from our 
big stocks of: 


Calf Manna, Molasses, Mill 
Feeds, Lab-mix (milk & vitamin 
oil replacer) Beet Pulp, Stone- 
mo Granite Grit, Peat Moss, 
Nopco Vitamin Oils, 


and 102 other feed ingredients. 


FEED SUPPLIES, Inc. 


Milwaukee—3328 W. Cameron Ave. 
West Allis—1637 South 83rd St. 


CORN BELT 


SUPPLY CO., /ac. 


Distributors 


=> LINSEED MEAL and 
PELLETS 
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GRADING CO. 
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WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 


Help Yourself 


A self-serve plan inaugur- 
ated by the Roper & Brown 
feed store has proved profit- 
able — in this issue of The 


Feed Bag printed by 


Broadway Press 


435 N. Second Street 
* MILWAUKEE, WISCONSIN 


Phone 5-5075 


At. 0754 


Best Egg-Feed Ratio 
Predicted For 1943 


The department of agriculture has predict- 
ed that the egg-feed ratio in 1943 will be 
the “most favorable on record” for poultry- 
men. 

Anticipating a sharp increase in poultry 
production, the department advised hatch- 
eries to expect the strongest demand on 
record for baby chicks and growers to 
place their orders early. 

The demand for eggs will be “very 
strong” next year and prices likely will be 
at the maximum to be set by the office of 
price administration, officials said. 

The agriculture department based its 
optimistic outlook for egg producers on the 
general poultry program under which it 
will support farm prices for eggs at least 
15 per cent above the past year and at 
the same time keep feed prices down. 

Supplies of chickens in the coming 
months, although seasonably small, will be 
larger than a year earlier, the department 
said in its monthly summary of the poultry 
and egg situation. 

Storage stocks are the largest on record 
and the output of young chickens in spe- 
cialized producing areas this winter will 
be much greater than last year, according 
to the report. 


@ FLOYD WILCOX has been named man- 
ager of the Riverside feed mill at Eliza- 
beth, Ill., replacing R. E. Tapley. 

@ JOHNSON FEED & SUPPLY CO., Linton, 
Ind., has installed a new corn sheller of 
250 to 350 bus. per hour capacity. 


@ ROBERT H. HOMMEL, JR., Beardstown, 
Ill, has been made vice president of 
Schultz, Baujan & Co. For the past year 
and a half Mr. Hommel was employed in 
Chicago as sales manager of the B. A. 
Eckhart Milling Co. 

@ HOLLY GRAIN & PRODUCE CO., Holly, 
Mich., has purchased the Barrett Fuel & 
Supply Co. Arthur Downing, manager of 
the grain company, will remain at the ele- 
vator, and Mrs. Downing who had been 
at the elevator office will transfer to the 
coal office. 


ELEVATOR 
BUCKETS. 


for PEAK PERFORMANCE 


You, too, can get 
more capacity from 
bucket elevators. 
How? Wehave dis- 
covered hidden in- 
efficiencies in hun- 
dreds of elevators, 
and have increased 
capacities from 
10% to 100% 
through the instal- 
lation of ““Nu-Hy” 
Buckets. We guar- 
antee our findings 
—at no obligation 
toyou. Write today 


U. S. Pat. No. 2,301,728 
Dominion of Canada 
Pat. No. 407,149 
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with considerable success. When he first 
started the contest it was primarily intend- 
ed for boys in the high school manual 
training class but it attracted so much at- 
tention and drew so many entries that he 
now has two divisions, one for students 
and one for adults. It seems that a num- 
ber of farmers spend part of their leisure 
time during the winter, building bird hous- 
es and demanded an opportunity to dis- 
play their craftsmanship along with the 
youngsters. A local committee is selected 
to judge the entries and cash prizes are 
given to the winners. All bird houses en- 
tered in the contest are displayed in the 
feed store windows which makés a big 
attraction. 


POULTRY CLINIC 

One week each spring an eastern feed 
dealer concentrates on the sale of the line 
of poultry remedies which he handles. He 
devotes his windows and a conspicuous 
place inside the store to attractive displays 
and all clerks are instructed to inquire 
about the health and conditions of flocks 
and recommend suitable remedies for pre- 
vention and cure. The week's sales promo- 
tion is climaxed Saturday afternoon by a 
free clinic and lecture on poultry diseases. 
The speaker is furnished by the remedy 
manufacturer as well as an expert who 
dissects a diseased bird and answers ques- 
tions for those in attendance. The stunt has 
turned the dealer’s poultry remedy busi- 
ness from a “convenience” side line to 
one of his most profitable departments. 
Through these promotions and aided by 
private study the dealer himself has come 
to be quite an expert on poultry diseases 
and he is continually being consulted on 
these problems practically the whole year 
around, with the result that he has also 
acquired a steadily growing list of new 
feed customers. 


PERSONAL LETTER 

By close attention to his customers an 
Illinois dealer has built up an enviable fol- 
lowing in his community. He checks his 
sales records carefully each month and 
whenever he notices that one of his regu- 
lar customers has not made a purchase for 
a long time he sits down and writes him a 
personal letter in his own handwriting. He 
mentions that he has not seen the farmer 
in his store for the past five or six weeks, 
inquires about his health, and invites the 
patron to drop in and “talk it over” if he 
has any complaint or if he is dissatisfied 
with any of the products or treatment he 
has received from the feed store. These 
letters usually produce results and in most 
cases the fancied grievance is quickly iron- 
ed out and satisfactorily adjusted. Those 
who do not respond are followed up with a 
personal call before they are dropped from 
the list of permanent customers. 


FREE ADS 

A house organ published regularly by a 
Pennsylvania feed firm has developed into 
a big sales producing factor for the organ- 
ization. One particular feature of the store 
paper gets a great deal of attention from 
the farmers. It is a section devoted to 
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“wanted” and “for sale” classified adver- 
tisements which the firm publishes for 
farmers each month without charge. Since 
the publication has a large circulation and 
is widely read in the community many 
farmers are able to dispose of items that 
are no longer of use to them or learn 
where they can find just the thing they 
wanted to buy. The service is greatly ap- 
preciated and the farmers return the favor 
by doing their business with this friendly 
dealer. 


WINDOW DISPLAY 

A Michigan feed dealer whose feed 
plant, as is often the case, is located on 
a side street away from the business sec- 
tion was troubled for some time by the 
fact that he was not in a very good loca- 
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tion for effective window displays. He 
finally partially solved his problem by 
making arrangements with the local bank 
for occasional use of this window space. 
At periodic intervals he would fix up an 
unusual and attractive window usually 
using some form of live display such as 
baby chicks, ducklings, puppies, etc. His 
name and the brand of feed he sold were 
always conspicuously displayed in the 
background. The windows not only attract- 
ed a lot of attention but the very fact of 
seeing a feed store display in a bank 
window caused considerable comment and 
resulted in extra business for the dealer. 

@ CHAS. DOZLER GRAIN CO., Templeton, 
Iowa, has purchased the Farmers elevator. 


VERTICAL FEED 


MIXER CORN CUTTER 


AND GRADER 


One Machine or Complete 
Feed Mill Equipment 


@ Kelly Duplex, with more than 
60 years experience, is well equip- 
ped to help you plan and to build 
the mill machinery you need. They 
will be glad to help you with your 
problems. Whether you are pur- 
chasing only one machine or 
equipping a mill complete, get 
suggestions and esti- 
mates from Kelly 


The Duplex Mill and Mfg.Co. 


Springfield, Ohio 


am FOR FEED MIXING 


ANK CARS - BARRELS - DRUMS 
QUALITY AND SERVICE UNEXCELLED 


| 
} 
NATIONAL MOLASSES CO. | 
PHILADELPHIA PENNJSYLVANIA 


Service department for our readers. 
Low Rates: 35c per line; minimum, 
four lines including heading. 


FEED MIXER FOR SALE 
One ton capacity—floor level feed—has motor 
—latest style machine—used short time. Write 
CD-116, % The Feed Bag, Milwaukee, Wis. 


HAMMER MILL FOR SALE 
Has 30 H.P. motor —used only short time. 
Like new. Bargain for cash. Write MM-116, % 
The Feed Bag, Milwaukee, Wis. 


CORN CRACKER AND GRADER FOR SALE 

Cutter—grader—polisher—aspirator, one ton 
per hr. A-1l condition, guarantee. Write CM-116, 
% The Feed Bag, Milwaukee, Wis 


FOR SALE 
One Big Chief Corn Cutter equipped with 
grader. One Big Chief Ear Corn Crusher. We 
want to buy direct connected Jaybee or Blue 
Streak hammer mill. Shultz Milling Co., 
Olney, Il. 


HEALTHY HENS 
Are better layers. Keep them healthy with 
UNIVERSAL YEAST 


Add to your laying mashes. Use our free 
formula service. Rice Laboratories, Dassel, Minn. 


CASH IN ON FEED TRENDS in $100,000,000 
turkey industry. Keep posted with only all- 
turkey magazine. One year $1. Turkey World, 
Desk 68, Mount Morris, Ill. 


WANTED TO BUY 
Ordinary platform feed scale. Jack Frost Feed 
Company, St. Cloud, Minnesota. 


FEED MILL FOR SALE 
Well established business of thirty years 
standing. Owner deceased. Will sell for cash 
or arrange for terms. For further information 
write or call at 322 So. Hickory St., Platte- 
ville, Wis. 


@ INTERNATIONAL MILLING CO., Min- 
neapolis, Minn., has purchased the Com- 
mercial Milling Co. of Detroit Mich. The 
plant has a 2,500 bbls. daily capacity. 


@ A. F. KRUEGER, Fairmont, Minn., own- 
er of the Welcome feed mill, at Welcome, 
Minn., is now operating the business, 
following the resignation of Harold Mill- 
er, manager. 


@ LLOYD SWIFT, Washington, Iowa, is 
the new manager at the Freshwaters' feed 
store. 
@ FARMERS GRAIN & STOCK CO., Fair- 
fax, Minn., has purchased the warehouse 
belonging to the Fullerton Bottling Works, 
and will move it to a location adjoining 
its elevator. The warehouse will be re- 
modeled for use as a feed mill, office and 
warehouse. 
FORM PARTNERSHIP 

Rice Laboratories, Inc., of Dassell, Minn., 
dissolved its corporation effective January 
1, 1943 and will operate as Rice Labora- 
tories, a partnership. This change was 
made because of the death of the vice 
president, Frank V. Johnson, last July. The 
two partners are L. R. Peel, former presi- 
dent and manager of the corporation, and 
C. G. Porter, former secretary-treasurer. 
Mr. Peel will continue as manager of the 
firm, which manufactures Universal Yeast. 


@ LUDWIG BRANDT, 75, Modena, N. Y., 
who has operated a grist mill and man- 
ufactured cereals for 42 years in Tuittle- 
town, died recently. 


@ EDWIN LOSNESS, Wheeler, Wis., has 
purchased the Wheeler feed mill from 
Jacob Coheen and Marx Traxler. 

NEW VITAMIN BOOK 


A new book entitled “Vitamin Values 
of Foods” has just been published by 
Chemical Publishing Co., Brooklyn, N. Y. 
This book is a complete compilation and 
covers vitamin A, thiamin, ascorbic acid, 
vitamin D and riboflavin value of foods in 
terms of international units or absolute 
weights of these vitamins. It contains more 
than 220 pages of vitamin tables covering 
all types of foods, and is a handy refer- 
ence for anyone interested in vitamins. 
The book is priced at $2.75 and is ob- 
tainable from the Chemical Publishing Co., 
Inc., 234 King st., Brooklyn, N. Y. 


«FOR FEED CALL « 


“Stormy” 


IOWA FEED COMPANY 
Phone 45177 Des Moines, Iowa 


PURE OLD PROCESS 


LINSEED OIL MEAL 


A Suggestion—Write us today if interested. 
Either Prompt or Deferred Linseed Meal. 
Save Money. “Stand by Stan.” 


A. L. STANCHFIELD & CO 


Wholesale Grain and Feed Merchants 
500 Corn Exchange Bldg. Minneapolis 


ARMOUR’S MEAT SCRAPS 
NOPCO COD LIVER OILS 
MANAMAR—OMALASS 
SMALL’S DEHYD. ALFALFA MEALS 
Maney Brothers Mill & Elevator Co. 


Minneapolis, Minn. 


Now! - Buy SUPERIOR’S -Pure 


Digester Tankage 
Bone Meal—Blood Meal 
Superior Packing Co. 
St. Paul, Minn. 


Blue Ribbon Condensed 
Buttermilk ad Skimmilk 


Manufactured by 


Merchants Creamery Co., Inc. 
Cincinnati, Ohio 


ScoTy Dependability 


Feeding Oat Meal 
Meat Scraps — Produlac 
Colloidal Phosphate 
Silmo — Cod Liver Oils 
North East Feed Mill Company 


MINNEAPOLIS MINNESOTA 


For better Hog and Poultry Feeds add 


PURITY YEAST 


High in Lactic Acid, Nicotinic Acid, 
Pantothenic Acid, 
Vitamin B,, Riboflavin, Vitamin G 


Write for Delivered Prices. 


PURITY YEAST CO., ©s*‘hervitle, 


FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION CO. 


(At it since '92) 
Merchants ye St. Louis, Mo. 
Board of Trade Bldg. Kansas City, Mo. 


\ 


ODINE MINERALS 


SYNTHA-MIXER 


BIO-PHYL 
‘““MORE THAN VITAMIN CONCENTRATES" 


SYNTHA PRODUCTS 
E. E. FRITH CO., Dubuque, Iowa, Northern Distributors 


FEED 
INGREDIENTS 


OF QUALITY U.M.C. CALCIUM CARBONATE @ MILL FEEDS 
PACKING HOUSE BY-PRODUCTS e OIL MEALS 


UNITED FEED PRODUCTS CO. 


205 W. WACKER DR. 


CHICAGO, ILL. 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 
Ground Screenings — write or wire for quotations. 


HIAWATHA GRAIN COMPANY 


MINNEAPOLIS, 


MINNESOTA 


THE FEED BAG — January, 1943 


— 


ADVERTISERS 


Allied Mills, Inc 


Amburgo Corp. 


American Dry Milk Institute 


Arcady Farms Milling Co 


Armour & Co 


Atkins & Durbrow, Inc 


W. M. Bell Co 


Blatchford Calf Meal Co 


The Borden Co 


Bunge Elevator Co 


Calcium Carbonate Co 


California Packing Corp 


Capital Flour Mills. 


Cargill, Inc. 


Cereal Grading Co 


Chase Bag Co 


Chick Bed Co 


Herbert K. Clofine 


G. E. Conkey Co 


Consolidated Products Co 


Corn Belt Supply Co 


Corn Products Sales Co 


Dawe’s Vitamelk Co 


Denver Alfalfa Milling Co 


Des Moines Oat Products Co 


Deutsch & Sickert Co ‘. 


Peder Devold Oil Co., Inc 


Doughboy Mills, Inc 
E. F. Drew Co 


Dreyer Commission Co 


Duplex Mill & Mfg. Co 


Farallone Packing Corp 


Feed Supplies, Inc 


France Stone Co 


Franke Grain Co 


Fredman Bag Co 


E. E. Frith Co 


Fruen Milling Co 


Gerard Milk Products Co 


J. J. Gerber Co 


Golden Eagle Milling Co 
Hiawatha Grain Co 


R. R. Howell Co 
S. Howes Co 


Hubbard Milling Co 
T. E. Ibberson Co 


Iodine Educational Bureau 


Iowa Feed Co 


Jacobson Machine Co 


Jersee Co. 


Max Katz Bag Co 


King Midas Flour Mills 


Kellogg Commission Co 
La Budde Feed & Grain Co 


Lacto-Vee Products Co 


Limestone Products Corp 
McMillen Feed Mills 


IS YOUR FEED 


With so much at stake @ 
WHY TAKE CHANCES = 


Authorities advise that vegetable 
proteins can be substituted for ani- 
mal and fish sources, provided min- 
erals are added. Insure your feeds 
against mineral deficiency with 


SEA BOARD 
MINERALS 


Designed to insure feeders against 
losses due to a deficiency of any 
mineral element, Sea Board Min- 


Hagerman, N.M. 


TRY OUR erals contain: Calcium, Phosphor- 


, lron, © , Cobalt, M - 


IT’S BETTER Sulphur, lodine and a number of 


other elements in minute but im- 
portant trace qualities. 


Pecos Valley SEABOARDSUPPLYCO. 
Alfalfa Mill Co. Meadow & McKean Sts. Phila., Pa. 


Nutritional Assistance and Service 
HOME OFFICE Work is the Program of Our Field Men 


CHANDLER, ARIZONA WRITE FOR FULL INFORMATION 


Your inquiry would be appreciated 


Maney Bros. Mill & Elevator Co.............. 


Marden-Wild Corp. 
Merchants Creamery Co 


Merchants Feed Corp 


Mill Mutual Fire Prevention Bureau........ 


Miller Cereal Mills 


Minneapolis Greeting Page 


Morton Salt Co 


Murphy Products Co 


The Herman Nagel Co 


National By-Products Co 


National Products 


National Food 


National Molasses Co 


Neahr & Co 


New England By-Products 


North East Feed Mills 


Northrup-King Co. 


N. V. V. Feed Corp 


O & M Seed Co 


Oyster Shell Products Co 


Paetow Co. 


Pecos Valley Alfalfa Mill Co...........0....... 


Chas. Pfizer Co 


Prater Pulverizer Co 


Purity Yeast Co 


Purina, Mills 


Quaker Oats Co 


Order a Mixed Car of 


Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


Bran ana Middlings 


es (Higher in Protein) 


2. TENNANT & HoyT Co. 


LAKE CITY, MINN. 


F. M. Rosekrans, J 


r 
Russell-Miller Milling Co 


& fe) 


Sargent & Co 


Saunders Mills 


Screw Conveyor Co 


Self-Locking Carton Co 


Sea Board Supply Co 


Shellbuilder Co. 


Sidney Grain Machinery Co 


Silmo Sales Corp 


E. E. Squibb & Sons 
A. L. Stanchfield Co 


Standard Brands, Inc 


Stone Mountain Grit Co 


Strong-Scott Mfg. Co 


Sunset Feed & Grain Co 


Superior Packing Co 


Tennant & Hoyt Co 


Tobacco By-Products Co 


Union Special Machine Co 


United Feed Products Co 


United States Sugar Corp 


Ultra-Life Laboratories, Inc 


Van Camp Laboratories 


Waterloo Mills 


Werthan Bag Corp 


White Laboratories 


Wilson & Co 


“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Sunset Feed & Grain Co., Inc. 


FEED JOBBERS 
CHAMBER OF COMMERCE BRANCH OFFICE 
BUFFALO, N. Y. MIDDLETOWN, N. Y. 


Distributors of: 
CLO-TRATE PRODUCTS Hubinger (Keokuk) SUNSET BRAND FEED 


Fortified Cod Liver Oil & Corn Gluten Feed (an exclusively milk product) 


Kellogg's Hominy Feed 
Vitamin A & D Feeding Oils zs High in flavin, milk albumen, 
Chenango Dried Whey and milk minerals. 
Wheat Germ Oil 


Wheat Germ 
WRITE US FOR FURTHER INFORMATION 
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Pecos Valley Alfalfa Mill @ 
92 
: 
88 
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MORTON’S SALT 


All Grades 
For Every Purpose 


MORTON SALT COMPANY 
MILWAUKEE WISCONSIN 


bags closed in OUR SHELVES ARE 

cov ond PRETTY BARE NOW- 

3. Money — ADAYS. BUT, BOYS, 
expense. 

operating KEEP YOUR INQUIR- 

IES IN FRONT OF US. 


FROM DAY TO DAY 
WE’LL HAVE SOME 


OR feed packers whose production is often 
intermittent, Union Special Suspended Head 


Bag Closers offer the advantages of machine 
sewed closures at only a fraction of the price you 
would expect to pay. Efficient, and easy to handle, 
suspended head units are the ideal way to meet 
the demand for increased output in the face of 
serious labor shortages. The low initial cost and 
operating expense of these units will help you 
keep costs within selling price ceilings. Write 
today for full details. Union Special Machine Co., 
448 North Franklin Street, Chicago, Illinois. 


FEEDS TO OFFER. 
e 


TELL US WHAT YOU 
NEED — WE’LL GIVE 
YOU FIRST CALL 
WHEN WE HAVE IT 
TO OFFER. 


La Budde Feed & Grain Co. 


FILLED BAG CLOSERS 


AT MILWAUKEE 


e990 @ THE FEED BAG — January, 1943 
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GET 
| | WITH THIS VERSATILE BAG CLOSER 
= 
‘ Suspended Head Units Save: 
1. Manpower _Helps meet the labor Pp lenly 


CONCENTRATE 


STOCK 


ANALYSIE 


of 
wot Less Tran 


mone THAN 
PROD 
wise 


Murphy's WLS Barn Dance Show 


Cou'cn’t with a Set-Up Like This? 


| DON’T GRAS at every new-fangled, untried product that’s pushed on the 
market! I handle the MURPHY line and I’m here to tell you I’m satisfied! No 
feed dealer could ask for a better deal than I’ve got. In the first place, MURPHY’S 
are the pioneers in the Concentrate business. I know Murphy’s will get results. 
When I sell Murphy’s Concentrates to my customers—I know they'll be satisfied. 
MURPHY’S help me keep my customers happy and so I keep my customers! 


. Then, look at all the sales helps This really opens the farmers’ eyes and 
MURPHY ’S give me. They furnish me is almost ‘'sure-fire’’ in making a sale. 
plenty of mailing pieces, store hangers The famous MURPHY JAMBOREE 
*WRITET TODAY! and sales letters. Special farm meetings — WLS 

. story to thousands of farmers. In addi- 

of my customers are held at regular in- 

broadcast ona battery of powerful radio 
stations covering the middle-west, day 


tervals; problems are discussed and 
movies are shown- and that’sa real sales 
pe help. Then too, trained representatives in and day out, all year ‘round. What 
go out with me to make personal calls more could any feed dealer want? ME 
“on my customers. MURPHY’S furnish change to some untried line of feeds??? 


me with the FREE two-pound bags for Don’t makeme laugh! I want to be fair 
my ‘Hidden-Hunger’’ demonstrations. to my customers!’’ 


Forceful advertising in national Special Seimenaaeas make 


Daily on radio sta- FREE—two bags 
tions blanketing the mid-west. “Hidden-Hunger” test. magazines. farm calls with dealers. 


MURPHY PRODUCTS CO., BURLINGTON, WISCONSIN 


("S 
& 
Z 
| Git aya, VS ty 
i 
2 On rye 
Sales letters, =: pieces and 
reedaing cussed ang) shown. 


OU ENJOY BETTER BAKING 


WHILE Y 
WITH 


ENRICHED 


These! 
Start Using KING MIDAS Now —§ ° 
Save the Trademark in Every Sack! 


What a bargain! The books you've always wanted now 
yours at little cost while you enjoy better baking with Enriched 
King Midas Flour. Encyclopedias, dictionaries, histories — books 
for hobbyists, homemakers, parents — a wide selection to choose 
from. They can all be yours just for saving King Midas trademarks 
and sending them in with a small amount of cash. King Midas’ 
famous “little girl” trademark is printed on the new recipe folder 
now being packed in every sack. 
Look for this handy new recipe 
folder — and save the trademarks. 
Start right away. Enjoy better bak- 
ing — and get the books you want 
at the same time. Get a sack of En- 
riched King Midas Flour today 
from your independent dealer. 


| 


1s NEW AM 
WeBSTER'® ‘OMPLETE IN 


NOTE TO DEALERS: This colorful advertisement is working for YOU this month in farm 
papers. It is telling YOUR CUSTOMERS about the new King Midas Book Offer and the 
Recipe Folder now packed in every sack. Take advantage of this advertising by displaying 
King Midas Enriched Flour prominently in your store. 


: 
Worto Wan TWO 
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Choice 
MODERN pooK oF HOME CANS 
THE MODERN PARENT 
MONEY-MAKING HOBBIES 
and Many Others! 
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